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Renew and Save

For the first time in 15 
years, AARP’s member-
ship price will go up, 
starting in 2025. This 
change will allow us to 
continue delivering the 
high-quality member-
ship you expect, as well 
as supporting the needs 
of people 50-plus, 
including by working to 
strengthen Social Secu-
rity and Medicare. Dues 
for the one-year term 
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Bulletin Brief

will increase from $16 to 
$20; with auto-renewal, 
the cost will go from $12 
to $15 for the first year. 
Save by renewing at cur-
rent pricing at aarp.org/
lastchance.

WHAT YOU’LL LEARN  
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directly with drug companies, and the American peo-

ple are better off for it.”

Some of the negotiated prices are steep discounts 

compared with the drugs’ list prices. For example, a 

30-day supply of Januvia, a diabetes drug, is 79 per-

cent lower than the 2023 list price. The negotiated 

price for the NovoLog pen, also used for diabetes, is 

76 percent lower than the list price. The other eight 

drugs with lower negotiated prices are Farxiga, 

 Enbrel, Jardiance, Stelara, Xarelto, Eliquis, Entresto 

and Imbruvica. 

AARP has long advocated for Medicare to nego-

tiate drug prices. “This 

announcement of the 

first round of Medicare- 

negotiated price cuts 

marks a giant step for-

ward in our ongoing ef-

forts to lower prescription 

drug prices,” said AARP 

CEO Jo Ann Jenkins. “We 

will continue fighting to 

ensure that this is only 

the beginning, and not the 

end, of lowering prescrip-

tion drug prices, bringing 

millions of older Amer-

icans the financial relief 

they need and deserve.”

Federal officials picked 

the 10 drugs from a list of 50 medications that Medi-

care Part D spends the most on and are among the 

most used. That arrangement was part of a law passed 

in 2022 that took aim at high drug prices.

The 10 selected drugs accounted for more than $56 

billion in Part D spending in 2023, according to CMS. 

People with Medicare prescription drug coverage tak-

ing these 10 medications paid a total of $3.4 billion in 

out-of-pocket costs in 2022.

T
he first 10 drugs for which Medicare has 

negotiated prices will cost less for about 9 

million older adults enrolled in the program 

who use one or more of the medications.

The lower prices agreed 

upon by the federal gov-

ernment and drug man-

ufacturers in Aug ust 

take effect in 2026. The 

drugs included on the 

list are among the most 

expensive and frequently 

used pills and injections 

to treat diabetes, blood 

clots, heart failure, arthri-

tis, kidney disease, cancer 

and more, and covered 

under Medicare Part D.

The Centers for Medi-

care & Medicaid Services 

(CMS) estimates that as 

much as $1.5 billion in 

savings could go directly into the pocketbooks of older 

Americans, since Medicare Part D enrollees often pay 

part of a drug’s cost. And the government program 

could save $6 billion, based on what Medicare paid 

for the drugs last year. 

“Americans pay way too much for their prescription 

drugs,” said U.S. Department of Health and Human 

Services Secretary Xavier Becerra on a call with re-

porters. “For the first time ever, Medicare negotiated 
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DISCONNECTED Australian workers can unplug their phones 
and put another shrimp on the barbie under a new law that 
allows employees to ignore most after-hours calls and emails 
from a boss unless they’re absolutely essential. Employers face 
fines up to $63,000 for violating the law.

LOWER MEDICARE 
DRUG PRICES WILL 
SAVE BILLIONS 

VA Offers Help 
to Military 
Scam Targets

V
eterans, active-duty 
military and their 
 families are often 

targets of scammers. 
 Current and former service 
members reported $477 
million in losses from scams 
last year, the Federal Trade 
Commission (FTC) says. 

In response, the 
U.S. Department of 
Veterans  Affairs (VA) 
launched VSAFE.gov and 
833-38V-SAFE (833-388-
7233). The new website 
and call center will coordi-
nate efforts across the fed-
eral government to protect 
veterans, service members 
and their families from 
fraud and scams.

The website includes 
resources on identity theft 
and the most common 
scams targeting veterans, 
including romance and 
other impostor scams, fake 
job offers and bogus in-
vestment schemes.

The call center provides a 
simple way to report scams. 
All federal agencies will be 
advised to route military 
members and veterans 
reporting scams to the cor-
rect place for assistance.

“This is a positive step,” 
says Juanita Jiménez-Soto, 
AARP national veterans and 
military families manager, 
noting how crucial it is for 
veterans to understand the 
red flags for fraud. “They 
protected us. We should be 
protecting them.” 

Last year, military con-
sumers lost a median of 
$599 to scams reported 
to the FTC, which was 20 
percent more than the 
$500 median loss reported 
by nonmilitary consumers, 
according to the FTC’s 
Consumer Sentinel Network 
Data Book 2023. 

DRUG NEGOTIATIONS UPDATE

BLOOD TEST FINDS  
MOST COLORECTAL 
CANCER

Older Americans may 
be closer to having 

an effective and easier 
alternative to dreaded 
colonoscopies. In July, 
the Food and Drug Ad-
ministration approved a 

blood test 
to screen 
for col-
orectal cancer in 
adults 45 and older who 
are at average risk for 
the disease.

A recent study in The 
New England Journal of 
Medicine found that the 
blood test developed 
by Guardant Health 
detected colorectal 
cancer in 83 percent 
of people who had the 
disease. That’s similar to 
results from stool-based 
screening tests, William 

M. Grady, M.D., a study 
coauthor and researcher 
at the Fred Hutchinson 
Cancer Center, told 
AARP earlier this year.

Blood screening tests 
were available through 
doctors. FDA approval 
makes it more likely 
insurers will cover the 
test, Grady says.

New negotiated prices  
for 30-day supply

DRUG  
NAME

LIST PRICE  
IN 2023

DISCOUNT OF  
NEGOTIATED  
PRICE

NEGOTIATED 
PRICE

Januvia  $113  $527  79%

NovoLog/Fiasp 
(several pens)   $119  $495  76%

Farxiga  $178.50  $556  68%

Enbrel  $2,355  $7,106 67%

Jardiance  $197 $573 66%

Stelara  $4,695 $13,836 66%

Xarelto  $197 $517 62%

Eliquis  $231  $521 56%

Entresto  $295  $628 53%

Imbruvica  $9,319  $14,934  38%
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Medicare  
coverage with  
you in mind

Explore the variety of AARP® Medicare Plans from UnitedHealthcare

Scan here

Licensed insurance agents and easy-to-use 

online shopping tools make it simple to find a 

UnitedHealthcare plan for your needs and budget.

AARP has chosen to 

brand UnitedHealthcare 

Medicare plans as the 

only Medicare plans 

with the AARP name, 

for more than 20 years. 

These plans stand 

for quality, value and 

customer service.

Choice of plans to fit your needs and budget 

A range of different coverage options and monthly rates

Benefits beyond Original Medicare 

Plans to help cover out-of-pocket costs, or more 

comprehensive plans that include additional benefits 

like dental, vision and hearing

Choice of providers 

Some plans offer a national network of doctors. 

Other plan options let you see any doctor that 

participates in Medicare and accepts the plan

Call UnitedHealthcare today to learn more.

1-877-587-4387, TTY 711 
aarpmedicareplans.com



Special Off er for 
AARP Members

Why is Gutter Maintanence 
Challenging for Adults Over 50?
We asked Chris, President of LeafFilter®, what some of the challenges are and how to avoid them

Q: Why is gutter 
maintenance challenging 
for adults over 50?

A: Gutter maintenance often 

involves physically demanding 

tasks like climbing ladders and 

lifting heavy buckets of debris while 

maintaining balance. As adults age, 

they may experience reduced muscle 

strength, joint pain, or arthritis, 

making these tasks more diffi  cult 

and increasing the risk of injury.

Q: What alternatives 
exist for homeowners?

A: Homeowners should 

exercise caution when attempting 

gutter maintenance tasks that 

require climbing ladders. Many 

opt to hire professional gutter 

cleaning services to avoid these 

risks. Installing gutter protection 

systems, like gutter guards, 

can also reduce the need for 

frequent maintenance.

Q: Are there other safety 
concerns to these homeowners?

A: Yes, as we get older, our balance 

and vision might not be as sharp, making 

climbing ladders even more hazardous. 

Being careful helps, but accidents can 

still happen especially if the ladder isn’t 

stable or if the ground is uneven. Plus, 

things like slippery leaves or moss can 

make it even trickier. It’s not just about 

caution—it’s about recognizing that the 

risk is higher as we age.

Chris Counahan
President, LeafFilter

ADVERTISEMENT

and increasing the risk of injury. frequent maintenance.risk is higher as we age.

Chris Counahan
President, 

The LeafFilter Solution
Reputable Service: LeafFilter has been 

installed on more than a million homes. They are 

a well-known and trusted company with nearly 

20 years in the industry and 150 locations.20 years in the industry and 150 locations.

Professional and Safe: LeafFilter off ers 

full gutter replacement and protection 

backed by a lifetime transferrable 

no-clogs warranty.no-clogs warranty.

Free Inspection and 
Estimate: LeafFilter 

provides a free gutter 

inspection and estimate 

good for one full year. If good for one full year. If 

you move forward there is you move forward there is 

no deposit required and you no deposit required and you 

pay when the job is done.pay when the job is done.

▶

Q: How do 
homeowners pick a 
reputable service?

A: Whe When hiring 

trusted ptrusted professionals, 

check thcheck their credentials. 

InstallingInstalling long-term 

solutionsolutions like gutter 

protectioprotection systems can 

help enshelp ensure safety and 

deliver pdeliver peace of mind.

homeowners pick a 

Q: How can gutter 
maintenance help protect 
my home?

A: Gutt Gutters are like exterior 

plumbingplumbing. Clog-free gutters help 

avoid wavoid water damage like rotten soffi  t, 

crumbcrumbling fascia, and basement 

or founor foundation damage.



We Install LeafFilter Your Home Is ProtectedWe Clean + Repair

CALL US TODAY FOR
A FREE INSPECTION

+FREE
INSPECTION
& ESTIMATE!

1-888-710-9672

Stainless Steel Micromesh

uPVC Frame

New or Existing Gutter
*Promotional off er includes 35% off  for qualifi ed AARP members. One coupon per household. No obligation estimate valid for 1 year.  +See 

Representative for full warranty details. AR 366920923, CA 1035795, CT HIC.0671520, NJ 13VH09953900, FL CBC056678, IA C127230, ID RCE-51604, 
LA 559544, MA 176447, MD MHIC111225, MI 262300173, 262300328, 262300329, 262300318, 262300330, 262300331, MN IR731804, NE 50145-22, 

NM 408693, NV 86990, NY H-19114, H-52229, OR 218294, PA 179643, RI GC-41354, TN 10981, UT 10783658-5501, VA 2705169445,
WA LEAFFNW822JZ, WV056912

Let The Pros
Handle It™

LeafFilter.com/Bulletin - Promo Code: 540 - Exp. 11/30/24
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FOR OLDER VOTERS,  
A GROWING VOICE
Surprisingly, that wasn’t always the case

8

W
hen it comes to being heard at 

the ballot box, America’s older 

voices are getting louder.

That older voters turn out 

in numbers well above other age groups is 

a truism in electoral politics—“almost like a 

law,” says Michael McDonald, a professor of 

political science at the University of Florida.

But it hasn’t always been that way: In de-

cades past, younger cohorts voted at higher 

percentages than those 65 and older. It wasn’t 

until the 1980s and ’90s that turnout among 

people 65-plus eclipsed other age groups 

tracked by the U.S. Census Bureau. Since 

then, the gaps between older voters and 

younger ones have generally grown.

The reasons for the change are both 

 simple—increasing voter-outreach efforts by 

groups focused on the needs of older Ameri-

cans—and complex: a deeply felt sense of civic 

BY CHRIS ADAMS involvement among those who became active 

in the 1960s and ’70s. And over the years, vot-

ing has become easier, with mail ballots and 

expanded in-person options more prevalent.

What’s more, older people know voting 

matters—a lot.

“There are two issues that absolutely 

dominate the interests of our constituency: 

Medicare and Social Security,” says Nancy 

LeaMond, AARP executive vice president and 

chief advocacy and engagement officer. “It’s 

also very clear that elected officials have a big 

role to play in those programs.”

In the 2020 presidential election, 71.9 per-

cent of Americans 65-plus said they voted, ac-

cording to Census Bureau surveys. For those 

45-64, it was 65.5 percent; for those 25-44, 55 

percent; and for those 18-24, 48 percent. That 

figure for voters 65-plus was the highest it’s 

been since the Census Bureau started track-

ing the numbers in 1964.

The pattern holds true in midterm elections 

as well: Voting by those 65-plus has been in-

creasing and outpacing other age groups.

Polls conducted in 2024 for AARP confirm 

that. Asked to rate themselves on a scale of 1 

to 10 on their motivation to vote in November, 

91 percent of older voters in Ohio gave them-

selves a 10; the numbers steadily dropped for 

younger age groups—to 69 percent for the 

youngest one. The pattern held in other states.

At the same time the older voter turnout 

percentage has increased, the number of peo-

ple in that demographic has expanded. More 

people voting at higher rates means the size—

and relative strength—of the 65-plus voting 

bloc is much bigger than it was.

A TALE OF TWO STATES

None of this surprises Steve Simon, the Demo-

cratic secretary of state in Minnesota, or David 

Scanlan, the Republican one in New Hamp-

shire. Older voters in their states vote in higher 

percentages than peers in any other state. 

The states have very different voting sys-

tems. The Cost of Voting Index, which tracks 

the availability of voting options such as no- 

excuse absentee ballots and expanded in- 

person voting hours, puts Minnesota in the top 

third and New Hampshire near the bottom.

Both officials point to strong civic culture 

as vital to keeping turnout high. With its 

first-in-the-nation presidential primaries and 

midnight voting in some communities, New 

Hampshire has a history that prizes participa-

tion. “People know when the Election Day is, 

and they get charged up for it,” Scanlan says.

 Scanlan notes that many of the nation’s old-

est voters today came of age during the 1960s, 

when political activism—and turnout—rose. 

McDonald, the Florida professor, says that if 

you vote once, you’re much more likely to vote 

again—both your sense of civic duty and your 

partisanship kick in. And campaigns are much 

more likely to pester you to get to the ballot 

box at the next—and every—election. 

AARP won’t suggest how you vote—but 

strongly encourages you to do so.

The reason is simple: That big bloc of older 

voters that plays a disproportionate share in 

deciding elections has a lot riding on the ac-

tions of who wins. It’s not just Social Security 

and Medicare but also prescription drug pric-

es, family caregiving costs, long-term care—

all topics that are “front and center for older 

voters,” says Khelan Bhatia, AARP voter en-

gagement director. “It’s very real for them.” ■

In the News Special Report

2020

71.9%

1964

SHARE OF THE 65+ POPULATION VOTING, PER STATE

HIGHEST:

NEW HAMPSHIRE

84.0%

MINNESOTA

82.5%

CALIFORNIA

66.1%

NEW

YORK

63.4%
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FLORIDA

68.8%

TEXAS

71.3%

LOWEST:

ARKANSAS

62.5%
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65+ WHO VOTE
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68

70
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74%

2020

1964SHARE OF TOTAL VOTE 

BY AMERICANS AGE 65+

14.9%

25.7%

SOURCE: U.S. CENSUS BUREAU, CURRENT POPULATION SURVEY. FIGURES ARE FOR TOTAL POPULATION.
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WHERE  THEY STAND

A
s we have during past pres-

idential elections, the AARP 

Bulletin reached out to the 

candidates from the Republi-

can and Democratic parties to 

talk with us about the issues 

important to you. Both Vice 

President  Kamala Harris and former President 

Donald Trump graciously agreed to live phone 

interviews, which took place in late August. We 

asked the same questions of each candidate. 

We allowed them to present their views and posi-

tions without commenting on the accuracy of their 

claims. The interviews were lightly edited for clar-

ity and length.

Both candidates were eager and engaged in our 

conversations, which focused on issues critical to 

older Americans, such as Social Security, Medi-

care, caregiving and other complex but vital topics. 

For the record, the candidates’ responses should 

not be interpreted as an AARP endorsement of any 

given candidate or policy position.
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Millions of older  
Americans are  
struggling with higher 
prices on gasoline, rent 
and other essentials. 
If elected, what will  
you do to combat  
high prices?
VICE PRESIDENT HARRIS: It’s my day one pri-

ority, which is to build up the middle class and 

build up our seniors. I know that one of the big 

issues, one of the greatest issues, that folks are 

facing is the need for us to lower costs.

My approach is very practical, and I think very 

commonsense. In terms of the price of grocer-

ies, one of the issues that we’ve seen is the price- 

gouging issue, where bad actors actually hike up 

the cost of everyday essentials, including grocer-

ies, and take advantage of people who are in des-

perate situations created by an emergency. I’m 

going to go after that. 

FORMER PRESIDENT TRUMP: We’re going to 

start by drilling and getting oil. I call it “drill, 

baby, drill.” We’re going to start by going in and 

getting oil because energy prices is what really 

led to the problem of inflation, which is a mas-

sive problem. It’s much higher than they’re 

actually saying. People are getting absolutely 

destroyed in so many different areas. 

It was all started by two things: overspending 

by the government needlessly and also, and very 

importantly, the tremendous cost of energy be-

cause energy is such a big subject and such a big 

factor in life in terms of businesses, in terms of 

homes, air-conditioning, heating, cars, gasoline. 

The cost of energy has to be brought down, and 

I think that I’ll be able to cut that better than in 

half within the first 12 to 16 or 17 months of my 

administration. If I do that, prices are going to 

be coming down very substantially.

AARP is nonpartisan and neither supports nor 

opposes candidates for office. But what AARP 

strongly believes in is your right to vote and the 

importance of exercising that right. 

To help, we’ve created voter education tools, 

 including voter guides for all 53 U.S. states and 

territories. You can go to aarp.org/vote for full 

election coverage, including AARP’s positions 

on key issues and links to digital versions of state 

how-to-vote guides. —Robert Love, vice president 

and editor in chief, AARP Publications

S CAREGIVING   |   INFLATION
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CONTINUED ON PAGE 14

“I believe Social Security is a sacred 
social contract that we have made  

with the seniors of America.  
I will always fight to ensure seniors 

have the dignity they deserve.”

    KAMALA HARRIS    

CONTINUED FROM PAGE 11

The Social Security trust fund 

is expected to see a shortfall 

in about 10 years. If Congress 

doesn’t act, millions of Amer-

icans who are counting on 

Social Security may see cuts 

to the money they’ve earned. 

If elected, how will you protect 

Social Security for the future?

TRUMP: We’ll protect it with 

growth. I don’t want to do any-

thing having to do with increas-

ing age. I won’t do that. As you 

know, I was there for four years 

and never even thought about 

doing it. I’m going to do nothing 

to Social Security. 

We’re going to prote ct it 

through strengthening our 

country. We’re going to protect 

it through growth. We’re going 

to have tremendous growth in 

our country with all of the things 

that we’re doing from a business 

standpoint and from a common-

sense standpoint, and we’ll be 

protecting it through growth.

HARRIS: I believe Social Securi-

ty is a sacred social contract that 

we have made with the seniors 

of America. I will always—as I al-

ways have in my career—fight to 

ensure that seniors have the dig-

nity they deserve, have the pro-

tections they deserve, including 

the benefits that they’ve earned 

and paid for. The way that we’re 

going to deal with it to make sure 

that the resources and therefore 

the benefits in the Social Securi-

ty program are there for seniors 

is by making billionaires and big 

corporations pay their fair share 

in taxes and use that money to 

protect and strengthen Social 

Security for the long haul. 

Our own AARP research shows 

that 48 million American 

 family caregivers provide 

$600 billion in unpaid care 

each year, helping loved ones 

live independently in their 

homes rather than in costly 

nursing homes. If elected, 

how will you support family 

caregivers, many of whom are 

juggling work and family?

HARRIS: First of all, it ’s per-

We need to make sure that they 

receive the dignity in the work-

place and in their wages that they 

deserve because this is essential, 

critical work. 

I’m proud that our administra-

tion took action to support family 

caregivers, including offering 

short-term help to give a primary 

family caregiver a break—again, 

I know what that means—and 

also providing a better hospital 

discharge process. As president, 

I will build on these efforts. 

TRUMP: These are really unrecog-

nized people that have done such 

a good job, and frankly, if you 

didn’t have these people doing 

what they’re doing, the govern-

ment would be in worse shape 

than it is even now. We’re going 

to recognize that. It’s something 

that has long been on my mind. I 

started focusing on it very, very 

substantially, and we’re going 

to do something. These people 

have been unbelievable. In many 

ways, they’re angels. They’re just 

extra ordinary people. They give 

up so much, and they get so  little 

other than they want to take care 

of their loved ones, which is a 

very powerful incentive. We’re 

going to do something to help 

them out financially, and we 

have various plans coming in, 

and you’re going to be the first 

to hear the plans. It’s very unfair 

to  people, very unfair.

Millions of American workers 

have no way to save for retire-

ment through their employers. 

If elected, what steps will you 

take to help American workers 

save for retirement? 

TRUMP: The sad part is with 

Biden, inflation has been so 

devastating that where people 

were saving with me because 

they had low interest rates and 

no inflation—don’t forget, I had 

low interest rates, and I had es-

sentially no inflation—they have 

high interest rates and the worst 

inflation we’ve ever had. That is a 

killer for people who have done it 

the right way. And the right way 

is to go out, save your money and 

you’re going to have money and 

you’re going to make interest on 

your money and make invest-

ments with your money. Those 

people have been absolutely de-

stroyed by inflation and what’s 

happened. The people that saved 

money, that was supposed to be 

the American dream except the 

American dream turned out to be 

sonal for me. I helped care for 

my mother when she was bat-

tling cancer. I have learned over 

many, many years of experience 

to deeply admire and respect the 

work that caregivers do. Their 

work is physical. It is mental. 

It is emotional. Frankly, I think 

caregivers really do God’s work. 

Harris and vice 
presidential  
candidate Tim Walz
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“We’ll protect [Social Security] with
growth. I don’t want anything

to do with increasing age. I won’t do 
that.  I was there for four years

and never thought about doing it.”

    DONALD TRUMP    

CONTINUED FROM PAGE 12

CONTINUED ON PAGE 16

the American nightmare for the 

people that did it right. The peo-

ple that saved—you’re supposed 

to save in this country; it’s always 

been that way—the people that 

saved got killed by inflation. They 

were actually taking money out of 

their accounts instead of putting 

money back into their accounts.

HARRIS: Well, it starts with mak-

ing sure that we protect Social 

Security, knowing that for our 

seniors that is their only source 

of income. 

The work that I’ve done over 

my career has also been to pro-

tect pensions. Both the president 

and I and in my long-standing 

work understand the need to 

make sure that people who have 

earned those benefits are secure 

and that they are guaranteed. 

Americans pay some of the 

highest prescription drug pric-

es. If elected, what will you do 

to bring prices down?  

HARRIS: A big piece of it is al-

lowing Medicare to negotiate the 

prices. A big piece of it is really 

just having the willingness and 

the courage, frankly, to take on 

Big Pharma, which I have done 

in my career, both when I was at-

torney general for two terms and 

now as vice president. 

What we know is, my good-

ness, there have been a number 

of our seniors who, over the years, 

have had to get on a bus to go to 

Canada to get their prescription 

medication. Prescription drugs 

don’t have to be as expensive as 

they are. The prices are based on 

a design that we’ve had in our 

country that protects Big Pharma 

and  allows them to put profit over 

what is in people’s best interest.

TRUMP: As a result of the ag-

gressive actions I took during 

my first year in the White House, 

drug prices declined more than 

they had in half a century in 

2018 alone. I was also proud to 

institute rules giving seniors $35 

EpiPens and insulin, allowing 

prescription drugs to be import-

ed from Canada for the first time, 

and took steps to ensure that 

Americans would not pay more 

than wealthy Europeans for the 

same drugs. When reelected as 

president, I will continue my ef-

forts to protect Americans from 

unaffordable drug prices and en-

sure seniors are protected from 

the massive Medicare premium 

moment, Medicare provides 

critical health coverage for old-

er Americans. If elected, how 

will you protect Medicare from 

benefit cuts, and how might 

you improve the program?

TRUMP: What we have to do is 

make our country successful 

again. This has to do with Medi-

increases resulting from the 

Biden-Harris Inflation Reduction 

Act. I will keep any drug savings 

in Medicare, and I will finish 

what we started in my first term.

Moving on to Medicare for a 

care and Social Security and other 

things. We have to let our coun-

try become successful, make our 

country successful again, and 

we’ll be able to do that. We have 

tremendous opportunities like as 

an example, with what I call the 

“liquid gold” under our feet. We 

have more oil and gas than any 

other country in the world by far, 

and we don’t use it. We use a very 

small portion of it. We will be big-

ger than Russia and Saudi Arabia 

combined, and we will be able to 

make our country so successful 

that these questions will not—

they’ll really just not come to the 

fore. Growth is a very big factor 

in everything I say. We can grow 

our country. Our country hasn’t 

been growing. We can grow our 

country at the bottom line.

HARRIS: I will always fight to 

protect and strengthen Medi-

care for this and future genera-

tions. That includes securing the 

Medicare trust fund and making 

sure that big corporations and the 

wealthy pay their fair share in tax-

es, which, by the way, they can af-

ford to pay. Also, if [my opponent] 

had succeeded in repealing the 

[Affordable Care Act], which he 

tried 60 times to do when in of-

fice, he would have brought back 

the Medicare doughnut hole gap. 

AARP was an incredible leader 

on the doughnut hole issue. That 

gap for prescription drugs would 

be put back in place without the 

protection of the ACA, not to 

mention taking away pre cancer 

and diabetes screenings, what we 

fought so successfully for; to get 

Medicare to make sure that every 

senior gets a free  annual wellness 

checkup. I pledge to fight to pro-

tect it. 

Americans over the age of 50 

continue to pay the highest 

health care costs. If elected, 

how would you ensure that 

Trump and vice  
presidential  
candidate   
J.D. Vance 
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CONTINUED FROM PAGE 14

older Americans have access to 

affordable health care?

HARRIS: A big part of access is 

affordability; so is bringing down 

the cost of prescription drugs for 

everyone, including seniors. We 

fought to do that but ran into some 

roadblocks in Congress. My plan in 

terms of helping seniors under the 

age of 65 includes what we would 

do to save on average as much as 

$800 a year on premiums. 

Also, medical debt has been a 

big area of focus for me and elim-

inating medical debt from credit 

scores, which can be all the differ-

ence whether a senior or anyone 

could get a lease on an apartment, 

much less all the other things that 

they need access to. 

TRUMP: We’re going to make sure 

that Americans are able to work 

[to access health care]. But we’re 

going to make sure that they’re 

not going to have to work. We’re 

going to take care of them. But if 

they want [to work], that would 

be a great asset. You know, we 

lose some of the best people we 

have because they think they’re 

going to retire at a certain age, 

and the fact is, they really don’t 

want to retire. So we’re going to 

incentivize people if they want 

to go out into the workforce. But 

[if not], we’re going to take care 

of them. We’re going to make all 

of our programs strong, and we’re 

going to make our country strong.

We know older workers often 

face age discrimination when 

getting or keeping their jobs. 

If elected, how would you 

combat age discrimination and 

help older workers who need or 

want to continue working?

TRUMP: We’re going to make 

sure that they’re allowed to work. 

They’re some of the best workers 

you can get, and we’re going to 

make sure that there is no tax on 

Social Security benefits, which is 

a big deal. People wait for years 

to get Social Security, and then 

they get there, and inflation has 

destroyed them, so we’re going 

to have no tax on Social Security, 

which is a very, very big event 

and nobody else is talking about 

it. You know they pay tax on this 

small amount of money relative-

ly that they’re getting, and yet in-

flation has destroyed them. Very 

unfair, so we’re going to have no 

tax on Social Security for seniors.

HARRIS: Maybe my experience 

as a prosecutor is kicking in, but 

it’s really important to make sure 

that there are consequences and 

accountability for age discrimi-

nation. You will remember under 

my opponent’s administration, 

they started to defund offices of 

civil rights. I’m going to make 

sure that those offices of civil 

rights are funded so that the in-

vestigations and the consequenc-

es for discrimination can occur. 

From my days being the DA 

and then attorney general, I 

strengthened elder abuse work 

that included discrimination, 

going after nursing homes, col-

laborating with AARP through-

out those years and dealing with 

issues of discrimination that 

happen around mortgages and 

reverse mortgages. I also should 

tell you that I’ve been doing some 

work on AI and making sure that 

employers cannot use AI tools 

to discriminate against anyone, 

 including older Americans on the 

job or looking for a job. 

Many Americans, especially in 

rural areas, do not have access 

to high-speed internet. How 

would you ensure that Ameri-

cans have access to affordable 

high-speed internet?

HARRIS: Access to high-speed 

internet is not a luxury, it’s a ne-

cessity. I’m proud as vice pres-

ident that we got $90 billion to 

connect everyone in America to 

reliable, affordable high-speed 

internet. I have traveled the 

country as vice president to 

 rural communities and various 

communities to make sure that 

not only is the policy sound and 

relevant to all communities, 

including our seniors, but to 

make sure that the implemen-

tation is speedy and happening. 

That includes also the work that 

I did in the leadership around 

the  Affordable Connectivity 

Program, which has helped 

23  million households across the 

country, including many seniors, 

save anywhere from $30 to $75 a 

month on their internet bill.

TRUMP: We’ll build out our 

 internet system. Biden has done 

nothing. He’s done very little on 

that, but we’re going to build out 

our internet system. It’s mov-

ing. We had it really going along 

good, and then a lot of it was 

stopped, but we’re going to be 

building out our internet system. 

They have to have access.

Criminals who perpetrate fraud 

through spam calls and texts 

target older Americans, result-

ing in the loss of billions of dol-

“In terms of the price of groceries,  
one of the issues that we’ve seen  

is price gouging, where bad  
actors hike up the cost. I’m  

going to go after that.”

    KAMALA HARRIS    

“The cost of energy has to be brought 
down, and I think that I’ll be able to cut  

that better than in half within the 
first 12 to 16 or 17 months of  

my administration.”

    DONALD TRUMP    

lar

eggs. If elected, ho

reduce fr

TR

thr

law enfor

ing to b

ar

in s

go

pr

and it will happ

we

let

Ri

tion. They can do w

want

ey

will b

hur

HARRIS

man

I was ele

in 20

abus

W

to

thos

no

cept

tant to le

that t

When t

sters, kno

and t

sev

less likel

io

cons

010-012_014_016-017_BUL-OCT-2024 COVER STORY.indd   16010-012_014_016-017_BUL-OCT-2024 COVER STORY.indd   16 9/12/24   3:45 PM9/12/24   3:45 PM



AARP.ORG/BULLETIN 17

L
E

F
T

 T
O

 R
IG

H
T
: 

M
IC

H
A

E
L

 B
R

O
C

H
S

T
E

IN
/S

IP
A

 U
S

A
 V

IA
 A

P
 I

M
A

G
E

S
; 

M
A

N
U

E
L

 B
A

L
C

E
 C

E
N

E
T
A

/A
P

 P
H

O
T

O
; 

G
E

T
T

Y
 I

M
A

G
E

S
 (

2
)

ening. 

hat 

ound 

vity 

ed 

he 

eniors, 

5 a 

ll build out our 

ne 

le on 

oing to build out 

v-

oing along 

hen a lot of it was 

oing to be 

t system. 

aud 

sult-

-

o cut  

lars of their hard-earned nest 

eggs. If elected, how would you 

reduce fraud like this?

TRUMP:  We’re going to go 

through our departments, our 

law enforcement and we’re go-

ing to be very tough on it. People 

are being scammed all the time 

in so many different ways. We’re 

going to be very, very tough on 

protecting our senior citizens, 

and it will happen. Many things 

we’re going to do, but we have to 

let law enforcement get involved. 

Right now, there is no retribu-

tion. They can do whatever they 

want. They can steal their mon-

ey. There is no retribution. There 

will be retribution to people that 

hurt our senior citizens.

HARRIS: From my work over 

many years, going back to when 

I was elected DA of San Francisco 

in 2004, I strengthened the elder 

abuse work that we were doing. 

We did a lot of outreach. I have 

too often seen seniors, especially 

those who are isolated, who may 

not have family, become sus-

ceptible to scams and are reluc-

tant to let anyone know for fear 

that they will be thought less of. 

When the bad guys, the fraud-

sters, know that we’re watching 

and that there will be serious and 

severe accountability, they are 

less likely to engage in the behav-

ior because they know that the 

consequences will be very real.

If elected, what is the most 

important thing that you could 

do to help improve the lives of 

older Americans?

HARRIS: There are many things, 

to be honest. My day one priori-

ty is to make sure that people are 

able to live with dignity and have 

the care that they deserve. 

I think that over the last decade, 

and frankly since my opponent hit 

the scene in this way, there is a 

perverse notion that the measure 

of the strength of a leader is based 

on who you beat down instead of 

who [you] lift up. That means do-

ing the work that I’ve done my 

whole career to stand up for the 

rights of older Americans, to deal 

with cases of elder abuse as well 

as lifting up their ability to have 

a good quality of life, including 

bringing down the cost of pre-

scription drugs. I will be paying 

attention to affordable housing. 

Part of my plan is to build 3 mil-

lion more housing units before 

the end of my term. I have many 

priorities on day one to help our 

seniors and their children and 

grandchildren. 

TRUMP: The biggest thing I can 

tell you is we’re going to let peo-

ple know loud and clear that So-

cial Security is not changing. But 

what I’m going to do is we’re go-

ing to create energy like nobody 

has ever had in this country. With 

me, we were energy independent, 

but we are going to become en-

ergy dominant. We’re going to 

make a tremendous amount of 

money. We’re going to pay down 

debt. We’re going to reduce tax-

es. I mean the taxes that we’ve 

been able to cut—it’s the largest 

tax cut in the history of our coun-

try, and we still have a ways to go 

with that. That’s going to be very 

helpful. We’re going to make sure 

our seniors are taken care of 100 

percent. Don’t forget, I’m a senior. 

We’re going to make our seniors 

happy, healthy and strong. 

ELECTION COVERAGE,  
JUST FOR YOU

AARP.ORG  
Keep up with  
election news at 
aarp.org/vote.

Visit AARP’s digital platforms for information 
on the issues important to older Americans 
and changes in where and how to vote.

THE DAILY NEWSLETTER  
Get news and updates sent to your email inbox. 
Sign up at aarp.org/thedailynewsletter.

AARP NOW MOBILE APP   
Get daily news, polls and videos, 
plus access your membership and 
find events near you. Download via 
Apple’s App Store or Google Play, 
or at aarp.org/now.

STATE GUIDES  
Learn when, where  
and how to vote in  
your state at  
aarp.org/electionguides.

AARP ADVOCATES 
ON FACEBOOK AND X  
They track key issues in the  
election, such as Social Security,  
family caregiving, Medicare and  
prescription drug prices, and  
also provide information on when,  
where and how to vote.

EXCLUSIVE AARP POLLING  
Find out what older Americans have told us about the 
presidential election and what matters most to voters 
50-plus at aarp.org/pollresults.
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C
hris Hadnagy is an expert on how 

scammers use persuasion and ma-

nipulation to steal money and infor-

mation. But after he wrote several 

books on the subject a few years ago, crooks 

nailed him with a fake Amazon package de-

livery scam that pushed all the right buttons.

“I was stressed about an upcoming confer-

ence in Las Vegas when I got this phishing 

email that my order wouldn’t be shipped due 

to a declined credit card,” says Hadnagy, CEO 

of the company Social-Engineer. “I was short 

on time. I felt even more stressed and anxious. 

I started entering my personal identification 

when I realized it was the perfect scam.”

From fear and anxiety to the desire for se-

curity or connection, exploiting strong feel-

ings is step one in the scammer playbook.

Stirring strong emotions shifts your decision- 

making away from “central processing”— 

when your brain carefully weighs pros and 

cons—to “peripheral processing”—when you 

react on feelings and impressions, says scam 

researcher Marti DeLiema, at the University 

of Minnesota School of Social Work. 

HOW SCAMMERS TARGET 
YOUR EMOTIONS
Criminals exploit strong
feelings. Here’s how to help 
spot their manipulation

BY SARI HARRAR

Have questions related to scams? Call the 
AARP Fraud Watch Network Helpline toll-free at 
877-908-3360. For the latest fraud news and 
advice, go to aarp.org/fraudwatchnetwork.

Sari Harrar is a contributing editor to AARP The 

Magazine and the AARP Bulletin. She writes frequent-

ly about health issues and fraud.

“Criminals are adept at moving you from 

emotion to emotion,” says Amy Nofziger, 

AARP’s director of fraud victim support. 

“They take you on this journey.” The desti-

nation? Your money and private information.

Here’s how it unfolds with four common 

emotional scam triggers.

FEAR: Cindy H., 76, of Colorado gave scam-

mers $5,000 in cash after someone who 

“sounded like my grandson with a stuffy nose” 

called this year to say he’d been arrested and 

needed bail for a car accident that injured a 

pregnant woman. “I was so fearful,” she says. 

“I’m thinking my grandson could be charged 

with manslaughter.” That night, she called her 

grandson and discovered it was a scam. 

SPOT AND OUTSMART SCAMMERS’ EMOTIONAL TRIGGERS

1.Take a break. 
If you notice 

you’re feeling a 
strong emotion 
during an interac-
tion with a stranger, 
recognize the dan-
ger and step away. 

2. Tell someone. 
In DeLiema’s 

study, people who 
shared what was 
happening with 
a friend or family 
member were told: 
It’s a scam. 

3. Do your own  
research.  

Don’t click on 
links or use phone 
numbers, email ad-
dresses or account 
numbers provided 
by scammers.

4. Set up a crisis- 
only code 

word with family 
members.  
Agree on a word to 
use in an emergency 
that everyone can 
remember.

Your Money
P. 20  TRAVEL APPS THAT HELP YOU SAVE

P. 21  HOW TO SAVE ON STAYING WARM 

 

P.  22  HOW MEDICARE COSTS COULD GROW

P.  24  MEDICARE: WHAT WILL THAT COST ME?

Scammers’ Playbook: Strike terror first, then 

demand money. “They know if we’re afraid 

we’ll make bad decisions,” Hadnagy notes. 

LONELINESS: Jerry Waxman, 71, received a 

“wrong number” text followed by a photo 

from someone claiming to be a young San 

Francisco woman. Waxman, who lives in 

Puerto Rico, fell into a routine of text conver-

sations with her. “There was a friendship that 

developed,” he says. He lost all of his savings 

when the “friendship” morphed into a gold 

and cryptocurrency scam.

Scammers’ Playbook: Exploit the human 

need for connection. Scammers may get 

close through a fake friendship or romance, 

Nofziger says. Once the attachment develops, 

the scammer subtly introduces money.

AVARICE: Waxman’s scammer shared screen-

shots off a fake website showing hundreds of 

thousands of dollars in profits she claimed 

to have made with quick gold trades. An ini-

tial $2,000 investment earned 40 percent. 

 Waxman went all in. Then his scammer 

 disappeared—along with his $26,000. 

Scammers’ Playbook: The slow buildup. In-

vestment scams try to establish trust slowly, 

so victims believe the fabulous winnings are 

real. In Waxman’s case, the scammer built up 

the friendship for weeks, dangling her win-

nings. When he finally invested, Waxman was 

at first able to withdraw some money, which 

made the “investment” look legit. 

ANXIETY: Impostors claiming to represent 

the Social Security Administration threatened 

people with arrest. Victims of the scheme felt 

panic and “an overwhelming sense of dread,” 

they reported in a 2021 University of Minne-

sota study. They lost an average of $6,000. 

Scammers’ Playbook: Crooks told victims 

someone had stolen their Social Security 

number and they needed to send money fast 

to protect their account. “They get you afraid 

and then present a solution,” DeLiema says. ■

Fraud Watch
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“My overall experience was great. I love the window, and from sales to scheduling, 

the experience was very good. The installers are highly skilled professionals and 

  I would recommend Renewal by Andersen to all my contacts.”

LYNN F. LYNN F. || RENEWAL BY ANDERSEN CUSTOMER RENEWAL BY ANDERSEN CUSTOMER
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KEEP THE HEAT IN AND THE COLD AIR OUT!
Solving your window problems and having a comfortable 

home is easy and enjoyable when you choose Renewal by 

Andersen. Take advantage of this great offer to save money 

on your window project – and help save on high energy 

bills for years to come!

49%

MORE EFFICIENT2

Keep the 

heat in and 

the cold out.

AND

Windows and Patio Doors!

40%
OFF

1

BUY 1,
GET 1

WINDOW AND DOOR
1

Take an Extra

$50  OFF
EACH

NO Money Down | NO Monthly Payments| NO Interest for 12 months
1

MINIMUM PURCHASE OF 4 – INTEREST ACCRUES FROM THE DATE OF PURCHASE BUT IS WAIVED IF PAID IN FULL WITHIN 12 MONTHS
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BY  LISA LEE FREEMAN

Your Money
Live Well for Less

T
ravel industry consolidation is 

making bargain hunting trickier 

than ever. “There is an illusion of 

choice because there are so many

brands,” says William McGee, a senior fel-

low for aviation and travel at the nonprofit 

American Economic Liberties Project. “But in 

the U.S., six hotel companies oversee most of 

the major hotel brands, and three companies 

oversee most of the rental car industry.”

The good news is that you may be able to 

save big by shopping around, in some cases 

with help from artificial intelligence (AI)—

computer systems that can draw on vast 

amounts of data to perform tasks that mimic 

human learning and language. After trying 

out some of the latest travel apps and talking 

to travel professionals about how they save, 

I came up with this bargain hunter’s tool kit.

Ask a chatbot. AI-powered assistants have 

been added to apps such as Tripadvisor, Ex- 

pedia and Booking.com, and they’re part 

of many new travel-planning sites, includ-

ing Mindtrip (mindtrip.ai), Vacay (usevacay 

.com) and Layla (layla.ai). Along with general- 

purpose chatbots ChatGPT (chatgpt.com) and 

TRAVEL APPS THAT 
CAN SAVE YOU MONEY
Fly, drive and sleep on vacation for less

Google Gemini (gemini.google.com), they can 

quickly build itineraries based on your bud-

get, trip dates and interests. They might save 

you money, although that’s not always their 

strong suit. My advice for using chatbots: Try 

asking the same questions in different ways 

to get good answers. Double-check results to 

make sure they’re accurate. Most important-

ly, shop around to make sure you’re getting 

the best deals.

Fly for less. Most experts I spoke with rec-

ommended Google Flights (flights.google 

.com). “There really is no better starting point,” 
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Q:                           
diff er from hearing aids?

A:  Hearing aids help many people. 

Unfortunately, as hearing loss 
progresses, some people may 

need help beyond hearing aids. 

Cochlear implants can help give

you clarity, especially in noisy 

environments.1 Be sure to discuss 

your options with a Hearing 

Implant Specialist in your area.

Q:  A                     
a proven solution?

A:  Cochlear hearing implant 

ADVERTISEMENT

What can you do when hearing aids arenʼt enough?
ASK                                                              

 eeling frustrated and sometimes 

even exhausted from listening?

Whether it happens suddenly or 

gradually over time, hearing loss can 

aff ect you physically and emotionally. 

Being unable to hear impacts your ability 

to communicate with your loved ones, 

hear in noisy environments, talk on the 

phone, and may force you to become 

more reliant on your family members.

Cochlear implants work diff erently 

than hearing aids. Rather than 

amplifying sound, they use state-of-

the-art electronic components and 

soft ware to help provide access to the 

sounds youʼve been missing. They are 

designed to help you hear better and 

understand speech in all situations, 

including noisy environments.

Dr. Kelsall, a cochlear 

implant surgeon and 

medical advisor to Cochlear, 

the world leader in cochlear 

implants, answers questions 

about cochlear implants 

and how they are diff erent 

from hearing aids.

*Covered for Medicare benefi ciaries who meet CMS criteria for coverage. Contact your insurance provider or hearing implant specialist to determine your eligibility for coverage. 1. The Nucleus 
Freedom Cochlear Implant System: Adult Post-Market Surveillance Trial Results. 2008 June. 2. Cochlear Limited. D2073229 Cochlear Reliability Report Volume 21, December 2022. Please seek 
advice from your health professional about treatments for hearing loss. Outcomes may vary, and your health professional will advise you about the factors which could aff ect your outcome. 
Always read the instructions for use. Not all products are available in all countries. Please contact your local Cochlear representative for product information. Views expressed by hearing health 
providers are that of the individual. ©2024 Cochlear Limited. All rights reserved. Trademarks and registered trademarks are the property of Cochlear Limited. CAM-MK-PR-530 ISS2 FEB24

technology is very reliable.2

In fact, it has been around for 

40 years and Cochlear has provided 

more than   0,000 implantable 

hearing devices.

Q: Is it major surgery? 

A:  No, not at all. The procedure is oft en 

done on an outpatient basis and 

typically takes just a couple of hours. 

Q:  A                     
covered by Medicare?

A:  Yes, Medicare and most private 

insurance plans typically cover 

cochlear implants.*

F                                 
call                                  
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says Madison Blancaflor, a managing editor 

at the Points Guy website. Alternatives in-

clude Skyscanner, Hopper and Kayak. On 

Kayak, I love the “best time to travel” tool, 

which recommends particular months to 

visit cities. Clark Howard, founder of the 

consumer site Clark.com, says he likes the 

Kayak Explore tool to find flight deals. Also 

check out the free version of the Going app 

for deals on continental U.S. airfares.

Maximize your points. The free new 

Points Path browser extension helps you 

compare the cost of flights in points vs. 

cash. If you have a lot of points, Blancaflor 

recommends Point.me, a paid service for 

booking award travel, and MaxMyPoint

.com, which looks for points deals at major 

hotel chains. Go to ThePointsGuy.com for 

more great info about points travel.

Get hotel deals. Hotwire, Priceline and 

HotelTonight are tough to beat. Sometimes 

the best deals are “opaque,” meaning you 

can’t see the hotel you’ve booked until af-

ter you’ve paid—all sales are final—but you 

can filter choices by star level, neighbor-

hood and more. Even if you don’t book on 

these apps, they’re great for gauging pric-

es, Howard says. If room type is important 

(say you’re traveling with children), Chris-

topher Elliott, founder of the Elliott Report 

travel site (Elliott.org), advises booking di-

rectly on hotel websites, since third-party 

sites may not show all options.

Whatever tool you use, seek out the total 

price. Fees and taxes might not be includ- 

ed, or may be posted in tiny type. Check 

refund terms; even a “no prepayment” 

booking isn’t necessarily refundable.

Fill ’er up on the cheap. Gas price tools 

are one of my favorite features of Google 

Maps and Waze. On Google Maps, tap 

on the gas icon under the search bar. On 

Waze, tap on the search bar and then the 

gas icon to see nearby prices. ■
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Lisa Lee Freeman, a journalist specializing in 

shopping and saving strategies, was editor in chief 

of ShopSmart magazine from Consumer Reports.
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FOR MORE TRAVEL  
STORIES—great des-
tinations, memorable 
journeys, savings tips 
and vacation splurges— 
explore the digital-only 
AARP The Magazine: The Travel Issue at 
aarp.org/travelissue.

Find travel discounts for AARP mem-
bers at aarp.org/travel-discounts.

BY BETH BRAVERMAN

GREAT WAYS  
TO SAVE:  
ON STAYING WARM 
THIS WINTER

Focus on filters. Replace your 
heating, ventilation and air-conditioning 
filter every three months, ideally with 
one that has a minimum efficiency 
reporting value (MERV) rating of 13. 
That will filter out dust and other large 
particles but provide enough airflow 
for your HVAC system to run without 
overworking. 

Ask for an audit. Many utility companies 
offer free home energy audits. They’ll 
send a professional out to identify any 
problem areas in energy efficiency and 
suggest improvements. This might in-
clude anything from small fixes such as 
sealing air leaks to larger projects such 
as upgrading the HVAC system.

It’s curtains. 
Keeping window 
coverings drawn 
at night, and 
during the day 
on windows that 
don’t receive sun-
light, can reduce 
heat loss from a 

warm room up to 10 percent, according 
to the U.S. Department of Energy. 

Eliminate leaks. This is a relatively easy 
do-it-yourself project that can make a 
big difference in keeping heat from es-
caping your home. Remove the old caulk 
from your windows with a putty knife 
and brush. Replace it with a polyure-
thane caulk made for exterior windows. 
Smooth it out with a wet finger and allow 
it to dry. 

Embrace the IRA. The Inflation Reduc-
tion Act of 2022 provides tax credits and 
rebates to homeowners for energy effi-
ciency projects. For example, the Energy 
Efficient Home Improvement Credit pays 
homeowners back 30 percent, up to 
$1,200 per year, for qualifying projects 
such as adding insulation or switching to 
an electric system. 

Get help with bills. Low-income families 
may be eligible for federal assistance 
with heating bills through the Low In-
come Home Energy Assistance Program 
(LIHEAP). Find out whether you qualify 
and how to apply by calling the National 
Energy Assistance Referral hotline at 
866-674-6327.
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HOW YOUR MEDICARE 
COSTS COULD GROW
Age, inflation and medical spending all play a role

22

F
rom 2023 to 2024, the standard 

Medicare Part B premium—paid 

monthly by most Americans 65 and 

older—grew 5.9 percent. Over the 

coming years, will you see similar increases 

for Part B and other components of Medicare? 

Very likely, yes. Here’s what you can expect, 

plus some hints for keeping your costs down.

Original Medicare (Parts A & B) 

Each year, the government deter-

mines what you’ll pay for Medicare Part A, 

primarily hospital insurance, and Part B, med-

ical insurance. Part A is premium-free for most 

people, but over the past 20 years, the Part B 

monthly premium, now $174.70, grew at an 

 annualized rate of 4.9 percent, compared with 

inflation of about 2.6 percent. On top of premi-

ums, people pay 20 percent of most outpatient 

costs, with no cap on out-of-pocket expenses.

There’s little sign that costs will grow more 

slowly. Medicare trustees estimate that Part B 

premiums will increase by 6.2 percent on an 

annualized basis through 2033, and overall 

Medicare spending will grow even faster. On 

an annualized basis over the same time period, 

the deductible for Part A is forecast to increase 

3.6 percent; the Part B deductible, 6.4 percent. 

Medicare Advantage (Part C)

People enrolled in private Medicare Ad-

vantage (MA) health plans pay the same Part 

B premiums as do those on original Medicare 

(OM). The average premiums paid for MA 

on top of Part B have fallen in recent years, 

though cost-sharing and covered services 

vary by year and plan. In 2024, 75 percent of 

people enrolled in MA plans with drug cover-

age paid no MA premium on top of their Part 

B premium, according to nonprofit health 

policy research organization KFF; among 

those who pay for a plan with drug cover-

age, the average monthly cost is $56. Most MA 

BY BRANDY BAUER plans cover some vision, hearing and dental 

care not available through OM. But the trade-

off is often flexibility, since MA enrollees typi-

cally have a limited network of providers and 

regularly have to get prior authorization for 

specialist visits and higher-cost services.

Forecasting trends in MA out-of-pocket 

costs is difficult. Most MA plans don’t have de-

ductibles, and unlike OM, MA plans set an out-

of-pocket maximum for covered services—on 

average, $4,882 for in-network services in 

2024 and $8,707 for both in-network and out-

of-network services, according to KFF. Yet MA 

enrollees may pay more than people with OM 

for some services because MA plans are able 

to set how much people pay out of pocket in 

coinsurance. People with MA receiving out-

of-network care usually face higher out-of-

pocket costs. One study found that on aver-

age fewer than half of Medicare physicians in 

a county are in MA plan networks. 

You can shop around and switch MA plans 

each year during certain enrollment periods, 

or return to OM if you wish.

Part D prescription drug plans

Premiums for these stand-alone drug 

plans have risen about 2.8 percent annually 

since 2006, based on KFF data. The average 

base premium this year is $34.70, although 

Part D plans’ premiums, covered drugs and 

out-of-pocket costs vary considerably.

In 2025, out-of-pocket costs for covered 

drugs will be limited to $2,000 for the year; 

that cap will be updated annually. In 2026, 

prices will drop for 10 of Medicare enrollees’ 

costliest and most widely used drugs (see 

 story on page 4). As with MA and OM, you can 

switch plans every year.

Medigap policies

Monthly premiums for Medicare sup-

plement insurance (Medigap), designed to cov-

er costs that OM does not, range from $40 for 

a high-deductible policy to several hundred 

dollars for the most comprehensive coverage. 

Everyone first enrolling in Part B after age 65 

gets a six-month Medigap open enrollment 

window during which companies must offer 

you a policy at the best available rate regard-

less of your health history.

Unlike changing MA or Part D, you can’t 

easily switch Medigap 

plans in most states, 

so shop carefully; after 

your guaranteed issue 

period, companies can 

refuse to sell you a pol-

icy or charge higher 

premiums because of 

preexisting medical 

conditions. Only four 

states—Connecticut, 

Maine, Massachusetts 

and New York—prohib-

it denial of enrollment 

or coverage based on 

medical history.

Pricing for Medigap 

policies falls into one of 

three structures, which 

affect how their costs increase. Community- 

rated (or “no-age-rated”) policies charge the 

same premium to everyone in a particular 

geographical area and rise only with inflation. 

Issue-age-rated policies are priced based on 

how old you are when you enroll; after that, 

premiums may rise with inflation but not with 

age. Attained-age-rated policies increase pre-

miums based on your age as well as inflation. 

If you have a choice of pricing methods—in 

many states, you don’t—be aware that, over 

the long run, community-rated policies tend 

to be the most affordable choice.

Average price increases for Medigap went 

from less than 4 percent in the early 2000s to 

5 to 8 percent in recent years. ■

Your Money

Brandy Bauer is joint center director of  Senior 

 Medicare Patrol and State Health Insurance Assis-

tance Program (SHIP) resource centers.

SHORT ON 
FUNDS?
If you can’t 
 afford Medicare 
coverage, you 
may qualify for 
financial help. 
Options include 
Medicare Savings 
Programs, Med-
icaid and, for Part 
D, the Extra Help 
program. To learn 
more, visit  
medicare.gov/
help or contact 
a State Health 
Insurance Assis-
tance Program at 
shiphelp.org.

022_BUL-OCT-2024 YM-MEDICARE PRICES.indd   22022_BUL-OCT-2024 YM-MEDICARE PRICES.indd   22 9/10/24   2:48 PM9/10/24   2:48 PM



7am TODAY 4pm TONIGHT

YOUR DREAM BATHROOM

IN 1 DAY
*

888.260.8373
ShowerAgain.com

CALL 
NOW!

Or visit us 
online at 

Fall in love with your bathroom

without breaking your budget.

Fits existing space

Certifi ed installers

Amazing style selection

Safety features available

*With purchase and installation of any complete bath/shower 
system from participating third-party Jacuzzi Bath Remodel 
dealer in your area (“Dealer”). Offer and options will vary 
by Dealer/location. Not combinable with other offers. Add’l 
terms apply. Subject to change. Expires 12/29/24. 

†Financing offer available through third-party lenders under 
terms of applicable loan program. No interest for 12 months 
if paid in full within 12 months. Interest will be charged to 
you from purchase date if purchase balance is not paid in full 
within 12 months. Subject to credit approval—not all buyers 
will qualify. Add’l terms apply. See or call Dealer for details.

Waiving All
Installation Costs*

PLUS

No Interest
No Payments
for up to 1 Year †

If paid in full by end of 12 months.
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Your Health

THE HIDDEN DANGER  
OF PROGRESSIVE LENSES
Your glasses could put you at risk of serious falls

P. 30  ASK DR. ADAM

P. 31  WALK FARTHER, FASTER

26

I 
am a healthy and physically fit 73-year-

old. I exercise four or more days a week 

for at least an hour, and I’m strong and 

spry enough to chase, capture and tickle 

my five grandchildren. Even in my 60s, my 

doctor joked that I could probably still pass 

the Marine Corps physical. 

So I was stunned to suffer not one or two 

but five serious falls this past year—two on 

staircases and three tripping over unseen 

obstacles and drop-offs right at my feet—

landing me in the emergency room three 

times. The combined injury toll was a badly 

BY PETER PERL
broken collarbone, a severely sprained ankle 

that put me in a boot for two months, a facial 

scar, two mild concussions and four staples 

to close a gash in my head. 

The American Public Health Association 

(APHA) reports that a variety of health care 

organizations and governmental agencies 

recognize falls for adults 65 and over as an 

“urgent national public health crisis”; it’s 

the leading cause of injury-related deaths in 

people 65 and up, according to the Centers 

for Disease Control and Prevention. There’s 

a reason why some older adults take bad tum-

bles, and it’s not because we’re frail.

It’s because of our eyeglasses.

A PRESCRIPTION FOR FALLING DOWN

Last November, the APHA urged the nation’s 

health professionals to carefully screen for pa-

tients at highest risk of falling, and identified 

10 major causes contributing to the 3 million 

emergency room visits and 38,000 fall- related 

deaths among older adults,  including medica-

tions, physical inactivity, dementia, neurolog-

ical and metabolic disorders such as diabetes, 

and “vision impairment.” 

What’s not spelled out is that when it 

comes to impaired vision and falls, the glass-

es themselves could be the danger: Several 

scientific studies have found that older peo-

ple like me who wear multifocal eyeglasses— 

progressives, bifocals or trifocals—to cor-

rect both near- and farsightedness were 

approximately twice as likely to suffer falls 

than those wearing single-vision lenses. A 

compilation of studies in the Journal of Re-

fractive  Surgery found that those with mul-

tifocal lenses are three times as likely to trip 

CONTINUED ON PAGE 28
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$25,000.00
WHOLE LIFE INSURANCE

AGE 45 to 85?1
 Protect your loved 

ones with life insurance to help cover 

your fi nal expenses, debts you may leave 

behind, and more.

  Your acceptance is GUARANTEED.

  Your rate will never increase.

  Coverage starts immediately!
2

   No doctor visits or health questions.

It’s not too late! The sooner you begin, the 

lower your rate will ALWAYS be.

BUDGET-FRIENDLY RATES, NO HIDDEN FEES

The price you see here is the price you’ll see on your bill — not a 

penny more. And once you start coverage, your rate is guaranteed 

NEVER to go up.

Lock in your lowest possible rate 

now — AND KEEP IT FOR LIFE!

TWO WAYS TO GET STARTED:

1-800-658-1853
DirectOmahaLife.com

Speak or live-chat with a knowledgeable representative

Calculate your fi nal expense needs

Get instant quotes for other coverage amounts

This is a solicitation of individual insurance. A licensed insurance agent/producer may contact you by telephone. These policies contain benefi ts, reductions, 
limitations, and exclusions to include a reduction in death benefi ts during the fi rst two years of policy ownership. Whole life insurance is underwritten by 
United of Omaha Life Insurance Company, 3300 Mutual of Omaha Plaza, Omaha, NE 68175, which is licensed nationwide except NY. Life insurance policies issued in NY 
are underwritten by Companion Life Insurance Company, Melville, NY 11747. Each underwriting company is responsible for its own fi nancial and contractual obligations. 
Not available in all states. Benefi t amounts may vary by state. Policy Form ICC18L198P or state equivalent (D787LFL19P in FL, 1002Y-0119 in NY).
1Ages 50 to 75 in NY. 2Once your application has been received with your fi rst month’s premium, we will review and accept it.

D607578

 Don’t see your age or coverage amount? Call us at 1-800-658-1853.

These monthly rates include a $12 annual policy fee.

Lock in your lowest possible rate for
A

pply 
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 —

from United of Omaha Life Insurance Company and Companion Life Insurance Company

$5,000.00 $10,000.00 $15,000.00 $25,000.00

Age Male Female Male Female Male Female Male Female

60 $28.95  $21.85  $56.90  $42.70  $84.85  $63.55  $140.75  $105.25

61 $30.50  $22.35  $60.00  $43.70  $89.50  $65.05  $148.50  $107.75

62 $31.45  $22.90  $61.90  $44.80  $92.35  $66.70  $153.25  $110.5062 $31.45  $22.90  $61.90  $44.80  $92.35  $66.70  $153.25  $110.50

63 $32.50  $23.70  $64.00  $46.40  $95.50  $69.10  $158.50  $114.5063 $32.50  $23.70  $64.00  $46.40  $95.50  $69.10  $158.50  $114.50

64 $33.50  $24.55  $66.00  $48.10  $98.50  $71.65  $163.50  $118.7564 $33.50  $24.55  $66.00  $48.10  $98.50  $71.65  $163.50  $118.75

65 $34.75  $25.50  $68.50  $50.00  $102.25  $74.50  $169.75  $123.5065 $34.75  $25.50  $68.50  $50.00  $102.25  $74.50  $169.75  $123.50

66 $35.90  $26.35  $70.80  $51.70  $105.70  $77.05  $175.50  $127.7566 $35.90  $26.35  $70.80  $51.70  $105.70  $77.05  $175.50  $127.75

67 $37.05  $27.25  $73.10  $53.50  $109.15  $79.75  $181.25  $132.2567 $37.05  $27.25  $73.10  $53.50  $109.15  $79.75  $181.25  $132.25

68 $38.70  $28.95  $76.40  $56.90  $114.10  $84.85  $189.50  $140.7568 $38.70  $28.95  $76.40  $56.90  $114.10  $84.85  $189.50  $140.75

69 $39.75  $30.60  $78.50  $60.20  $117.25  $89.80  $194.75  $149.0069 $39.75  $30.60  $78.50  $60.20  $117.25  $89.80  $194.75  $149.00

70 $43.85  $32.45  $86.70  $63.90  $129.55  $95.35  $215.25  $158.2570 $43.85  $32.45  $86.70  $63.90  $129.55  $95.35  $215.25  $158.25
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and fall when walking outside the home.

“As optometrists and ophthalmologists, we 

don’t see falling as a problem,” says  Daniel H. 

Chang, M.D., a California ophthalmologist 

who wrote the study. “Because if the patient 

trips and falls, they don’t come and complain 

to us. They usually go to the hospital—or a 

funeral home.” 

The reason those of us with multifocal 

lenses are at increased risk of falls is that 

these types of glasses make it harder to see 

the ground below us. This is not a new find-

ing. The newsletter Harvard Women’s Health 

Watch summarized the multifocal problem in 

2010: “When we walk, we normally see the 

ground from a distance of five-to-six feet, but 

the focal length of the lower segment of multi-

focal lenses is only slightly more than one foot. 

Consequently, our view of the ground is …  

impaired at precisely the distance you need to 

detect and avoid ground-level obstacles.” 

In the largest randomized controlled 

 scientific trial to date, Australian researchers 

in 2010 tracked 606 people 65 and up who 

wore multifocals over 13 months. Among 

who conducted the study. He describes walk-

ing with multifocals instead of single-vision 

lenses as a form of “elective disability.” 

A PROGRESSIVE PROBLEM

I had fallen repeatedly for these precise 

 reasons, tripping over unseen obstacles and 

failing to see that what appeared to be the 

bottom step on the staircase was really not 

the bottom step. In some 25 years interact-

ing with my optometrists and opticians about 

progressives, I can recall only generalized 

cautions that they might take some getting 

used to. 

So why was I never more strongly warned?

Part of the reason is that adults who start 

wearing progressives in their 50s or there-

abouts generally do not encounter problems 

at first. It’s not until we get older and may 

 require stronger prescriptions for the reading 

portion of the lens that the problem can arise. 

The increase in prescription strength often co-

incides with health issues such as balance and 

reaction time, further increasing the danger. 

“A lot of patients don’t realize they’ve hit a new 

demographic where it’s more dangerous,” says 

Your Health

CONTINUED FROM PAGE 26

 active people who went outside at least 

three times a week, those who switched to 

 single-vision lenses for distance when walk-

ing outdoors fell 40 percent less than those 

who wore their multifocals, says Stephen 

Lord, senior principal research fellow at 

Neuro science Research Australia and pro-

fessor at the University of New South Wales, 

Author Peter Perl warns of an unseen fall risk.

“Erika found a way to help me survive.”
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Andrea Thau, a New York–based doctor of 

optometry and past president of the Amer-

ican Optometric Association. 

Compounding the problems faced by 

older people is the fact that the U.S. has a 

patchwork of lax or nonexistent licensing 

and certification for opticians, says James 

M. Morris, CEO of the United Opticians 

 Association and former executive direc-

tor of the American Board of Opticianry & 

National Contact Lens Examiners (ABO & 

NCLE), the organization that certifies op-

ticians. Among the 50 states, 26 require 

no licensing for people calling themselves 

opticians, Morris said, and three of the 24 

licensing states have no requirement that 

 licensed opticians keep up on their educa-

tion and training. 

“If you are in a nonlicensed state, your 

optician could have been flipping hamburg-

ers yesterday and then hang a shingle and 

say, ‘I’m an optician,’ ”  Morris explains. In 

most states, opticians are the only medical 

professionals who can fill a specialized pre-

scription for a specially fitted product but 

are not required to have any training to do 

so, Morris says. Bottom line: If you wear pro-

gressives, you should take care to get your 

glasses prescribed by an optician licensed 

by the ABO & NCLE. 

SMALL HASSLES, BIG PAYOFF

Of course, progressive lenses are tre-

mendously valuable. But even the most 

well-crafted progressives may not be right 

for every circumstance, Thau says.

“A lot of times I’ll say to the patient, ‘Well, 

you have this progressive pair, maybe it’s a 

good idea to get a single-vision. You’re less 

likely to fall,” Thau says. 

But, she adds, patients often don’t want 

the hassle of carrying two pairs. For those 

who insist on wearing just multifocals, she 

cautions older patients to “drop your chin” 

when walking on stairs or uneven surfac-

es, because that allows you to look through 

the upper part of the lens—the portion that 

allows you to focus better at a distance—so 

you can see clearly at your feet. 

Since my falls, I have become an evange-

list about the danger of progressives and the 

importance of bringing along a single-lens 

pair. When I’ve talked to older friends and 

family, I’ve been struck by how many have 

stories similar to mine but never made the 

connection to their multifocals.

So I have a strict new protocol: Whenever 

I leave the house, I put on my single-lens 

glasses and stow my progressives in a thin 

case in my pocket. The difference is stun-

ning. Walking on an uneven sidewalk, I 

have clear vision at my feet instead of a 

grayish blur. My routine now is to put on 

my progressives once I get in the car, so I 

can read the GPS. Yes, switching is a hassle, 

but I’m confident it will help prevent fall 

no. 6, so I can keep chasing and tickling my 

grandchildren for years to come. ■

O C TO B E R  2 0 24  AARP.ORG/BULLETIN 29

Retired journalist Peter Perl was a writer and ed-

itor at The Washington Post for 33 years.
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Far 
or  

Near

Far

Far

Intermediate

SINGLE-VISION LENSES

Distance lenses (for nearsightedness) 
pose no additional threat of falls. Reading 
glasses may, and should only be worn for 
close-up work, not when walking. 

BIFOCAL LENSES

Bifocal lenses have a distinct line sepa-
rating distance and close-up vision en-
hancement. They may pose an increased 
risk for falls.

PROGRESSIVE LENSES

Progressive lenses change (progres-
sively) from distance viewing at the top 
to close-up reading at the bottom. They 
may pose an increased risk of falls.

Near

Near

Comparing Types of Lenses 
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Lif  Al  t
®

is always h    
fo  m ,

even when I’m out 
of my home.

I’m      

FOR A FREE BROCHURE CALL:

800-845-6640

INTRUSION

SHOWERFALLS

ON-THE-GO

Get HELP fast, 24/7, 
anywhere with

NEW!

B tte  es       B tte  es       
 eed                             

      

 eed                             

FREE!FREE!GIFT

SAVING A LIFE
 EVERY 11 MINUTES!*

* Life Alert defi nes a life saved as, when a subscriber has an 
actual emergency while home alone, is unable to get to the phone 
for help, activates the system, and Life Alert dispatches help. 
**Batteries never need charging and last up to 10 years.  
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Your Health

Introducing Ask Dr. Adam Online

says, “Adam, how are you?” “How’s the fami-

ly?” “How’s your mom?” It instantly changes 

what’s going on between us from a strictly 

by-the-book health care dialogue to a much 

warmer exchange. This can be a wonderful 

moment to engage with your doctor. It can 

set a different tone for the rest of your visit.

I don’t think it’s rude for you to be more 

 direct and say something like, “Doctor, I 

know you’ve had a busy day, so I’m trying 

to make this as easy and efficient for you as 

 possible, but this is really important to me. 

I’m concerned about my health and need to 

feel a connection with you. I know the com-

puter is important, but could you look at me 

so that I know that you hear me?”

You have to be delicate in how you say this, 

because you could get a doctor who 

turns around and says, “I’m doing 

the best I can.” That’s why, if you 

choose to use this approach, you 

want to be careful not to sound 

 confrontational. As you probably 

know, often when people say, “Look 

at me when I’m talking,” it comes 

off in a negative way. You definitely 

want to avoid that.

If you feel uncomfortable be-

ing so direct, try writing down 

the questions you need answered, 

then make a copy of your list. When 

you’re together, hand one copy to 

your doctor, and while you’re doing it, make 

that critical eye contact. You might say some-

thing like, “This appointment is so important 

to me, and I know how busy you are, so I’ve 

brought a good list. I’ve laid out my ques-

tions, my concerns, and what my family and 

friends have noticed may be a problem. Can 

we go through it together one by one?”

Another option that is increasingly avail-

able is telemedicine. I often joke with my 

 patients that telemedicine is the ultimate 

form of listening. Since doctors can’t give 

you an actual physical exam during remote 

appointments, they’re forced to put all their 

attention into looking directly at you through 

their computer screen—and listening.

Finally, I don’t think it’s inappropriate for 

me to say that if you’re not feeling like your 

doctor is listening to you, you’re probably 

not going to be comfortable or trust in the 

relationship—and it’s not going to be effective 

or do you any good. If this is the case, and 

you have the option, you may want to seek 

out  another health care provider. But I know 

that’s not always possible.

The one thought I want to leave you with 

is this: Your doctors are probably listening, 

despite the fact that they’re staring at the 

screen. Try to open that dialogue between 

you. Once you have a dialogue, you have an 

interaction, and you have their attention. ■

During my appointments, 

my doctors are looking at a 

computer screen the whole 

time. How can I get them to 

really listen?

They Need a Hearing Test?  
Find strategies for convinc-
ing loved ones that it may be 
time for a hearing aid.
aarp.org/askdradam

Can I Get My Groove Back? 
Help! I don’t like my body 
after menopause, and it’s 
ruining my sex life.
aarp.org/inthemood

Dating as a Widow?  
There’s no set time frame 
for dating after the death of 
your partner.
aarp.org/inthemood

For more advice columns, go to  
aarp.org/MembersEditionBUL

OR SCAN THIS CODE 
FOR EXCLUSIVE  

MEMBER CONTENT

A top internist and
cardiologist answers
your questions with
doctor-tested tips

Adam B. Rosenbluth, M.D., practices and 

teaches in New York City. Each  Monday 

 online, he weighs in on your questions 

about how to make your body work better for you.

Dr. Adam: It wasn’t always like this. My dad, 

who was also a doctor, would say, “Ninety 

percent of what we do is to engage with our 

patient in the consultation room, 7 percent 

is the examination and 3 percent is the blood 

work or lab tests—and those tests are basi-

cally only to confirm what we already sus-

pect from having listened to our patient.” He 

taught me to make eye contact so my patient 

knows I am invested and I care. “Eye contact 

builds trust,” he said.

But we no longer teach these things. Now 

doctors are looking at a computer while 

they’re talking to their patient.

There are ways to get around this. I think 

one approach is to treat the doctor like a hu-

man being. It melts me when a patient simply 

Need help? Visit aarp.org/MembersEditionHelp or call 877-846-3261
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WALK  
FARTHER,  
FASTER 
AND PAIN- 
FREE
These simple tweaks 
will add energy and 
power to your stride,
so you can get where
you’re going with ease

BY MYATT MURPHY

Y
ou already know that walk-

ing burns calories, boosts 

stamina, improves heart 

health, reduces stress and 

lowers inflammation—and that the 

more you can do it, the better. 

But sometimes walking is a pain in 

the butt … and the legs, the back and 

the feet. But with a few tweaks to your 

posture and stride, you can walk stron-

ger, longer and without pain.

“Maintaining the best posture pos-

sible allows your body to distribute its 

weight more evenly and move more 

efficiently. That keeps muscles pain-

free by preventing them from becom-

ing overstressed and overworked,” 

says Mike Mancias, longtime personal 

athletic trainer to LeBron James and 

author of Game Plan. “Better still, 

watching your form can also allow 

your lungs to expand further and take 

in more energy-rich oxygen, so you’re 

less likely to fatigue as quickly.” Here’s 

his head-to-toe (literally!) checklist on 

how to step up your game the next time 

you take a stroll.

HEAD: Tilting your 
head down causes 
your shoulders to roll 
forward, preventing 
you from breathing as deeply as 
possible. “Remember, oxygen 
equals energy!” Mancias says. In-
stead, look straight ahead (about 
10 feet or so in front of you) with 
your chin lifted. Try to keep your 
ears in line with your shoulders, 
which will prevent you from lean-
ing too far backward or forward. 

ARMS: 

“Keep your 
arms bent 
at 30- to 
40-degree angles 
and close to your rib 
cage; swing them for-
ward and backward 
in a motion that’s in 
line with your body,” 
Mancias says. Moving 
them at an angle 
across your body  
not only wastes en-
ergy, but it can affect 
your steadiness, he  
explains. 

CORE: To pull in your 
belly and support 
your spine, gently 
squeeze your 
abdominal mus-
cles—and keep 
them that way 
when walking. “Think 
about using your 
stomach muscles to 
pull your belly button 
toward your spine,” 
Mancias says. “This 
trick removes stress 
from your lower back 
by keeping your body 
weight centered and 
provides more stabili-
ty, so you’re less likely 
to lose your balance.”

Journalist Myatt Murphy has written nearly 

two dozen books on health and fitness.

SHOULDERS: 

Gently roll 
your shoul-
ders upward, 
then back, then 
down—and keep them 
there. You want your 
shoulder blades to nearly 
touch each other at the 
middle of your back. This 
prevents slouching and 
reduces tension on the 
upper back and neck.  

FEET: Your heels are meant to absorb 
the shock of each step as you stride. 
With every step, land on your heel, roll 
forward onto the ball of your foot, then 
push off with your toes. “This three-part mo-
tion leaves your legs and feet feeling less tired 
and can help to minimize blisters,” Mancias says.

STOP THE 
WADDLE
Hip pain can 
make walking 
so uncomfort-
able that we 
start to alter 
our gait by wad-
dling. To build 
strength and 
flexibility in the 
hips, try this. 

1. Stand with 
a sturdy chair 
at your right. 
Rest your 
right hand on 
the chair for 
support.

2. Face for-
ward and 
make sure 
your toes are 
pointed for-
ward as well.

3. Shift your 
weight onto 
your right 
foot. Make 
sure you’re 
steady and 
balanced.

4. Slowly lift 
your left leg 
out to the 
side as far as 
you can, hold 
a moment, 
and return. 

5. Perform 
10 lifts, then 
move to the 
other side of 
the chair and 
repeat with 
your right leg.

30º
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MY TV CAN DO THAT?

B
y now, most viewers are 
accustomed to internet- 
connected TV, which 

lets you stream content from 
popular services including 
Netflix, Amazon Prime Video 
and Paramount+. But there are 
many other ways that modern 
televisions are technological-
ly superior to the cathode ray 
tubes of yore. Here are some 
things a lot of the latest smart 
TVs can do:

BY JASON R.  RICH

Play games 
Use wireless game 
controller with the 
TV to play video 
games—including 

versions of classic board games, 
card games, puzzle games such 
as sudoku and crosswords, and 
casino games. No console need-
ed. You can play solo or against 
other players, remotely, in real 
time. Some game services are 
free, while others require a 
monthly fee.

Make dialogue 
easier to under-
stand
When sound ef-
fects and music 

are playing in the background, 
dialogue can be hard to hear. 
Most TVs have a dialogue en-
hancement feature you can 
adjust from the settings. This 
feature may be called “speech 
boost,” “speech clarity,” “dia-
logue enhancement” or some-
thing similar. Or you can turn on 
closed-captioning if reading the 
dialogue helps. 

Listen to music 
or podcasts 
Stream music, pod-
casts or audiobooks 
through your TV's 
speakers. You’ll need 

to subscribe to a streaming audio 
service—such as Spotify, Amazon 
Music or Apple Music—use an app 
on the TV, then use your TV’s voice 
remote or the on-screen menus to 
select what you want to hear. 

Use your TV as a 
smart speaker
Your TV may be 
compatible with 
a digital assis-

tant, such as Apple Siri, Amazon 
Alexa or Google Assistant. By 
pressing the microphone button 
on your voice remote, you can 
ask the digital assistant almost 
any type of question, such as 
“What is today’s weather fore-
cast?” or “Who won last night’s 
game?” or “Where is the clos-
est supermarket, and what time 
does it close?”

Control your home’s 
other smart tech 
Use your TV’s voice 
remote control to 
issue commands to 

your smart lights (on, off, brighter, 
dimmer) or thermostat (warmer, 
cooler). When connected to a video 
doorbell, your TV can show people 
who approach your door, and you 
can communicate with them with-
out getting up.

Jason R. Rich is a personal tech jour-
nalist who also writes for CBS Essen-
tials and U.S. News 360 Reviews.

Display artwork  
or photos
TV brands have 
teamed up with 
world-renowned 

museums and gal ler ies,  so 
when you’re not watching pro-
gramming, the set can display 
high-resolution versions of fa-
mous paintings and photographs. 
(Some are free, others require a 
subscription.) There’s so much 
detail that you can see brush-
strokes and how colors blend. 
You can also set your TV to dis-
play your favorite digital photos, 
stored in the cloud.

No longer the ‘idiot box,’ that big screen does so much

Your Life
P. 34  Q&A: JOHN GRISHAM
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Get AARP Streams Download the AARP Streams app to 
your smart TV and watch free Movies for Grownups and AARP Theater 
screenings. AARP membership is not required.

Note: Features vary by TV brand and model. Check your owner’s manual  
or conduct an online search of your TV model to learn how to use each feature.
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Your new book out this month, Framed, 

cowritten with Jim McCloskey, is a depar-

ture from your fiction—it looks at real-life 

cases of the wrongfully convicted. Why 

this book, at this time? 

I’ve been infuriated for 18 years now, ever 

since I wrote The Innocent Man (2006), and 

I realized how many innocent people are in 

prison—and there are thousands of them. 

You study these cases, and they’re hard to 

believe, that the police and prosecutors can 

screw up so badly. These are not all inno-

cent, honest mistakes. There is a lot of delib-

erate lawbreaking, deliberate malfeasance 

and deliberate bad behavior in every one of 

these cases. 

What would it take to stop most wrongful 

convictions?

There are about four or five things that 

would prevent most wrongful convictions. 

For example, in most of these cases, you 

have a jailhouse informant, who is nothing 

but a con man who’s been paid by the cops 

and prosecutors to give false testimony 

against the accused.... So I would eliminate 

snitch testimony. I would require the police 

to film all interrogations. That would proba-

bly eliminate almost all false confessions.… 

And I’m from Mississippi—we elect every 

judge down there, and most states do that. 

So you’ve got a bunch of politicians who are 

on the bench. It’s a bad system. 

You were a lawyer yourself for a while. 

What was that like? 

I only did it for 10 years, and I kind of wanted 

to get out of it the whole time. It was a small-

town practice in Mississippi, and I quickly 

learned it’s really hard to make a living that 

way. We were [working with] people who 

needed help, not those who can pay fees. 

Q&A John Grisham
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—JOHN GRISHAM, 69, 

 BEST-SELLING WRITER OF 

COURTROOM THRILLERS LIKE 

THE FIRM AND THE PELICAN 

BRIEF, TALKS ABOUT HOW THE 

AMERICAN LEGAL SYSTEM 

PROVIDES ENDLESS MATERIAL—

AND WHY IT NEEDS TO CHANGE. 

“
I JUST  

TAKE THE  
BEST IDEA   
I’VE GOT  
AND RUN 
WITH IT.

”
 

Are you suffering from burning, tingling, numbing 

or stabbing pain in your feet or legs? Over 20 million 

Americans live with these aggravating symptoms and 

put up with the pain because they are not aware of 

this topical treatment available without a prescription.

MagniLife® Pain Relieving Foot Cream contains 

eucalyptus oil and yellow jasmine, known to relieve 

tingling and burning pain, while moisturizers restore 

cracked, damaged, and itchy skin to help keep bacte-

ria out. “It’s the ONLY product that helps relieve the 

burning, and tingling feeling in my feet!” - Mable, NY.

MagniLife® Pain Relieving Foot Cream is sold at 

Walgreens, Kroger, Target, Walmart, in footcare 

and diabetic care and Amazon. Order for $19.99 

+$5.95 S&H for a 4 oz jar. Get one FREE when you 

order two for $39.98 +$5.95 S&H. Send payment to: 

MagniLife NC-AB7, 300 State St. #92039, South-

lake, TX 76092 or call 1-800-393-6025. Money back 

guarantee. Order at www.MDFootCream.com

BURNING FOOT PAIN?

Are unsightly brown spots on your face and body 

making you uncomfortable? Liver spots, also known 

as age spots, affect the cosmetic surface of the skin 

and can add years to your appearance. Millions of 

people live with dark spots and try to cover them with 

makeup or bleach them with harsh chemicals because 

they are not aware of this new topical treatment that 

gently reduces the appearance of dark spots.

MagniLife® Dark Spot Care uses botanicals, such as 

licorice root extract to naturally fade age spots, freck-

les, and age-associated discolorations while emol-

lients soften and smooth skin. “It is fading my liver 

spots. This product actually works!!!” - Patricia C, NJ.

MagniLife® Dark Spot Care is sold at CVS, Wal-

greens and Amazon. Order risk free for $19.99 

+$7.95 S&H for a 2oz jar. Get a FREE jar when you 

order two for $39.98 +$7.95 S&H. Send payment to: 

MagniLife AC-AB7, 300 State St. #92039, South-

lake, TX 76092 or call 1-800-393-6025. Satisfaction 

guaranteed. Order now at www.DarkSpotCare.com

AGE SPOTS?

Are radiating pains down the back of your leg, 

or pain in your back or buttocks making it uncom-

fortable to sit, walk or sleep? Millions of people 

are suffering because they are not aware of this ef-

fective, topical treatment for symptoms of sciatica.

MagniLife® Leg & Back Pain Relief Cream 

combines seven active ingredients, such as Colo-

cynthis to relieve burning pains and tingling sen-

sations. “It provided me with the only relief for my 

sciatica.” - Mary, LA. 

MagniLife® Leg & Back Pain Relief Cream is sold 

at CVS, Walgreens, Rite Aid and Walmart. Order 

risk free for $19.99 +$5.95 S&H. Get a FREE jar 

when you order two for $39.98 +$5.95 S&H. Send 

payment to: MagniLife SC-AB7, 300 State St. #92039, 

Southlake, TX 76092 or call 1-800-393-6025. Money 

back guarantee. Order at www.LegBackCream.com

SCIATICA BACK PAIN?

ADVERTISEMENT
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But I never had a client who I thought was 

wrongly convicted, because I knew the po-

licemen, the prosecutors, the judges, and 

we had a good system. Everybody kind of 

played by the rules.... And I assumed, wrong-

ly, that that was pretty much the situation 

everywhere. 

You’ve said fiction is easier to write than 

nonfiction because you can make stuff up. 

But writing fiction seems pretty hard to 

some of us nonfiction writers.

I’m blessed with a hyperactive imagina-

tion. And I’m blessed with a lot of materi-

al because even though I’m not a lawyer 

anymore, the law fascinates me, and that’s 

what I read about: law firms, lawyers, cases, 

courts, appeals, trials, crimes. That’s where 

I live, and there’s a ton of material there 

that you can take and fictionalize and have 

a great story. And it honestly just comes easy 

for me. I’m very lucky.

You start writing a new book every Jan. 1 

and finish it by July 1. Do you always have 

an idea by the first of the year?

Anytime there’s a downtime, I’m thinking 

about the next book and so kind of gearing 

up for it with several ideas. And when it’s 

time to start writing, I just take the best 

idea I’ve got and run with it. But my wife 

and I were talking about my next book after 

Framed, and she said, “I am so sick of death 

row. Please do not write any more books on 

death row.” 

What’s your writing ritual like?

I get into the habit of getting up early and go-

ing to the computer around 7 or 7:30. In my 

little writing room, there are no phones, no 

fax, no internet, no music, no disturbances— 

nothing but the same brand of strong coffee, 

the same coffee cup. I sit there for several 

hours, just in another world. After 35 years, 

I still treasure those moments. But after four 

hours or five hours, I’ve got to have a break. 

My mind is kind of muck. 

What do you do with your free time?

My wife and I are just about full-time grand-

parents. We live in Charlottesville, Virginia, 

and one grandchild is here in Charlottes-

ville and two are in Raleigh, North Caroli-

na, about three hours away. So we see them 

all the time, and we do a lot with them. I’m 

babysitting them right now. We spend a lot 

of time on the farm—it’s 1,000 acres of beau-

tiful countryside—and we take hikes, and 

my wife has horses. We travel, play some 

golf. It’s a pretty laid-back life, really.

What types of books do you like to read, 

besides legal dramas? 

I like adventure nonfiction by authors like 

Hampton Sides, who just came out with 

The Wide Wide Sea [about the final, fatal ad-

venture of Captain James Cook], and David 

Grann, who wrote The Wager and Killers of 

the Flower Moon. 

Is there one book that you consider an 

all-time favorite?

A book that just thoroughly entertains me 

every five years is called The Little Drummer 

Girl by John le Carré, who really inspired 

me to write better suspense. It was pub-

lished in 1983 and is so timely. It’s about 

the Israeli-Palestinian conflict. It’s a bril-

liant story of suspense and espionage and 

also about that very big troubled land that 

the author captured beautifully. 

Sadly, we’re still in a troubled time when it 

comes to the Middle East. But more gen-

erally, would you say that you’re hopeful 

about the future?

I’m always cautiously optimistic. I’m not 

a complete optimist, because there are so 

many problems that we face on so many dif-

ferent fronts. I’ll be 70 years old in February 

and have been thinking about what kind of 

world do we leave behind for these grand-

kids who are running around my feet right 

now? That’s a very good question for all of 

us to address. What are we going to leave 

behind for them? 

Are you at an age when you are thinking 

about your personal legacy? 

I don’t worry about that. I don’t want any-

body to write a biography of me after I’m 

gone. I told my wife and kids, do not do that. 

Don’t worry about my legacy. I don’t care. 

But if people remember me, I hope it’s be-

cause they remember the books that they 

read, that were highly entertaining, and it 

got them through a difficult period. I helped 

some folks get through tough times. ■
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  RESTAURANTS

• Auntie Anne’s
• Bonefish Grill®®

• Bubba Gump Shrimp Co.®®
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C
aregiving received top 

billing on Capitol Hill 

this past June. During 

a round of meetings 

in congressional offices, AARP 

state officials and artists from 

the  Creative Coalition, a non-

profit that helps Hollywood stars 

 advocate for issues, talked to law-

makers about the needs of the 

48  million Americans who are 

caring for a loved one.

The discussions focused on the 

sacrifice and cost of fulfilling that 

role, and on what Congress can do 

to help caregivers.

“Family caregivers like me make 

AARP TEAMS WITH 
CELEBRITIES TO 
AID CAREGIVERS 
Telling personal stories to lawmakers

GETTING HELP 

WHERE YOU LIVE

Caregiving can be chal-
lenging, and resolving 
the issues it raises isn’t 
always easy. What med-
ications needed by a 
loved one don’t mix? How 
can you make your home 
wheelchair-friendly? 

AARP partnered with 
pharmacies in Baltimore 
and Herndon, Virginia, in 
a pilot program offering 
caregivers a place to find 
answers. 

Along with Care Phar-
macies, an independent, 
community-based chain, 
AARP organized several 
events in which health 
care professionals an-
swered caregivers’ ques-
tions about medication 
management, safety and 
accessibility. The gather-
ings also connected care-
givers with peers so they 
could share concerns 
and information. “This is 
a growing area of need,” 
says Michael Wysong, 
Care Pharmacies’ CEO. 
Pharmacists are often 
asked by caregivers how 
to help their loved ones. 
“We’re really trying to 
meet them where these 
problems reside, which is 
in the communities that 
they live in.” 

AARP is working with 
retailers to expand the 
program around the 
country, once the needs 
of caregivers are better 
understood. “We are 
excited to keep collab-
orating and developing 
programming we aim 
to scale nationwide and 
make accessible to all,” 
says Reema Jweied- 
Guegel, enterprise stra-
tegic relationships di-
rector at AARP. She says 
retail chains know family 
caregiving is “growing 
exponentially,” providing 
a ready market for prod-
ucts and services.

tough decisions all the time,” said 

Yvette Nicole Brown, an Emmy- 

nominated actress who cares for 

her father with Alzheimer’s dis-

ease. “We put an enormous effort 

into making sure our older loved 

ones can age comfortably.” 

Ve teran actor  David Alan 

Basche, whose mother was diag-

nosed with dementia, shared how 

he had to give up several acting 

opportunities to be there for her.

  Mädchen Amick, known for 

her roles in the shows Twin Peaks 

and Riverdale, explained that she 

had to become an advocate for 

her son, who was diagnosed with 

bipolar disorder. “It has been a 

 really, really hard journey,” she 

said about caring for her son. “It is 

hard finding mental health care.” 

More than a dozen actors joined 

AARP officials and volunteers in 

meetings with their local con-

gressional offices to champion 

four bipartisan bills to support 

caregivers.  

Those bills include the Credit 

for Caring Act, which would pro-

vide eligible working family care-

givers with a federal tax credit of 

up to $5,000. 

The Lowering Costs for Care-

givers Act would allow family 

caregivers to use their pretax 

health expense payment accounts 

for their parents’ or parents-in-

law’s qualified medical expenses. 

The Alleviating Barriers for 

Caregivers Act and Connecting 

Caregivers to Medicare Act would 

require federal agencies to  help 

provide easier access to informa-

tion for caregivers and help their 

loved ones enroll in Medicare, 

Medicaid and Social Security.

“The coalition members them-

selves had very striking stories,” 

said Zayne Smith, with AARP’s 

Florida delegation. She said it was 

critical to have people who could 

“share and articulate what care-

giving meant to them.... People 

all over the country really want 

Congress to take action and do 

something about supporting fam-

ily caregivers.” 

Backing changes to help care-

givers is good politics. 

A recent survey found that more 

than 70 percent of registered 

voters would be more likely to 

support a candidate who backed 

proposals to support family care-

givers. 

To learn more about what AARP 

does to improve caregivers’ lives, 

go to aarp.org/careforcaregivers. ■

Television and entertainment stars and AARP volunteers and staff 
 members joined to advocate for changes in laws that would benefit the 
48  million Americans who are caregivers.
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has no retirement savings, and more than half 

of all Americans report they are concerned 

they will not achieve financial security in 

retirement.” The RSAA would help millions 

more families across the country save for 

 retirement. The bill is stalled in Congress. 

Your vote could help secure its passage. 

Post-election data showed 53 percent of 

voters were 50-plus in the last presidential 

election. Whether the issue is the economy, 

caregiving, health care or retirement sav-

ings, it is clear: This election is more than 

a contest between two candidates; it is a 

chance to vote for the policies that 

matter most to older Americans.

We know that voting regula-

tions vary from state to state, and 

many have changed since 2022 

and the last presidential election 

cycle in 2020. Some states tight-

ened voting laws, and others ex-

panded options to include mail 

voting, same-day registration or 

other alternatives. 

That ’s why A ARP provides 

53 state and U.S. territory voting 

guides to help you navigate rules and 

regulations as they evolve. These guides 

provide information on how to register to 

vote in your state, whether absentee voting 

is offered and if you should bring your ID 

to the polls. The guides also include state- 

specific deadlines and where to find re-

sources. And our Cover Story in this issue 

gives you, in their own words, the views of 

former President Donald Trump and Vice 

President Kamala Harris on the issues most 

important to older Americans. 

 The outcome of this election will have a 

profound impact on the well-being of older 

Americans, their families and our nation. 

Your vote is your voice. I urge you to raise 

it loud and strong on Election Day. ■

T
he candidates have spoken. The 

conventions are over. Some states 

have started early voting. And on 

Nov. 5, the American people, in-

cluding more than 100 million over the age 

of 50, will have the final word in the 2024 

presidential campaign. That is the beauty of 

our democracy. Free and fair elections are at 

the heart of what Abraham Lincoln described 

as a “government of the people, by the peo-

ple, for the people.” This year, the strength, 

resilience and values of our democracy face a 

historic test. For older Americans, the stakes 

couldn’t be higher. Your vote will 

make all the difference. 

In our conversations across the 

country, AARP has heard a com-

mon cry—more must be done to 

ensure that older Americans can 

work, live and retire with the se-

curity and dignity they deserve. 

That means protecting and secur-

ing Social Security and Medicare, 

lowering prescription drug prices 

and the cost of living, and giving 

more people the ability to retire 

with dignity and financial security. 

The announcement of lower prices 

negotiated by Medicare for 10 costly medi-

cations in its Part D program marks a signif-

icant step forward in AARP’s long-standing 

efforts to bring down prescription drug 

prices. AARP members overwhelmingly 

called lowering such costs a top concern. 

This first round of Medicare-negotiated 

prices will bring financial relief to millions. 

The election will determine whether the 

government builds on this success by tak-

ing additional steps to enhance the health 

and financial security of older Americans.

Our letter to Congress in support of the Re-

tirement Savings for Americans Act (RSAA) 

points out that “nearly one of four Americans 
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WE WILL DECIDE
Older Americans will be the difference in November. 
Make your vote count

Your AARP

Where We Stand 

BY  JO ANN JENKINS, CEO

YOUR 
VOTE 

IS YOUR  
VOICE—
RAISE IT 

 LOUD 
AND 

STRONG
 

Use Your Head  
to Give from  
the Heart 
If you are 70½ or older, you can 
reduce your tax bill when you 
donate to AARP Foundation 
directly from your Individual 
Retirement Account.

How you benefit:

•  Tax Savings — Meet your 
required minimum (if age 
72 or older) without paying 
taxes on the distribution, 
up to $100,000 per year.

•  Choice — Give to charities you 
love and support.

•  Impact — Help build solutions 
for seniors struggling to meet 
their basic needs.

To learn more, visit
giftplanning.aarp.org

and click on the link for
IRA Qualified

Charitable Contribution.
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Mid-Atlantic

L
ast year, the Elk River 

Trail Foundation in-

stalled five benches 

along the 73-mile path 

that stretches from Clendenin to 

Gassaway in West Virginia. They 

were a huge hit, says Ken Taw-

ney, the foundation’s president.

“We had elderly folks who 

would be able to rest, we had 

people who simply wanted to 

sit and enjoy the peace and tran-

quility of the trail and watch the 

river, watch the wildlife,” he says. 

They were so popular, he adds, 

that the foundation sought—

and received—a $5,000 AARP 

Community Challenge grant to 

add more benches. The group’s 

volunteers will install 13 addi-

tional benches near several trail  

communities.

The nonprofit is one of sev-

en West Virginia groups that 

received 2024 AARP Commu-

nity Challenge grants, total-

ing $65,525. The grants fund 

quick-action projects designed to 

SMALL GRANTS 
MAKE BIG IMPACT

REGIONAL SPOTLIGHT

The AARP Community Chal-
lenge grants fund local projects 
to help make areas more liv-
able. Objectives include:

Creating vibrant public spaces

Boosting walkability and ac-
cess to public transit

Supporting housing options

Learn more and find a full list of 
the 2024 winners at aarp.org/
communitychallenge.

YOUR AARP: 
COMMUNITY 
LIVABILITY

EVENTS & 
ACTIVITIES

AROUND  
THE 
REGION
For more

information:

local.aarp.org.

DISTRICT  
OF COLUMBIA
Learn how to avoid 
scams at a virtual 
AARP Fraud Watch 
Network session on 
Oct. 24 from 11 a.m. 
to noon. Register at 
events.aarp.org/
Oct2024FWN.

DELAWARE
Join the Bear-
Glasgow YMCA 
Family Festival, 
sponsored by AARP, 
for costume con-
tests and other ac-
tivities on Saturday, 
Oct. 26. Visit aarp 
.org/de for details.

VIRGINIA
Learn new job 
search strategies on 
Tuesday, Oct. 22, at 
11:30 at the Cub Run 
Rec Center, 4630 
Stonecroft Blvd. in 
Chantilly. Register 
at events.aarp.org/
jobs1022. 

ALL STATES  
Gear up for car- 
safety technology 
workshops, includ-
ing sessions taught 
by women for wom-
en, on Tuesday, Oct. 
29, or Monday, Nov. 
25. More at aarp.
org/SDTEKVirtual. 

WEST VIRGINIA
Request an absen-
tee ballot by mail 
through Wednesday, 
Oct. 30, or vote 
early in person from 
Wednesday, Oct. 23, 
through Saturday, 
Nov. 2. More at  
govotewv.com.

make communities more livable 

for residents of all ages. Nation-

wide, AARP awarded 343 grants 

totaling $3.8 million this year. 

Across the Mid-Atlantic states, 

the grants will fund everything 

from improved access to a local 

recreation center in southwest 

Virginia to a temporary public 

art initiative in Washington, D.C., 

and gardening resources for a 

community in western Delaware. 

The projects must be completed 

by Dec. 15. 

Here are a few key projects 

from across the region.

UPGRADES IN WEST VIRGINIA

A second grant in West Virgin-

ia for $10,025 will help pay for 

repairs to a dangerous sidewalk 

in the New Deal community of 

Arthurdale, along with other 

improvements, such as benches 

and a bike rack, says Elizabeth 

Satterfield, curator and director 

of education at Arthurdale Heri-

tage, a preservation group.

“It’s really going to improve our 

campus and ... make it safer for all 

people of all ages,” she says.

STAYING COOL IN THE DISTRICT 

In Washington, a $10,000 grant 

is preparing older residents and 

people with disabilities for heat 

emergencies. The city’s Home-

land Security and Emergency 

Management Agency is putting 

on workshops and distributing 

cool kits—with items such as a 

neck towel and electrolyte pack-

ets—along with flyers, magnets 

and a 2025 calendar with infor-

mation about heat emergencies. 

Extreme heat “disproportion-

ately impacts people with dis-

abilities [and] the older adult 

community,” says Rosemary 

McDonnell, a program manager 

for the agency. 

SLOWING TRAFFIC IN VIRGINIA 

In Roanoke, Virginia, the non-

profit PedalSafe ROA is using a 

$15,000 grant to test measures 

aimed at slowing traffic along 

busy Ferdinand Avenue, which 

connects a densely populated 

neighborhood with a community 

garden, a recreation center and 

access to the city’s greenway. 

It will help make the road safer 

for pedestrians and cyclists, says 

board member Tom Carr, a retired 

city planner. He consulted with 

residents, who liked the idea of 

narrowing the street with plastic 

posts and painting eye-catching 

murals on the asphalt to highlight 

crosswalks. The installations are 

temporary; if they prove effective, 

Carr says, they will ask the city to 

make them permanent.

OUTDOOR ART IN DELAWARE 

In Delaware, the Delaware Art 

Museum is using $15,000 to in-

stall eight giant vinyl murals from 

its Jazz Age Illustration exhibit at 

outdoor sites, including two at 

senior living complexes, says Ex-

ecutive Director Molly Giordano. 

“It’s fun imagery ... because 

it’s lively, it’s colorful,” she says, 

adding that she hopes it will en-

courage more people to  come to 

the museum. —Mary Dieter

Funds to boost livability across the region
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LIMITED TIME OFFER!
Receive this duff el bag FREE

when you request a quote and 
provide your email address.
(Not available in all states.)4

AUTO INSURANCE
EXCLUSIVELY FOR AARP MEMBERS

ADDED VALUE: New Car Replacement3, 24/7 Claims Service

and many other valuable benefi ts are available when you switch 

to The Hartford.

REASSURANCE: When you choose one of The Hartford’s authorized When you choose one of The Hartford’s authorized 

repair centers, The Hartford will stand behind the workmanship orepair centers, The Hartford will stand behind the workmanship of 

the claim repairs for as long as you own your vehicle.

TRUST: The Hartford has been named one of the ‘World’s Most 

Ethical Companies®’ 15 times by the Ethisphere Institute.

THE AARP® AUTO INSURANCE PROGRAM FROM THE HARTFORD
1

AARP and its affi  liates are not insurers. Paid endorsement. The Hartford pays royalty fees to AARP for the use of its intellectual property. These fees are used for the general purposes of AARP. AARP 
membership is required for Program eligibility in most states.

The AARP Auto Insurance Program from The Hartford is underwritten by Hartford Fire Insurance Company and its affi  liates, One Hartford Plaza, Hartford, CT 06155. It is underwritten in AZ, MI and MN by 
Hartford Insurance Company of the Southeast; in CA, by Hartford Underwriters Insurance Company; in WA, by Hartford Casualty Insurance Company; in MA by Trumbull Insurance Company; and in PA, 
by Nutmeg Insurance Company and Twin City Fire Insurance Company. Savings, benefi ts and coverages may vary and some applicants may not qualify. Auto is currently unavailable in Canada and U.S. 
Territories or possessions.
1In Texas, the Auto Program is underwritten by Redpoint County Mutual Insurance Company through Hartford of the Southeast General Agency, Inc. Hartford Fire Insurance Company and its affi  liates 

are not fi nancially responsible for insurance products underwritten and issued by Redpoint County Mutual Insurance Company.

2Average annual savings are derived from 6-month policy terms and based on information reported by customers who switched to The Hartford’s newest rate plan between 9/1/22 and 8/31/23. Your 
savings may vary. 3Terms and conditions apply. 4Gift is a limited time off er and not available in all states. Email address required in most states. Allow 4-7 weeks for delivery. Bottle not included.

“World’s Most Ethical Companies” and “Ethisphere” names and marks are registered trademarks of Ethisphere LLC.

IF YOUR CURRENT INSURANCE IS: YOU COULD SAVE2:

ALLSTATE $714

GEICO $580

PROGRESSIVE $526

$577!2

AVERAGE 

SAVINGS FOR 

MEMBERS

THE BUCK'S GOT YOUR BACK®

Scan for your 
free quote.

Call The Hartford to request 
a free quote in minutes

or visit 

aarp.thehartford.com/oct61-800-683-8406

015407



I just signed up for Medicare in July. Do 
I really need to change my prescription 
drug plan during the Oct. 15 to Dec. 7 
annual open enrollment period?
Every calendar year, Medicare prescrip-
tion drug and Medicare Advantage 
plans can change, and options may be 
added or removed. This means that 
premiums, medicines covered and 
how much you pay out of pocket can 
all change. During open enrollment, 
you get to pick from the new plans 
available. Even if you don’t choose a 
new plan, your current plan’s costs 
and coverage may still change as of 

Jan. 1. Many Medicare enrollees overlook 
their insurer’s annual notice and do not 
realize a plan change has occurred until 
they open their January invoice. If you 
are in a Medicare Advantage plan, you 
have until March 31 to switch to another 
Medicare Advantage plan or 
return to original Medicare. 
Unfortunately, people with a 
stand-alone drug plan must 
remain in that plan for the 
remainder of the calendar 
year. You can get help com-
paring plans online by using 
the Medicare Plan Finder, by 
calling Medicare at 800-633-4227 or by 
talking to a trusted insurance adviser.
 
My doctor told me I need to have a colon 
cancer screening. Does Medicare cover vir-
tual colonoscopies or things like Cologuard 
in lieu of a traditional colonoscopy?
Medicare covers a range of tests and pro-
cedures to screen for colon cancer. A fecal 
occult blood test is covered once a year. 
Medicare will also cover a blood-based 
biomarker screening test and a multitarget 
stool DNA test (such as Cologuard) once 
every three years for people ages 45 to 85 
who have no signs of, and are at average risk 
for, colon cancer. Medicare covers conven-
tional colonoscopies once every two to four 
years (depending on your risk factors) and 
as a follow-up if you receive a positive result 
from one of the tests noted above. Medi-
care  covers virtual colonoscopies—which 
use computed tomography (CT) scanning 
or magnetic resonance imaging (MRI) to 
 produce two- and three-dimensional images 
of the colon—only in limited situations, 
sometimes before an operation or if an 
obstruction or scarring prohibits use of a 
conventional colonoscopy. 

People enrolled in MA have additional 
opportunities to switch plans outside the 
annual open enrollment period (Oct. 15 to 
Dec. 7). Each year, the Medicare Advantage 
open enrollment period runs from Jan. 1 to 
the last day of March. This is when you can 
switch plans or drop your MA plan and re-
turn to original Medicare. You must already 
be enrolled in an MA plan to take advantage 
of this period. If you leave MA and return 
to original Medicare, you’ll have a chance 
to join a Part D drug plan at this time. An-
other opportunity is the five-star special 
enrollment period. (Five stars is the highest 
quality rating for Medicare health and drug 
plans.) You can use this opportunity once a 
year from Dec. 8 to the following Nov. 30 to 
switch to one of these top-rated MA plans. 
The Medicare Plan Finder (medicare.gov/
plan-compare) can help you compare plans 
at any time of the year. 

My mother gets help paying for Medicare 
through a Medicare Savings Program and 
Extra Help. Will these benefits automat-
ically transfer if she moves in with me? I 
live in another state. 
Because Medicare Savings Programs 
(MSPs) are run by state Medicaid agencies, 
eligibility can vary from state to state. Some 
states have higher income limits and don’t 
look at assets when determining whether 
a person qualifies for an MSP. Your mother 
will need to reapply for an MSP in the new 
state. The Part D Low-Income Subsidy (Ex-
tra Help) is administered by Social Security 
and Medicare at the national level, and 
eligibility does not change based on where 
you live. In most cases, your mother’s 
benefits should automatically transfer. She 
will need to inform Social Security about 
her new address. Your local State Health 
Insurance Assistance Program (SHIP) at 
shiphelp.org can offer help if you apply for 
these benefits.

I want to switch Medicare  

Advantage plans during the  

annual open enrollment  

period. If I’m not happy with  

my new plan, can I switch  

back before next fall?
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Medicare  
Made Easy

BY BRANDY BAUER AND  ANN KAYRISH

MEDICARE  
HOTLINE:  800-Medicare  (800-633-4227)

MEDICARE  
ONLINE: medicare.gov
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Send your questions about Medicare to medicare@

aarp.org. Due to the volume of inquiries, we can’t 

 answer every question.
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or call the AARP Member Contact Center 
(Monday through Friday, 8 a.m. to 8 p.m. ET) toll-free at 888-687-2277  
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AARP The 
Magazine 
Travel 
Bonus Issue!

EXCLUSIVELY  
ON OUR APP  
OR ONLINE

T
his special digital- 
only bonus edi-
tion helps  you 
get the most out 

of your vacations, with ar-
ticles geared specifically 
toward travelers 50-plus, 
including a destination 
guide, money-saving tips, 
insider advice and more!

WHERE TO READ IT
On the AARP  
Publications app:  
Easy instructions at  
aarp.org/pubsapp,  
or aim your device’s  
camera at this code,  
and click on the link. 

On the AARP website:  
Go to aarp.org/travelissue.

On the AARP Now* app:  
Sign up (it’s free!) at  
aarp.org/now. 

*Bonus issue available for 
iOS; Android coming soon
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Does knee pain prevent you from 

doing daily activities or bother you 

when simply walking or climbing 

stairs? Are you concerned that you 

might need surgery or prescription 

drugs to feel better? You should 

know help is available with this new 

topical treatment.

MagniLife® Knee Pain Relief Gel 

combines the best known ingredients 

for relief of stiffness, swelling, ten-

derness, aching and burning pains 

associated with knee discomfort, 

such as Arnica and Croton Lechleri. 

Fast-acting gel can be used daily for 

quick relief. “This knee cream is my 

miracle cream!” - Cynthia.

MagniLife® Knee Pain Relief Gel 

is sold at CVS, Walgreens and Ama-

zon. Order risk free for $19.99 +$5.95 

S&H for a 4 oz. jar. Get a FREE 

jar when you order two for $39.98 

+$5.95 S&H. Send payment to: Mag-

niLife KG-SC7, 300 State St. #92039, 

Southlake, TX 76092 or call 1-800-

970-7130. Satisfaction guaranteed. 

Order at www.KneePainGel.com

KNEE PAIN?

Help at the Press 
of a Button
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* Promotional pricing is only available for new customers. Free shipping off er available only on 
semi-annual and annual plans. Free lockbox off er available only on annual plans. Refer to 
 n    c   n                           

                       
NEW                 
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Littleton Coin Co.,

1309 Mt. Eustis Road, Littleton NH 03561-3737
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Everyone should be  
welcome at the table.
Let’s end the cycle of hunger, together.

Nourishing Neighbors is a program of Albertsons Companies  
Foundation, a 501 (c)(3) designated nonprofit.

NourishingNeighbors.com 
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Walk-In 
Shower!
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HELP!
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           HELP fas , 24/7, anywh r .

1-800-400-0083 1-800-400-0083 FREE brochur : 
                                                                                                                    

                                                                                                                                                                                                                                

• FREE  round Shipping***

• FREE Us  of Equipm n 

• FREE  if  wi h ord r

¨

NEW!

HELP        

HELP          

with 
GPS!

HELP          Batteries NEVER Need Charging.**

NEW!

HELP        

SAVING A LIFE*

 EVERY 11 M
INUTES!

Payment by 
gift card? 
Asking to be paid by gift card 
is always a scam. Always 
say no. Get more tips on how 
to avoid scams from the 
AARP Fraud Watch Network.TM

aarp.org/fraudwatchnetwork
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TAK  TIM  T    AM
Inogen® Portable Oxygen Concentrators

SP CIAL      
For AARP Members

1When used on setting 1 with extended battery, 
model BA-516. 2Offer includes 16-cell battery, 
models BA-516. Promotion cannot be 
combined with any other offers.

SM240010 EN_EX_USA
Rx Only. © 2024 Inogen, Inc. 
859 Ward Drive, Suite 200, Goleta, CA 93111
Inogen® is a trademark of Inogen, Inc. The 
usage of any Inogen, Inc. trademark is 
strictly forbidden without the prior 
consent of Inogen, Inc. All other 
trademarks are trademarks of 
their respective owners or 
holders.

Experience life on the go with up to 12 hours and 45 minutes

on a single battery charge.1

Receive a      extended 
battery with your purchase of 
an Inogen® Rove 6™ Portable 
Oxygen Concentrator.2

or visit Inogen.com to speak to an 
Inogen Oxygen Specialist.

800-603-6065
Call us at

SP CIAL      
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SHOPPERS’ DEALS AND DESTINATIONS

For a FREE BROCHURE or no obligati on home visit

Call 1-800-862-4545
or visit www.Sti ltzLift s.com

¨

$750 OFF
New installations

Choose 
a homelift, 
not a stairlift
Stay in the home you love 
with a Sti ltz Homelift .

• Aff ordable

•  Small Footprint

•  Full Safety Features

•  Clean, Quiet Operati on

•  Low Power Consumpti on

•  Freestanding Design

•  Wheelchair Accessible

•  Carry Laundry or Pets

•  Fast Installati on

•  Full Warranty

$750    
New              

Joe Namath’s Choice For 
Superior Hearing Aids

Joe Namath 

Superbowl III MVP

 MDHearing Aid User

Rechargeable
In-Your-Ear
Hearing Aid

NEO XS - Our smallest 
hearing aid ever!

Actual size

NEO XS NEO

NEO - Our best-selling 
hearing aid!

$397 $297for a pair for a pair

50%

Smaller

REG $999.98

$297 
for a pair

AS LOW AS

$999 98

or

™

• FDA-Registered

• Doctor-Designed

• 20-Hour Battery Life

• Portable Charger 

• FREE Shipping

• FREE Lifetime Support

• 100% Money-Back 

 Guarantee

• Available Through Top
Medicare Advantage Plans

Enter offer code SH51 to receive FREE Shipping!

1 (800) 610- 4796     www.JoeLovesMD.com

OVER 
1.5 MILLION

SOLD!

Savings shown over aggregated single item base price. 8 free 4 oz. burgers will be sent to each shipping address that includes SKU
77202. Limit 2 on select items at these exclusive prices. While supplies last. Items may be substituted due to inventory limitations. 
Standard shipping rates will be applied and are subject to change. Minimum purchase and other restrictions may apply. Some products
may not be available for sale in your area. Sales are subject to OmahaSteaks.com/terms-of-useOSI. Expires 12/31/24.  |  SRC0662

 HE          

 H      
Y U                  Y U                  

 H          AK   F Y UR LIF   R Y UR M N Y  A K

8 FR  
Limited Time

 URG R 

OmahaSteaks.com/Original7101  |  1.800.811.7832
Ask for your FREE burgers with off er 77202CDZ

Order 
Now!

                                 

2                                     
2                                    
                                                                              
                                                              
                                                                                    
                                                                  
8  FR   m                         

77202 DZ            y $201 9 
SPECIAL PACKAGE PRICE         

$8999
$23 value!

Now you can own a 1921 Morgan silver dollar 
from the last year of the classic series! Big, 

heavy and handsome – with over 3 ⁄4 of an ounce 
of 90% silver – genuine Morgan dollars like these 
were struck in silver from old western mines. 
Once used by rough and ready frontiersmen, 
today Morgan dollars are a vanishing legacy of 
America’s past  – genuine history you can hold 
in your hand!

Never to be minted again!
Although millions of these silver coins were 
melted in the 1900s, the 1921 Morgan – from the 
final year of the classic series – survived. Never 
to be minted again, this historic Morgan dollar 
can be yours for just $29.95 (regularly $87.00) 
– SAVE 65% off regular prices! Order today and 

get FREE shipping to your home! (Limit 1.) 
You’ll also receive a handpicked trial 

selection of fascinating coins from our 
No-Obligation Coins-on-Approval Service,  
from which you may purchase any or none of 
the coins – return balance within 15 days –  
with option to cancel at any time.

Over 100 Years Old...

©2024 LCC, Inc.

Regularly $87.00...  

Now Only $29.95

Due to fluctuations in the coin market, 
prices and limits are subject to change.

Offer Code: 36D402

       a Genuine 1921
Morgan Silver Dollar
OWN

Special Offer for New Customers Only

p 3YES! Please send me the following:
QTY  DESCRIPTION TOTAL

1 Last-Year 1921 Morgan Silver Dollar (limit 1) $29.95

1 Morgan Silver Dollar Booklet FREE

Shipping FREE

Sales Tax FREE

TOTAL $ $29.95

Name __________________________________________________________________________

Address ___________________________________________________________ Apt# _________

City ____________________________________________  State _________ Zip______________

E-Mail __________________________________________________________________________

Please print clearly

Method of payment:  o Check  o VISA  o MasterCard  o American Express  o Discover     

Card No. Exp. Date_____/_____

ORDER MUST BE 

RECEIVED WITHIN 

30 DAYS

Littleton Coin Co., Offer Code: 36D402
1309 Mt. Eustis Road, Littleton NH 03561-3737

Order now – before they vanish forever! 

Mail Coupon Today! For Faster Service  
Visit: LittletonCoin.com/Respond

 
C                            

                                                  
                                                   
                                                    
                                                                                                    
       d                                                  d                                           
                                                                                                    

.SafeStepBathing.com

P!
®

1-800-400-0083 
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Witty & Wise 

SIX  
HALLOWEEN  
COSTUMES  

YOU MIGHT SEE 
THIS YEAR 
ILLUSTRATION BY

GREG CLARKE 
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Transform Your Bathroom and Transform Your Bathroom and 
Change Your Life.

Safe Step 
Walk-In ShowerWalk-In Shower

Safe Step Safe Step 
Walk-In TubWalk-In Tub

*With purchase of a new Safe Step Walk-In Tub. Not applicable with any previous walk-in tub purchase. Offer available while supplies last. No cash value. Must present offer at time 

of purchase. Cannot be combined with any other offer. Market restrictions may apply. Offer available in select markets only.  CSLB 1082165  NSCB 0082999  0083445  13VH11096000

Industry Leading Low Step-In Rainfall Shower Head Therapeutic Jets—in our 
Showers & Bath!

Built-in Grab Bars for SafetyOptional Medical Grade 

Safety Seat

MicroSoothe® Advanced 

Air Therapy System

Safety • Independence • Convenience • Comfort

Visit SafeStepBathing.com

Safety 
Never 
Felt Felt 

 So Good So Good
®®

$2000 
OFF!*

For A Limited Time Only! 
Savings up to

For your FREE information kit and our 
Senior Discounts, Call Today Toll-Free 1-800-990-9641



This Button
Protects Lives
Medical Guardian‘s Top Rated *

Medical Alert Devices Empower
Over 615,000 Lives Every Day.

Pursue what you love with confidence, knowing your

Medical Guardian device protects you 24 hours a day, 
7 days a week. When you push the button, trained

emergency operators answer within seconds and are 

ready to help.

Get immediate help in 3 easy steps! 

Press Your
Medical Guardian

Help Button

Connect With
Our Emergency

Monitoring Operators

Help Is On
The Way

Scan code with your phone’s 
camera to view online

CALL NOW! LIMITED TIME OFFER!

800-320-0999 
medicalguardian.com

Products starting at $17.95 are available by phone only. *Rated #1 by top product review sites.  **Must purchase annual subscription term for free offer.†

Devices starting at 

$17.95 † FREE
SHIPPING

+ FREE
MONTH

+ FREE
LOCKBOX**

+
Devices starting at 

$17.95
†
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