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In Memoriam

E ARE DEDICATING THIS

issue to our colleague Dena

Bunis, whose byline ap-
peared frequently in these pages, including on two
articles in this issue. Dena passed away just before
this issue went to press. As a senior writer and editor
at AARP, Dena focused on politics, public affairs and
Medicare, and authored countless news reports and
analyses for aarp.org and the Bulletin. Dena wrote
with precision, authority and fairness; her huge virtu-
al Rolodex enabled her to dig up critical information
for members that others couldn’t match. She joined
AARP in 2017 after stints with Congressional Quarter-
ly, The Orange County Register and Newsday; she was,
through and through, a news reporter of the highest
caliber, and we will miss her camaraderie, her gener-
osity and her smile. —The Editors
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Inthe News

STILLNEEDED: MAJOR
NURSING HOME FIXES

our years after the start of
Fa pandemic that has killed

more than 185,000 older
Americans in nursing homes, have
things gotten better? According to
a watchdog, the federal govern-
ment needs to work harder to end
staffing shortages and strengthen
infection controls.

The report by the inspector
general of the U.S. Department of
Health and Human Services also
found that training for nursing
home aides needs to be improved
and information on best practices
better shared. “Just because the
public health emergency ended
doesn’t mean we can go back to
business as usual. There were
long-standing problems in nurs-
ing homes that COVID exacer-
bated and rightfully brought to
the fore,” Rachel Bryan, the team
leader for the study, told AARP.
The report found “monumental
and persistent staffing challeng-
es” as well as issues with infection
control, she added. The inspector
general recommended:

P Expanding programs to strength-
en the nursing home workforce.
P Reassessing nurse aide training

and certification requirements.
P Incorporating lessons learned
from the pandemic in infection
control practices.

P Providing effective guidance
and assistance to nursing homes
on how to comply with infection
control.

P Better sharing strategies
and information on the nurs- |
ing challenges faced by such
facilities.

On a positive note, the
report found that nursing
homes said the initial vac-
cine rollout for residents
and staff worked well.

The report’s recommenda-
tions were aimed at the Centers
for Medicare & Medicaid Services
(CMS), which regulates nursing
homes. Chiquita Brooks-LaSure,
administrator of CMS, wrote in
response that the agency issued
a proposed rule for minimum
staffing requirements in the facil-
ities. That proposal, announced
last September, outlines how
government-regulated homes
would need to meet specific
staffing requirements for the first
time.

»HEAD-ON COLLISION Throbbing head? Be extra careful
behind the wheel. Drivers ages 65 to 79 diagnosed with
migraine are three times as likely to have a motor vehicle
crash within a year of that diagnosis, researchers at the
University of Colorado Anschutz Medical Campus found.

The Future Is Cloudy,
Say Women 50-Plus

omen voters 50 and older are
downbeat about the future of the
U.S. and their own financial security,
regardless of their preference for the next
president, according to a 2024: AARP sur-

10%

of women 50-plus
say the countryison
the wrong track; only

’ 27 percent say they
vey of 2,001 likely older women voters. pelieve America's best
Among the survey’s key findings: days are ahead.
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DON'’T TRUST
‘SMART’ BLOOD
SUGAR TRACKERS,
FDA SAYS

Some devices marketed

as “smart” wearables
capable of tracking blood
sugar levels are not as smart
as they claim, which poses a
life-threatening risk to people
with diabetes, officials warn.

Smartwatches and smart
rings that don’t require people
to prick their fingers or
pierce their skin can yield
_ blood sugar measure-

_. ments that are wildly
inaccurate, the Food
and Drug Admin-
istration saidina
recent consum-
er alert. People
with diabetes
who rely on these
measurements may
take improper doses
of insulin or other
medications that can
rapidly lower blood
sugar, which the agency
says can quickly lead to “men-
tal confusion, coma or death
within hours of the error.”

The FDA's warning applies to
smartwatches or smart rings
that claim to measure blood
glucose levels without pierc-
ing the skin. It doesn’t apply to
high-profile brands including
Apple, Google-owned Fitbit
and Samsung, which don't
make these claims.

When asked to choose the
biggest issues facing the
country today:

287

Better Tests
to Detect
Alzheimer’s?

promising new blood
test could transform

diagnosis of Alzheimer’s
disease, a study shows.

The simple test has been
found to be highly accurate
at detecting two defining
characteristics of Alzhei-
mer’s disease. That could
pave the way for an easier,
less expensive early diag-
nosis of the disease that
affects an estimated 6.7 mil-
lion Americans. And it could
lead to getting more people
started on treatment for the
disease with drugs such as
the recently approved med-
ication Legembi in crucial
early stages, experts say.

To make an Alzheimer’s
diagnosis now, doctors
use physical and cognitive
tests along with pricey
brain scans or invasive
spinal taps. The research
published this year in JAMA
Neurology examined the
accuracy of a blood test
that identifies a specific
protein in the blood, called
p-tau217, among nearly
800 participants. The team
found that the blood test
was more than 90 percent
accurate. That puts it on
par with gold-standard di-
agnostic tools in detecting
brain changes linked to
Alzheimer’s disease.

6%

expect the of respondents
economy to say America will
improve over become less stable
387 32‘y zn(y the nextyear; | inthe coming year;
0 0 0 42 percent in contrast, just 19
cost of immi- threatsto expectit to percent say things
living gration democracy | getworse. will get better.
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Inthe News Special Report
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THETRUTHABOUT
VOTINGLAWS

Yes, some states have tightened their rules since 2020,

i
* 2 02 4 -- their ballots, according to the Bren-

o ’ nan Center for Justice at New York
University.
Another giant change: We no longer
collectively elect a president or repre-
sentative or senator on a single day. Millions
of Americans will have already voted by the
time polls open on Nov. 5, Election Day 2024,
because of laws that initiated or expanded
early voting as well as voting by absentee or
mail ballot.

OLDER VOTERS NEED OPTIONS

Older Americans turn out to vote in larger
numbers than any other age group, and elec-
tion law changes could disproportionately
affect them, advocates and election experts
say. In the 2020 presidential election, near-
ly 66 percent of eligible voters ages 45 to 64
voted, as did 72 percent of those 65 and old-
er, according to the U.S. Census Bureau. That
compared with 48 percent of eligible voters
ages 18 to 24.

“I think it’s clear to secretaries of state ev-
erywhere that you’ve got to provide flexibil-
ity for people to vote,” says Nancy LeaMond,
AARP executive vice president and chief
advocacy and engagement officer. “The days
of you just having to show up the day of the
election and stand in a long line are gone.”

AARP has a long history of educating its
members on voting rules and regulations
and has become increasingly active as voting

but many others have made it easier to cast a ballot.

laws have changed. “We know they vote, and
they intend to vote,” LeaMond says. “And so

What to expect come November

BY DENA BUNIS

e may all get the chance to

vote for president of the Unit-

ed States in November, but

how we vote, where we vote

and how we prove we’re eligible to cast our

ballot will depend on where we live. There’s

a good chance that the rules of the road in

your state have changed since the last time
you voted for the nation’s chief executive.

The U.S. Constitution gives states the pow-

ertorun our elections. The Founding Fathers

set out some basic ground rules, including

the terms of the president and members of

the House of Representatives and Senate. The

BULLETIN APRIL 2024

our job is to help them know where, when
and how.”

Justin Grimmer, who codirects the De-
mocracy and Polarization Lab at Stanford
University, suggests that voters plan ear-
ly and contact their elections office to see
whether voting laws in their state have
changed. He notes that even before many
of the changes, voters over 65 throughout
the country had access to absentee ballots
without needing any reason to request one
and that many of the recent law changes
expanded that access. “On the whole, I'd be
optimistic about older voters having access
to mail-in ballots.”

AARP has stepped up to work with state
legislatures to ensure that election laws don’t
disenfranchise or make it more difficult for
older Americans to vote.

CONTINUED ON PAGE 8

Constitution mandates that people be at least
a certain age to run for office and that they be
born in the U.S. if they run for president or
vice president (members of Congress can be
naturalized citizens). And thanks to the 26th
Amendment to the Constitution, you have to
be 18 and a U.S. citizen to vote.

States set the rules for everything else,
from absentee voting to early voting to
whether you need to show an ID to cast your
ballot. More than at any other time in history,
the rules that govern our elections have been
changing. Since the 2020 election, at least 60
laws have been passed in 27 states that could
make it harder to vote, and at least 138 en-
acted in 36 states and Washington, D.C., are
designed to make it easier for voters to cast

MICHAEL CIAGLO/BLOOMBERG VIA GETTY IMAGES
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Inthe News Special Report

CONTINUED FROM PAGE 6

For example, in Nebraska, the electorate
passed a constitutional amendment in 2022
that requires a photo ID for all elections. Vot-
ers will feel the first effects of it this year. (Ac-
cording to the National Conference of State
Legislatures, 36 states have some form of
voter ID law.)

“We wanted to ensure that we’re not in-
hibiting any older Nebraskans by putting a
voter ID initiative in place,” says Jina Ragland,
AARP Nebraska associate state director.

“Specifically, one of the biggest things for
us was ensuring that older adults who no lon-
ger drive or may no longer have a photo ID
could use an expired license,” Ragland says.
At AARP’s urging, the Nebraska Legislature
agreed. “We were also concerned about our
assisted-living facility residents and nurs-
ing home residents who may not have an
ID any longer, and they may not even have
their expired license,” Ragland says. Also at
AARP’s urging, election officials will allow
these residents to use a record from their
long-term care facility as a valid ID.

The Wisconsin Elections Commission con-
sidered changes to voting rules—opposed
by AARP—that would have allowed election
observers to go into nursing home patients’
rooms and watch them fill out their absen-
tee ballot. “This is a matter of privacy,” says
Martha Cranley, AARP Wisconsin state direc-
tor. “Your nursing home room is your home.
Nobody else has any business coming in there
to watch you vote.” The commission agreed
not to adopt that regulation.

In Michigan, AARP was instrumental in
getting the word out to older residents about
a 2022 ballot proposal that would have re-
quired absentee voters to put personal infor-
mation such as their driver’s license or Social
Security number on their absentee ballot as
proof of identification.

“We were really concerned about that issue
and waged a whole campaign around how
this could lead to fraud with people stealing
those envelopes,” says Melissa Seifert, AARP
Michigan associate state director. AARP
waged a “LeaveMIVoteAlone” campaign,
with digital billboards and media ads across
the state. The ballot proposition failed.

In all the states and territories, AARP offic-
es conduct voter education campaigns, and
the organization created voter guides for
each area that provide all the information

AARP AND THE 2024 ELECTIONS

AARP is nonpartisan, so we do not
endorse any political party or candidate,
be it at the local, state or federal level.
Nor have we ever given contributions to
a candidate or party. But we do work hard
to make sure all older Americans have
the access, tools and information they
need to vote. Here are some of the ways
we do that.

% ONGOING COVERAGE: Get frequently
updated news, information, resources and
tools related to the 2024 elections at
aarp.org/vote.

W ISSUES: AARP has targeted Social
Security and family caregiving as the top
election issues for older Americans this
election cycle, and we encourage candi-
dates at all levels to share their positions
with voters.

% PRINTED ELECTION GUIDES: The Sep-
tember issue of the AARP Bulletin will con-
tain a general-election guide specifically
for where you live. In total, we're produc-
ing 54 guides that cover each state, Wash-
ington, D.C., two territories and beyond.

% ONLINE ELECTION GUIDES: Expanded
and frequently updated voting informa-
tion for the primaries and general election
can be found at aarp.org/electionguides;
just click on your state to access info.

W EASIER VOTING: AARP is working with
TurboVote to help older Americans cast
their ballots securely and properly. Go to
votingtool.aarp.org to sign up for election
reminders via email and text.

# GET INVOLVED: AARP urges voters
50-plus to let candidates know the every-
day challenges that older Americans are
facing. Find out how to get involved at
aarp.org/vote.

needed to cast your ballot. These are available
at aarp.org/electionguides.

THE PANDEMIC EFFECT

Absentee voting has long been an option for
people who could not make it to the polls
because of illness or out-of-town travel. Lead-
ingup to the 2020 election during COVID-19,
many states passed laws to help ensure that
voters who were afraid that standing in along

line at a polling place would expose them to
the virus could still cast their ballots—either
by mail or by filling them in at home, then
putting them in a drop box or taking them to
an election office.

As the pandemic eased, some states main-
tained their voting law expansions, while oth-
ers pulled back. Some voting issues ended up
in court.

In Wisconsin, the state Supreme Court
ruled in the summer of 2022 that drop boxes,
which became a much more common way to
cast a ballot during the pandemic, were ille-
gal. A lawsuit challenging that ruling is wend-
ing its way through the state’s courts.

PUBLIC DIVIDED ON NEW LAWS

There’s a strong partisan division over laws
governing voting by mail: Just 28 percent
of Republicans said any voter should be al-
lowed to cast their ballot by mail, compared
with 84,percent of Democrats, according to a
January Pew Research Center survey.

Other voting changes have overwhelming
bipartisan support, the Pew poll found. For
example, 82 percent expressed support for
requiring paper ballot backups for electron-
ic voting machines. A photo ID requirement
for voting was supported by 81 percent; 76
percent of respondents favored making early
in-person voting available for two weeks be-
fore Election Day; and 72 percent supported
making Election Day a national holiday.

Though ballot security has gained atten-
tion since the 2020 election, many Ameri-
cans aren’t thrilled with the idea of technol-
ogy playing more of a role in voting, the Pew
survey shows.

Technology, says Stanford’s Grimmer, is in-
creasingly used in the operation of our elec-
tions: Databases allow people applying for a
driver’s license to also be automatically regis-
tered to vote, and Americans can register and
request an absentee ballot online.

But, Grimmer says, technology in voting is
likely to go just so far.

“There’s a lot of reluctance among some
experts to make too much of voting elec-
tronically,” he says. Does that mean Ameri-
cans won’t soon be able to open an app on
their phone and cast their ballot without ever
leaving home?

“I'would be extremely surprised if that hap-
pens,” Grimmer says. “If that happens in the
next 20 years, I'd be shocked.”
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AN AARP PREVENTION GUIDE

ITSNEVERBEENMOREPERVASIVE. 4
WHAT TOKNOW AND HOW TO FIGHT BACK

perating out of every corner of the globe, criminals are bom-
barding older Americans with emails, phone calls, texts and
letters, all trying to steal as much of our money as possible.
Consider that 2.6 million Americans—roughly equal to the b
population of Chicago—reported losing roughly $10 billion
to fraud last year. And that’s merely the reported cases.
We would argue that given its pervasiveness and cost, consumer fraud rep-
resents the largest crime spree in the history of our country.
For several years now, we’ve turned over the April edition of the AARP Bulletin
to fraud coverage, as there’s always so much new information to report. But our
message remains hopeful. Law enforcement and private businesses have never
been more engaged in the fight against fraud than they are right now.
The real secret weapon against fraud, though, is you. Being aware of what
is happening and knowing the red flags of scams when dubious offers come
your way are the very best ways to put a successful end to this crime spree.
Here’s fresh ammunition to help you—and all older Americans—defeat these
foes. —The Editors
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ATHEIR STRATEGIES

SIX FAST-GROWING SCAMS
COMING YOUR WAY

Criminals are using the latest technology and a whole lot of
creativity to come up with fresh ways to steal from you. These
newly minted frauds are on the rise right nowW &y parrick . kicer

CHECK COOKING

Inrecent years, check washing—in
which thieves steal paper checks
from mailboxes, wash the ink off with chem-
icals (leaving the signature), then fill in a new
amount and payee—was the big concern.
Now it’s check cooking, in which thieves
take a digital picture of a stolen check, then
use commercially available software to alter
it. “It looks very real, even with the water-
marks and all,” explains Michael Bruemmer,
vice president of data breach resolution and
consumer protection at Experian. Criminals
can then print anew phony check or deposit
the altered image using a bank’s mobile app.
STAY SAFE: Learn how to pay bills and send
money to loved or trusted ones with elec-
tronic transfers from your bank. If you truly
prefer to mail paper checks, drop them off
directly at the nearest post office rather than
using a neighborhood mailbox. And contin-
ually monitor your checking account for sus-
picious transactions.

VOICEPRINTING

Through technological advances,
thieves can capture a recording of
your voice and then use a software program to
generate an imitation “deepfake” version that
lets them impersonate you. “That voiceprint
can be used to access your insurance or finan-
cial institution,” Bruemmer says. In particu-
lar, crooks have been using deepfake voice
copies to call banks and request that funds be
transferred to an account they control.

STAY SAFE: Accept that the days of phone con-
versations with anyone other than family or
close friends are coming to an end.

“If someone outside your circle needs to get
hold of you, they can text you,” Bruemmer
says. He warns that even calls that appear to
be from known numbers could be coming
from a phone that’s been stolen or had its SIM
card cloned.

s CELEBRITY
[ IMPERSONATION

During the pandemic, fans be-

came accustomed to a constant social me-
dia presence from celebrities. Scammers
have tapped into that. “You’re on Instagram
or Facebook, and someone pretending to
be Celine Dion or her manager reaches out
to you,” explains Amy Nofziger, director of
victim support for AARP’s Fraud Watch Net-
work. “The fake manager might say, ‘Celine
loves your comments. She’d love to talk to
you. Here’s her private account.” After you
connect, the talk gradually turns to how the
celebrity’s fortune is tied up in a lawsuit, and
she could use a loan.
STAY SAFE: If you get a direct message from
someone claiming to be a performer or
superstar athlete or their agent, be extremely
skeptical. It’s almost certain to be a scam.

oS MULTISTAGE
(%= GRANDPARENT SCAMS

This is a new version of the classic
grandparent scam, in which an impostor pre-
tends to be a grandchild in trouble who needs
instant money for bail, a car repair or some-
thing else. In this more organized approach,
criminals staff call centers with young people
who are paid a few bucks for every older per-
son they can deceive. Part of the gimmick is
for the impostor grandchild to provide a case
number. “When Grandpa calls [the supposed
authority], they say, ‘Oh, do you have the case
number?’” explains Aaron Foss, former chief
executive and founder of Nomorobo. It’s a
subtle psychological trick to make the fraud
seem more credible. Some scammers have a
coconspirator pose as a courier and go to a
grandparent’s home to pick up the money in
person, according to Steve Baker, a former
Federal Trade Commission official who pub-
lishes the Baker Fraud Report newsletter.

CONTINUED ON PAGE 12
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STAY SAFE: If someone calls you from an
unfamiliar number claiming to be a family
member in trouble, the Federal Communi-
cations Commission recommends that you
hang up, then call or text the family mem-
ber’s number to see if the person is actually
in trouble. If they don’t answer and you are
concerned that the emergency could be real,
contact other family members or friends.

DELAYED-ACTION
SWEEPSTAKES

Those con artists who call or write
to say that you’ve won a fabulous fortune
have come up with a new variation. Instead
of trying to get you to pay taxes or other fees
in advance to collect the nonexistent prize,
the scammers will ask for personal informa-
tion so they can “validate” you and set up
the payout. Then, instead of quickly looting
your bank account, the crooks may write
small checks on your account to see wheth-
er you notice the fraudulent activity. If you
don’t, they’ll continue to use the account to
obtain credit cards and lines of credit in your
name that they can siphon off, giving them
a potentially bigger payday down the road.
STAY SAFE: There are extremely few legiti-
mate sweepstakes with large cash prizes. If
you get a call claiming that you’ve won one,
the safest bet is to just hang up. And never,
ever provide any personal information.

PARIS OLYMPICS SCAMS

With the Paris Games coming up

this summer, experts predict a
revival of the fake emergency scam, which
works like this: A scammer hacks someone’s
email account, and shortly after, all of that
person’s contacts will receive the same mes-
sage—something to the effect of, “Hey guys,
I'm over in Paris, and my wallet got stolen!
Can anyone please help me out by sending
gift cards or a Venmo deposit?” It’s a poten-
tially convincing ruse.
STAY SAFE: Resist the urge to react immedi-
ately if you hear from a friend in Paris—or
anywhere—needing instant cash. Instead,
try other ways to contact the person who
supposedly is in need, such as calling them
on the phone.

Patrick J. Kiger is a contributing writer for AARP.
He haswritten for the Los Angeles Times Magazine,
GQ and National Geographic.
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WHY CRIMINALS LOVE
CRYPTOCURRENCY ATMs

Kiosks are everywhere, helping scammers steal cash from victims

BY SARI HARRAR

eceived by scammers posing as
federal agents who convinced her
that her bank accounts had been
compromised, Alaina Weisman fed
more than $11,000 in hundred-dollar bills into
a cryptocurrency ATM inside a cannabis dis-
pensary last October in Santa Fe, New Mexico.
“I remember the sound of the machine
sucking up my money—whoosh, ping!,” says
Weisman, 77, an actor and writer.
Dispensary staffers gave her a chair, so
she could sit down for the long transaction.
“I was so upset I forgot about my sick dog
in the car,” she says. The criminals said the
money would help the government protect
her bank accounts. Before she fed in the cash,
the ATM flashed warnings about scams. “But
I was instructed to lie,” says Weisman, who
had scanned a QR code provided by the scam-
mers into the ATM. That code sent her money

A Bitcoin
automated teller
machine (ATM)
atagas stationin
Washington, D.C.

sl

directly to their cryptocurrency wallet.

It was the nightmare start of a series of
schemes pulled off by the same criminals that
ultimately cost Weisman $159,000.

For years, gift cards, bank transfers and
payment apps were the preferred way for
scammers to get victims’ money, as each has
been widely accessible and the transactions
mostly untraceable. But consumers, law en-
forcement and the businesses behind these
services have caught on to this, and protec-
tions are growing. The scammers’ solution:
increasingly directing their victims to pay up
the way Weisman did—at a “crypto ATM.”

These often-colorful kiosks are popping
up in supermarkets, convenience stores, gas
stations, restaurants, liquor stores and even
laundromats across the U.S.

There are more than 49,000 crypto ATMs

CONTINUED ON PAGE 14
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in the United States, up from only about 1,200
at the end of 2017.

Although they are a legitimate way to
convert real dollars into cryptodollars (itself
a risky move given crypto’s fast-changing
value), crypto ATMs are used in government
impostor scams, romance scams, grand-
parent scams, fraudulent online sales, em-
ployment scams, lottery scams and other
schemes, law enforcement officials say.

Criminals enticed people to feed $22 million
into the machines for government impostor
scams alone in 2021, according to the Federal
Trade Commission. And they were used in at
least $35 million in fraudulent transactions in
2022, the Federal Reserve reports.

Scammers love them for many reasons.

For one, the Kiosks quickly move victims’
cash into tough-to-trace cryptocurrency
accounts owned by criminals. “Scammers
take advantage of crypto because of the
anonymity,” says Special Agent Trenson
Akana of the U.S. Secret Service Criminal
Investigative Division. “Once the money’s
on the block chain or public ledger, they can
transfer and launder it in many ways.” The

company that owned the machine
Weisman used told her the money
was untraceable, she says.
Crypto kiosks look like tradi-
tional bank ATMs—a similarity
scammers exploit. “Scammers
often just tell victims, ‘Go to the
ATM at the convenience store’—
the victim doesn’t even realize
it’s a crypto machine,” says Amy

Crypto ATMs
were used
in at least

$35 million
in fraudulent
transactions
in2022.

dollars, according to law enforce-
ment and AARP Fraud Watch
Network reports. “A woman
told me it took her two hours to
deposit $80,000 in cash into a
crypto ATM,” Nofziger says. Sev-
eral states have passed laws that
would tighten regulation of cryp-
to ATMs to protect consumers.
In the meantime, protect your-

Nofziger, director of fraud vic-
tim support for the AARP Fraud
Watch Network.

Most crypto ATMs are licensed and used for
their intended and legal purposes.

And some, but not all, warn users about
scammers, says Xavier Diaz, public safety
intelligence analyst with the Ohio Narcotics
Intelligence Center.

Scammers use this variability to their
advantage, sending their marks to unlicensed
kiosks that don’t meet federal registration
requirements, says Clark Flynt-Barr, AARP
government affairs director for financial
security.

Scam victims typically deposit cash in
amounts ranging up to tens of thousands of

self by remembering that a re-
quest to pay via a crypto ATM is
ared flag that you may have stumbled into a
scam, says Sgt. Jacob Pearce, a spokesperson
for the Fairfax County Police Department in
Virginia.

Last December, the department warned
residents of a wave of scams targeting older
adults that involved crypto ATM payments
and had cost victims up to $25,000.

“Legitimate businesses and government
agencies don’t take payment through crypto
ATMs,” Pearce says.

Sari Harrar is a contributing editor for AARP The
Magazine and frequently writes on health and fraud
JfortheBulletin, includingrecent cover stories on heart
disease and Alzheimer’s disease

Do These Things Today. Be Safer Tomorrow

AN UPDATED TO-DO LIST TO MAKE IT MUCH HARDER FOR SCAMMERS TO REACH YOU BY AMY NOFZIGER AND MARK FETTERHOFF

Open your iPhone’s

contact list and add

your family, friends,

doctors and other
important numbers. Then go
into your phone settings and
turn on the setting for “silence
unknown callers.” This will
send any caller who isn't in
your contacts list directly to
voicemail.

Every few months,
revise the passwords
on your financial
accounts. Your best
bet is to use a passphrase:
llovemy17dogz! is much stron-
ger than Scruffy23. Keep track
of passwords in a highly secure
password manager or by writ-
ing them down and storing
them safely.

N
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Make sure you are
$ signed out of any

financial apps on your

phone—credit cards,
financial institutions and peer-
to-peer apps such as Venmo,
CashApp or Zelle. Also make
sure your account settings re-
quire security measures such as
a PIN, fingerprint or facial recog-
nition. This ensures that if your
phone is stolen, the thief will not
have access to your money.

Be skeptical. Many
criminals use friend-
liness, compassion
and kindness as their
persuasion method, rather than
fear and intimidation. Likewise,
scammers create a sense of
urgency to get you to act out of
emotion rather than logic. If you
feel pressured or manipulated,
walk away.

Audit your wallet or
purse. That means re-
move cards and infor-
mation you don’t need
to carry (such as your Social
Security or Medicare card). And
make copies of anything you do
need to carry (front and back)
and store in a safe place at
home.

Y S

Add the AARP Fraud
Watch Network Help-
line phone number
into your phone right
now, so you'll have it if you need
to call us to report a scam
attempt or get more advice on
how to stay safer from the
people out there trying to steal
your money and identity: 877-
908-3360.

Routinely monitor
your credit report.
Some banks or credit
cards offer this as a
free service. You can also go to
AnnualCreditReport.com or call
877-322-8228 to get free reports
from the big three credit bu-
reaus. Watch for unusual
activity; if you see any, report
itimmediately to all three bu-
reaus and appropriate financial
institutions.

Check your social
media settings to
make sure you have
your accounts set to
private. This allows only people
you choose to trust to view your
pages and contact you.

Amy Nofziger is the director of
AARP’s fraud victim support. Mark
Fetterhoff is a senior adviser on the
victim support team.
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ASPY
INSIDE
THE
DARK
WEB

He watches as scams
are born—and helps

to shut them down '
BY SARI HARRAR

he entrepreneur advertises his
business online by way of rap-
ping. “I got the key right here, I
got the time right there,” he sings.
“Everywhere, everywhere, everywhere,
everywhere.” The services he’s selling? Steal-
ing checks, credit cards and personal infor-
mation from U.S. Postal Service mailboxes
using a stolen “arrow key” of the type used
by postal workers to access locked mailboxes.
Elsewhere, in an encrypted social media
chat group, a criminal posts screenshots of
a hacked Bank of America checking account
that’s up for sale. The account balance: $3,884.
The owner’s full name, bank account number,
phone number, address and access to her pay-
ment app are part of the deal—all for $3.
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Welcome to the Dark Web. These are just
a few of the scenes observed on a recent day
by criminologist David Maimon as he tapped
out a few keystrokes on his laptop and slipped
into this hidden criminal world.

“This ecosystem is exploding,” says Mai-
mon, whose Evidence-Based Cybersecurity
Research Group at Georgia State University
in Atlanta spies on crooks who steal billions of
dollars a year. “We’re talking about enormous
networks and organized criminal groups
with sophisticated operations.”

In the nefarious corners of the internet,
criminals talk to each other with complete
anonymity. Here in the dark web, Maimon’s
cybersleuths see it all—from stacks of stolen,
washed and forged checks to pilfered driver’s

David Maimon
watches for
digital criminals
from his desk at
Georgia State
University.

licenses and purloined health insurance cards
sold from one scammer to another. The per-
sonal identification information is often more
valuable than the cash they can steal, Maimon
says. “They can open new bank accounts, get
fake driver’s licenses, buy guns. The stolen
identity opens the door to any kind of finan-
cial activity,” he says.

The dark web is a group of hidden sites
that can be accessed only with a special web
browser that keeps users’ identities anony-
mous. You can’t get there via a Google search,
for instance. Users can’t be traced, making
the dark web attractive for criminals selling
their stolen goods and illegal services.

Maimon and his group have watched

CONTINUED ON PAGE 18
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romance scammers using smartphone tech-
nology to alter their faces as they woo un-
suspecting victims, observed crooks luring
newcomers into the business with videos of
thick wads of cash, and viewed homemade
videos of criminals boasting about their suc-
cesses. In one mysterious video the team
found last fall, a man in a black and silver
mask assures his clients he’ll be back “in
business” soon. That business, Maimon says,
mainly involves defrauding banks.

Maimon’s mission? To spot emerging
trends so law enforcement and financial
institutions can take action—and consum-
ers can protect themselves. “To really stop
it, you need to connect the dots by being
out there with the criminals, understanding
what they’re doing,” he says.

His group was among the first to sound
the alarm, in 2021, about the avalanche of
check-washing scams across the U.S. per-
petrated by criminals who loot mailboxes
and rewrite stolen checks. The scam costs
Americans an estimated $815 million annu-
ally—and continues unabated. His team saw
hundreds of stolen checks for sale online
and on encrypted social media apps. “David
keptraising red flags,” says Frank McKenna,
chief fraud specialist for the fraud-detection
company Point Predictive. “He put the whole
story of check washing together.”

Maimon’s team spots emerging scam
trends—and how criminals outsmart
detection systems. “David’s research not
only showcases how bad actors are scaling up
fraud activity but also provides insight into
the root causes of fraud,” says Karen Boyer,
director of fraud intelligence, prevention and
detection for M&T Bank.

The criminals he targets aren’t pleased. Af-
ter Maimon was seen in media reports about
check-washing scams, someone opened a
bank account using his personal informa-
tion—and sent a debit card to his home ad-
dress as a warning. “It was scary,” he says.
“The university sent a police officer for a
month to make sure we were safe”

Maimon has a PhD in sociology but was
uninspired by work in that field. “I wanted
to quit, until a colleague suggested studying
cybercrime,” he says. “Nobody was doing
meaningful research. We can study crime as
it happens and make a difference. Every day
is surprising and amazing.”
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! "THEIR NEW WEAPON

THELATEST SCOURGE:
ELECTRONIC CRIMINALS

Al technology is letting a new breed of scammer impersonate
CElEbS, law enforcement—or even YOU BY CHRISTINA IANZITO

hen a finance worker in Hong

Kong was called in to a live

videoconference by the chief

financial officer of his multi-
national company in February, everything
seemed normal. The CFO and other execu-
tives acted and sounded as they always did,
even if the reason for his being dragged in
was unusual: He was instructed to wire
$25.6 million to several bank accounts. He,
of course, did as the boss asked.

Amazingly, the “CFO” image and voice
were computer-generated, as were those
of the other executives who ap-
peared on the call. And the ac-
counts belonged to scammers.
The worker was the victim of a
stunningly elaborate artificial
intelligence scam, according to
local media reports. The millions
remain lost.

Welcome to the dark side of AI
technology, in which the voices
and faces of people you know
can be impeccably faked as part
of an effort to steal your money
or identity.

We are
entering an

“industrial
revolution
for fraud
criminals.”

—Kathy Stokes

Scientists have been programming com-
puters to think and predict for decades,
but only in recent years has the technology
gotten to the level at which a computer can
effectively mimic human voices, movement
and writing style and—more challenging—
predict what a person might say or do next.
The public release in the past two years of
tools such as OpenAI’s ChatGPT and DALL-E,
Google’s Gemini (formerly Bard), Microsoft’s
Copilot and other readily available generative
Al programs brought some of these capabili-
ties to the masses.

Altools can be legitimately use-
ful for many reasons, but they also
can be easily weaponized by crim-
inals to create realistic yet bogus
voices, websites, videos and other
content to perpetrate fraud. Many
fear the worst is yet to come.
We’re entering an “industrial rev-
olution for fraud criminals,” says
Kathy Stokes, AARP’s director of
fraud prevention programs. Al
“opens endless possibilities and,
unfortunately, endless victims
and losses.”

PHOTO ILLUSTRATION: TYLER COMRIE (PHOTO: GETTY IMAGES)
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Criminals are already taking advantage of
some of those “endless possibilities.”

P Celebrity scams. A “deepfake” (that is, a
computer-generated fake version of a person)
video circulated showing chef Gordon Ram-
say apparently endorsing HexClad cookware.
He wasn’t. Later, a similar deepfake featured
Taylor Swift touting Le Creuset. The like-
nesses of Oprah Winfrey, Kelly Clarkson and
other celebs have been replicated via Al to
sell weight loss supplements.

»Fake romance. A Chicago man lost almost
$60,000 in a cryptocurrency investment
pitched to him by a romance scammer who
communicated through what authorities be-
lieve was a deepfake video.

»Sextortion. The FBI warns that criminals
take photos and videos from children’s and
adults’ social media feeds and create explicit
deepfakes with their images to extort money
or sexual favors.

Eyal Benishti, CEO and founder of the
cybersecurity firm Ironscales, says Al can
shortcut the process of running virtually any
scam. “The superpower of generative Al is
that you can actually give it a goal; for exam-
ple, tell it, ‘Go find me 10 different phishing
email ideas on how I can lure person X.”

Governments are scrambling to keep up
with the fast-evolving technology. The White
House in late 2023 issued an executive order
calling for increasing federal oversight of
Al systems. It’s a technology, it noted, that
“holds extraordinary potential for both prom-
ise and peril.” That led to the establishment
of the U.S. AI Safety Institute within the U.S.
Department of Commerce to “mitigate the
risks that come with the development of this
generation-defining technology,” as Com-
merce Secretary Gina Raimondo put it.

As it turns out, Al may be our best tool for
countering the malicious use of AL

Benishti’s company develops Al software
that detects and prevents large-scale phish-
ing attempts and ransomware attacks. Al also
is a key tool for detecting suspicious trans-
actions at your bank, for example, flagging
unusual charges on your credit card and
blocking scam calls and texts.

The problem, says Craig Costigan, CEO
of Nice Actimize, a software company that
develops technology to detect and prevent
financial fraud, is that “most of these scams
and frauds are done by folks using the exact

CONTINUED ON PAGE 20
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A Day in the Life of
a Fraud Fighter

VOLUNTEERS AT THE AARP FRAUD WATCH NETWORK
HELPLINE DO WHAT THEY CAN TO AID VICTIMS

volunteer
Dan Smith

an Smith, 74, a
soft-spoken retired
lawyer, is on the

phone at the AARP Fraud
Watch Network Helpline
office in Denver on a re-
cent Tuesday morning,
speaking with Becky, who
tells him she lost $16,000
in a PayPal impostor scam.
She doesn’t know what to
do next—and doesn’t want
her husband to find out.

“I'm sick to my stom-
ach,” she says, explaining
how it began with an email
about a suspicious charge;
to dispute it, she was told,
she needed to fill out an
online form. When she did,
the scammers were able
take over her computer.
“Stupid me, thinking peo-
ple are honest.”

Smith reassures her
that she is most certainly
not stupid and, sadly, not
alone in falling victim. He
goes on to explain how to
protect herself from fur-
ther loss—including get-
ting her computer cleared
of malware and requesting
a new bank account num-
ber and password. “Call us
anytime,” he adds, before
their 15-minute call ends.

Smith is a longtime vol-
unteer for the free AARP
helpline, one of the largest
operations of its kind in
America. It's staffed with

volunteers who listen to
victims' stories, help them
report crimes, find finan-
cial or psychological coun-
seling, and more.

Along with regulars
like Smith who come to
the downtown Denver
headquarters, there are
more than 160 volunteers
around the country who
do the work remotely.

Led by Amy Nofziger,
AARP’s director of fraud
victim support, the team
responds to about 150
calls each day. All are first
screened by a trained tri-
age team, which passes to
the helpline volunteers the
ones needing urgent help.

The helpline team is
housed in a nondescript
downtown building,
where volunteers set up in
individual offices. Some-
times they’ll poke their
heads out to get advice
from a fellow volunteer or
Nofziger—who keeps in
her office a blue stuffed
llama, available for hugs
when anyone gets over-
whelmed by a tragic story.

On arecent day, Smith's
laptop screen was open
to a list of scam victims
needing callbacks,

“The hardest calls are
the ones where someone
lost everything,” he says.
That is not uncommon.

The AARP fraud helpline
has operated for a decade,
thanks to people willing to
give their time. No specific
background is needed to
volunteer, though many
have had careers in law
enforcement. All receive
at least 20 hours of train-
ing before handling calls.

On this day, the Den-
ver office volunteers will
speak to about 40 fraud
victims. Among them:

» A caller reporting that
he'd paid $17,000 through
a bank transfer for a car
listed on a website that
turned out to be bogus.

» A Mississippi man who
sent $1,000 in Apple gift
cards to pay for a puppy
advertised online. The sell-
er kept adding fees. “Now |
don’t have enough money
to pay my medicine bills,”
he tells a volunteer.

» A woman whose father
has dementia and is being
contacted by fake “debt
collectors.” He has given
them $70,000.

In the afternoon, Marga-
ret Locke, a no-nonsense
62-year-old who has had a
long career as an attorney,
speaks with a 65-year-old
man named Donald who
says someone called to tell
him he'd won $10 million
and a Mercedes from Pub-
lishers Clearing House.

He didn't have to pay any-
thing. All he needed to do
was set up a new savings
account where winnings
could be deposited. Don-
ald did so but realized it
was a scam when asked
for the PIN to his account.

“l gave him too much of
my information,” including
his Social Security num-
ber, Donald says.

“Did you close the bank
account?” Locke asks.

He hadn’t. “You need to,”
Locke says firmly. “I'm sor-
ry if I'm bossy, but these
people will take every
dime you have.”

Seeing good people vic-
timized can take an emo-
tional toll, Locke admits.
But, she adds, “most of
the time, at the end of the
day, | feel really good....
We make a difference.”
—Christina lanzito
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CONTINUED FROM PAGE 19
same tools as we use—but they don’t have to
abide by the rules.”

Al technology also is used to tackle robo-
calls, says Clayton LiaBraaten, Truecaller’s
senior strategic adviser. “If we see phone
numbers generating hundreds of thousands
of calls in a few short minutes, our models
identify these patterns as suspicious. That
gives us a very early indication that a bad
actor is likely behind those calls.”

Banks use predictive Al as well. Costigan’s
company, Nice Actimize, creates Al-based
software that financial institutions use to sift
through vast amounts of data to detect anom-

alies in individuals’ patterns, he explains.
“It could be that someone is withdrawing
$50,000, which is an unusual amount. It
could be the location of the IP address. Why
is the transaction happening in London?”

What’s possibly more alarming is voice
cloning in an industry that for so long has
used verbal confirmation to authorize trans-
actions, Costigan says. “Fraudsters can call up
and say, ‘Hi, move this money for me. And
that voice sounds exactly like you. That’s a
problem today.”

Banks are considering going beyond voice
confirmation, so “you may also get a single
follow-up question, like what’s your favorite

color,” Costigan says. “They may now even
require something additional that validates
that you are you”

Consumers have a role in protecting them-
selves, Benishti says, by understanding that
“they cannot 100 percent trust communica-
tion, especially unsolicited.” Fraud fighters
need to be ready to adjust their strategies as
scammers are “very astute technologists and
accomplished psychologists,” with evolving
techniques, LiaBraaten says. “It’s a cat-and-
mouse game,” he adds. “We just have to stay
ahead of them.”

Christina Ianzito covers fraud and other issues for
aarp.org.

1@ YOUR VICTORIES

BllSted! SCAM ARTISTS WERE ON THE ATTACK IN 2023—BUT SO WAS LAW ENFORCEMENT. HERE ARE SOME OF THE MOST

SIGNIFICANT PROSECUTIONS AND FRAUD TAKEDOWNS OF THE YEAR BY JOE EATON

TRICKBOT SCAMMERS
BEHIND BARS

In January, a 40-year-
old Russian man was
sentenced to more than
five years in prison for
his role in the so-called
TrickBot cyberattack
gang, a group of crimi-
nals who deployed ran-
somware that infected
millions of computers in
the U.S. and elsewhere,
allowing the gang to
pilfer banking passwords
and other financial
information. They used
the information to steal
tens of millions of dol-
lars from unsuspecting
individuals and busi-
nesses, and to disable
the computer systems
of schools, hospitals
and other organizations.
Vladimir Dunaev was
the second of nine gang
members charged to
plead guilty. The TrickBot
scammers shut down
their servers in 2022.
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‘KING OF CRYPTO’
FACES DECADES IN
PRISON

In November, a New York
jury found FTX crypto-
currency exchange
founder Sam Bankman-
Fried, 31, guilty of seven
counts of felony fraud
and conspiracy. The
former billionaire faces

a maximum of 110 years
in prison. Bankman-Fried
was charged in 2022,
after the bankruptcy of
FTX, which had been one
of the largest cryptocur-
rency exchanges in the
world. At the time of the
bankruptcy, $8 billion

in FTX customer money
was missing. Bank-
man-Fried was found
guilty of stealing billions
from the company and
using customer money to
buy property and make
political donations, and
to repay lenders to a sec-
ond crypto trading firm
he ran.

ARAID ON ADIGITAL
CRIMINALS’ BANK
More and more often,
criminals turn to the
internet and crypto-
currencies to launder
their profits. In March
2023, the FBI shut down
ChipMixer, a crypto-
currency “mixer” that
officials say laundered
more than $3 billion
since 2017, much of it
generated through fraud
schemes. The site, which
federal prosecutors say
was run from Hanoi,
Vietnam, by Minh Quoc
Nguyen, 49, blended
criminal proceeds with
multiple cryptocurren-
cies, diluting depositors’
funds until they were
exceedingly difficult for
investigators to trace.
ChipMixer has been shut
down, but Nguyen, who
faces felony charges and
is on the FBI Cyber’s Most
Wanted list, remains a
fugitive.

BOGUS CRYPTO
EXCHANGE CHARGED
BILLIONS IN FINES,
AND CEO PLEADS
GUILTY

In another high-profile
cryptocurrency case,
Binance and its CEO,
Changpeng Zhao, 46,
better known as CZ,
pleaded guilty last
November to violating
the Bank Secrecy Act.
Federal prosecutors
charged Binance and
Zhao with skirting U.S.
banking regulations to at-
tract fraudulent business.
Authorities say the com-
pany facilitated billions
of dollars in unregulated
cryptocurrency transac-
tions, providing criminals
across the world a way to
move stolen money and
other proceeds into the
banking system. Binance
agreed to pay $4.3 billion
in fines and restitution.
Zhao faces as much as 10
years in prison.

AFFINITY SCAMMERS
SHUT DOWN

So-called affinity scam-
mers use common cul-
tural attributes such as
language or religion to
scam members of their
community. A California
man was sentenced to
more than five years in
federal prison in March
2023 for his partin a
scam that stole $15
million from more than
30,000 Spanish speakers
in the United States. Of-
ficials say Luis Rendon,
60, and others operating
out of call centers in Peru
called Spanish-speaking
people and threatened
them with arrest if they
did not pay bogus “settle-
ment fees” the crooks
claimed were required
for immigrants.

Joe Eaton writes about
health care and Medicare
fraud for AARP. He was an
investigative reporter for the
Center for Public Integrity.
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THERAPY, SAFETY AND INDEPENDENCE

How a Safe Step Walk-In Tub
can change your life

AARP,

Remember when...

Think about the things you loved to

do that are difficult today — going for a walk
or just sitting comfortably while reading a
book. And remember the last time you got a
great night’s sleep? As we get older, health
issues or even everyday aches, pains and stress

can prevent us from enjoying life.

So what’s keeping you from having a better
quality of life? Check all the conditions that
apply to you.

Then read on to learn how a Safe Step
Walk-In Tub can help.

ReCla

EMBER OFFER

Personal Checklist:

O Arthritis [ Lower Back Pain

OlInsomnia [J Anxiety
O Diabetes [ Mobility Issues

ODry Skin [ Poor Circulation

Feel better, sleep better,
live better

A Safe Step Walk-In Tub lets you indulge in a
warm, relaxing bath that can help relieve life’s
aches, pains and worries.

Hydro-Jet Water Therapy —
10 Built-In Variable-Speed

16 Air Bubble Jets /:;

Safe Step includes more standard therapeutic and safety features than
any other tub on the market, plus the best warranty in the industry:

Massaging Water Jets /""“‘\

— Heated Seat and Back
Electronic Keypad

MicroSoothe® Air
Therapy System

New Rapid Fill
Faucet

and Bidet

Anti-Slip Tub Floor

$

Foot

@®
Complete ® @
Lifetime Warranty _ ®
on the Tub \, o ®
Personal Hygiene , _
Therapy System "\\ 3

BBB “““ | Massaging
Jets

Wider Door,

LIFETIME
LIMITED WARRANTY

CSLB 1082165 NSCB 0082999 0083445 13VH11096000

The |ndustr'y'S4]

Leading Low Step-In

EASE OF
USE

CERTIFIED

Arthritis Foundation

A Safe Step Tub can help
increase mobility, boost
energy and improve sleep.

It’s got everything you should look for
in a walk-in tub:

 Heated Seat — Providing soothing warmth
from start to finish.

* MicroSoothe® Air Therapy System —
helps oxygenate and soften skin while
offering therapeutic benefits.

¢ Pain-relieving therapy — Hydro massage jets
target sore muscles and joints.

* Safety features — Low step-in, grab bars and
more can help you bathe safely and maintain
your independence.

* Free Shower Package — shower while seated
or standing.

Call now toll free

1-800-270-6871

for more information and for our Senior Discounts.
Financing available with approved credit.

FREE SHOWER
PACKAGE

PLUS $2000 OFF

FOR A LIMITED TIME ONLY
Call Toll-Free 1-800-270-6871

With purchase of a new Safe Step Walk-In Tub. Not applicable with
any previous walk-in tub purchase. Offer available while supplies last.
No cash value Must present offer at time of purchase.

’r‘wsafestep“

www.SafeStepBathing.com

<« Scanme



but I'm never alone.
I have Life Alert’

" AT HOME "IN THE SHOWER ON-THE-GO
One touch of a button sends you help fast, 24/7, for:

fall ¢ medical ® shower ® outdoor emergencies,
even when you can’t reach a phone

at Home or On the Go anywhere in the USA.
For A FREE BroCHURE cALL:

1-800-522-3092

Only with Life Alert, all devices NEVER need charging!**
So you’re always protected!

AS SEEN ON

A+RATED

ACCREDITED

BUSINESS when you order!

* Life Alert defines a life saved as, when a subscriber has an actual
emergency while home alone, is unable to get to the phone for help,
activates the system, and Life Alert dispatches help. ** Batteries last
up to 10 years. *** Free Ground Shipping thru the Continental US.

Life Alert "

I’ve fallen and | can’t get up!’
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YOUR WEAPONS

NEW WAYS
TOVERIFY
YOUAREYOU

Emerging fraud-fighting
technologies make it easier

to separate impostors from
actual customers sy chris Morris

ere’s a scary thought: There are

now so many criminal breaches

of consumer-information data-

bases that they rarely even make
the news anymore. In 2023, there were more
than 3,200 major database breaches, 78 per-
cent more than the previous year, according
to the Identity Theft Resource Center.

Given this, it’s wise to assume that much
of your personal information is available to
criminals; it’s well documented that there is
a thriving open market for personal infor-
mation on the dark web, where the credit
card numbers, Social Security numbers and
other personal data of countless Americans
are bought and sold for surprisingly small
amounts of cash.

So the real question is, how can criminals
be prevented from using that data? Or more
precisely, how can financial institutions,
retailers and others we transact business
with know whether it is us contacting them
and not an impostor?

There are increasingly hopeful answers
to these questions. Here is just a small sam-
pling of private businesses developing and
deploying new technologies to thwart crimi-
nals who might be trying to impersonate you.

VERIFYING YOUR PHONE

A typical fraud would have a criminal, armed
with your account numbers and personal
info, calling your bank or other financial
account holders and impersonating you to
get access to your money. Digital security
companies such as Prove have come up with
a clever way to identify impostors by using
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the customer’s phone to help verify their
identity. The system will ping the phone’s
SIM card to verify with the carrier that it’s
you at the other end of the transaction. It
also checks how long the phone has been
operational and the trustworthiness of the
carrier to determine whether the phone
is actually yours or if it’s a burner using a
cloned number.

A new tool from the company uses your
phone to prefill some of the information on
an application via a “secure handshake.”

“We connect those dots to an-
swer the question: Is [the appli-
cant] validating their own infor-
mation,” says Mary Ann Miller,
fraud and cybercrime executive
adviser and vice president of
client experience at Prove.

In2023,

background when helping financial insti-
tutions determine if someone applying for
an account or amonetary withdrawal is who
they say they are.

The company scans about 1 million appli-
cations per day. Roughly 10,000 of those are
attempts at identity theft—with nearly one-
fifth of the targets being 65 or older.

Using a machine learning algorithm that
factors in countless bits of data and takes
less than a second to run, SentiLink will
provide a score on the likelihood that the
requested transaction is fraud-
ulent. The higher the score,
the better the chance it’s a bad
actor. That sends up ared flag to
the financial institution, which
can request further information
or pause the transaction.

SCORING THE there ‘t"l’]ere IDENTIFYING YOU
LIKELIHOOD YOU JOUCUEE  BY YOUR PATTERNS
ARE ACTUALLY YOU 3,200 major [y

Other companies, including Senti-
Link, work a bit further in the

database
breaches.

tech company, has developed
CONTINUED ON PAGE 24

Cellular Service on the Nation’s
i Most Dependable Network.

SWITCH
TODAY
ANID

RECEIVE

50

That's right a
FREE Phone,
FREE Shlpplng
and $50

FREE Fllp Phone
or Smartphone

Unlimited o1, $ 15 "
Talk and Text MONTH

Talk’DTaetxat and ONLY s zu MZE#JFI!H

Are You Eligible for M [
FREE Monthly Service?

You may be eligible If You Participate in Certain
Government Assistance Programs Such As
SNAP, Medicaid, WIC, or Other Programs.

Affinity

CELLULAR

AffinityCellular.com

550 will be credited to your Affinity account at time of purchase to be used for

air time charges, Credit balances from promo are not refundable and are
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a proprietary algorithm that’s based not on
devices or location but on the way you enter
information and access your accounts on a
day-to-day basis.

Take your bank account, for instance.
Some people check it once or twice a week,
scanning to see if deposits or payments went
through.

They log in, typically, either via the finan-
cial institution’s app or on a browser on their
desktop. They type in their information in
a certain cadence, with a certain amount of
time spent between key presses and certain
swipe patterns on their phone. All of that cre-
ates a behavioral profile.

When someone logs in to the account and
it goes against the normal profile, BioCatch
alerts the financial institution. The bank or
credit card company could then confront the
person logged in to the account, asking for a
one-time password (which is sent to the right-
ful account owner’s phone).

ENSURING YOUR VOICE
ISYOUROWN

Not long ago, you could at least trust that
financial partners you’d dealt with before
could recognize your voice. But artificial
intelligence can create a virtually undetect-
able clone of your voice that can discuss any
topic using just a short audio clip lifted from
social media, a speech or a phone conversa-
tion. Pindrop, an information security com-
pany, monitors the audio traffic of banks and

I& YOUR ADVOCATE

other financial institutions, in-

unlocked on that phone). U.S.

surers and call centers, authen-
ticating whether the voices of
customers are real. The company
has analyzed more than 5.3 billion
calls, detecting over 100 million
spoofing attempts.

According to Pindrop, that has
stopped $2 billion in fraud loss-
es. The company uses AI and
machine learning technology to
perform risk analysis of calls and
interactive voice response technologies to en-
sure the caller is who they say they are.

It’s all done in real time and doesn’t slow
down your (legitimate) interactions with your
bank as you're trying to do business.

CREATINGA
DIGITAL IDENTITY

Coming up with quick ways for businesses
to be sure no one is stealing your identity is
becoming a critical need.

Bluink, a Canadian company, has launched
atechnology called eID-Me, which meets that
country’s stringent identity verification stan-
dards. For consumers, it’s an easy process.
Take a selfie while you’re at home and scan
your ID, then submit them for approval. That
information is encrypted, and the company
compares your live selfie with your ID photo
and the address on your ID with your phone’s
location.

Once those are confirmed, a certificate
is bound to your phone (and can only be

AARP HELPS PROTECT YOU FROM FRAUD

AARP has put together an expert team of fraud fighters and volunteers to help protect you from
scams. And our advocates in Washington push for laws that better defend consumers from fraud

and provide restitution to victims. Here are some of our resources you can use.

Artificial
intelligence
can create
avirtually
undetectable
clone of your
voice.

companies, such as Plaid, offer a
similar service, completing iden-
tity verification in less than 10
seconds, with support for more
than 16,000 types of IDs from
200 countries and territories.

WARNING YOU OF
ASCAMATTACK

What many of us need is a digi-
tal watchdog that never sleeps or
gets distracted.

Identity Guard works with IBM Watson,
a supercomputer, to help prevent identity
theft. The company charges a monthly fee to
customers who sign up for its services and
will send near-real-time email and text alerts
when there’s a threat to infiltrate your credit
or break in to your bank accounts, as well as
if your personal information is misused.

The service will monitor your home title
to ensure nothing suspicious (such as new
names being added to it or yours removed)
and your personal credit history to ensure
identity thieves don’t set up credit cards or
loans in your name.

If you become a victim after signing up for
the services, the company’s agents will work
with you to resolve the problem, and you're
covered with $1 million in protection from
identity theft.

Chris Morrisis ajournalistwhowrites about evolv-
ingtechnology for Fortune, Fast Company and other
news organizations.

To find out more about
AARP’s efforts to fight
. fraud, scan this QR

code with your smart-
phone camera.

~/

» Fraud Watch Network 3360) is free; trained
Our website (aarp.org/ fraud specialists provide
FraudWatchNetwork) support and guidance

offers the latest on the
fraud landscape, tip
sheets on the most com-
mon frauds today, and a
map where you can see
what'’s being reported in
your area.

» AARP Fraud Watch
Network Helpline This
support line (877-908-

for victims and their fam-
ilies on what to do next
and how to avoid scams.
(Read about the Helpline
on page 19.)

P Victim support ses-

sions An online program
(aarp.org/FraudSupport)
provides a safe place for
victims and their families

to address the emotional
impact of fraud.

» The Perfect Scam Our
award-winning podcast
explores real scams
from the viewpoints of
both victims and law en-
forcement. Each episode
provides fresh insights
into the fight against
fraud. You can find the
entire lineup at aarp.org/
theperfectscam.

» Community education
AARP holds events across
the country, in person
and virtually, many led

by our thousands of
passionate fraud-fighter
volunteers in the states.
Find out more about op-
portunities where you live
at states.aarp.org.

» Gift-card payment
campaign For the past
three years, AARP has led

a national effort to raise
awareness of gift-card
payment scams. And it is
working. In that time, the
FTC shows a 36 percent
drop in reports of scams
involving gift cards. AARP
will continue to educate
people on the methods
criminals use to obtain
payment as they shift to
new approaches such as
crypto ATMs (see story,
page 12).
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Make your home more comfortable than ever
“To you, it’s the perfect lift chair.
To me, it’s the best sleep chair I’ve ever had.”

Pictured is Luxurious & Lasting Miralux™.
Ask about our 5 Comfort Zone chair.

You can’t always lie down in bed and sleep. Heartburn,
cardiac problems, hip or back aches - and dozens
of other ailments and worries. Those are the nights
you’d give anything for a comfortable chair to sleep
in: one that reclines to exactly the right degree, raises
your feet and legs just where you want them, supports
your head and shoulders properly, and operates at the
touch of a button.

Our Perfect Sleep Chair® does all that and more. More
than a chair or recliner, it’s designed to provide total
comfort. Choose your preferred heat and massage
settings, for hours of soothing relaxation. Reading or
watching TV? Our chair’s recline technology allows
you to pause the chair in an infinite number of settings.
And best of all, it features a powerful lift mechanism
that tilts the entire chair forward, making it easy to
stand. You’ll love the other benefits, too. It helps
with correct spinal alignment and promotes back
pressure relief, to prevent back and muscle pain. The
overstuffed, oversized biscuit style back and unique
seat design will cradle you in comfort. Generously

REMOTE-CONTROLLED

EASILY SHIFTS FROM FLAT TO A
STAND-ASSIST POSITION

Now available in a variety of
colors, fabrics and sizes.

— J. Fitzgerald, VA

OVER
100,000
SOLD

CHAIRS
IN ONE:
SLEEP/RECLINE/LIFT

filled, wide armrests provide enhanced arm support

when sitting or reclining. It even has a battery backup
in case of a power outage.

White glove delivery included in shipping charge.
Professionals will deliver the chair to the exact spot
in your home where you want it, unpack it, inspect it,
test it, position it, and even carry the packaging away!
You get your choice of Luxurious and Lasting Miralux,
Genuine Leather, stain and liquid repellent Duralux with
the classic leather look, or plush MicroLux microfiber,
all handcrafted in a variety of colors to fit any decor.
Call now!

journeyf

ect
sleepchair

1-888-334-7944

Please mention code 606350 when ordering.

Chestnut Light Gray Saddle  Chocolate
Genuine Leather Miralux™
classic beauty & style /uxur/ous & lasting
New & Improved urgundy Tan Chocolate  Blue
Long Lasting DuraLux™
stain & liquid repellent

MicroLux™ Microfiber
breathable & amazingly soft

enjoying life never gets old™

é) journey

HEALTH & LIFESTYLE®

Because each Perfect Sleep Chair is a made-to-order bedding product it cannot be returned, but if it arrives damaged or defective, at our
option we will repair it or replace it. Delivery only available in contiguous U.S.
© 2023 Journey Health & Lifestyle.

ACCREDITED
BUSINESS A+
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P.28 EASY WAYS TO BOOST YOUR PROTEIN

ASHOT TO THE KNEE

Injections are widely used to manage the symptoms

of knee osteoarthritis. But do they work?

BY JEANNE DORIN McDOWELL

hen Carole Porter’s* knees

gave way to osteoarthritis in

her late 50s, she started get-

ting injections of hyaluronic
acid (HA) gel every six months. For the next
10 years, Porter says, her knees were fine—
until one day the injections stopped working.
“I couldn’t walk 100 feet without terrible
pain,” says the New York business executive,
now 76. Permanent relief ultimately came by
way of knee replacements.

Los Angeles architect Steven Ehrlich, 77,
finds that every year or so, an injection of
platelet-rich plasma (PRP) into his arthritic left
knee provides some relief, enough for him to
pursue an active lifestyle of golf, paddle ten-
nis and heli-skiing. Although Ehrlich’s osteo-
arthritis is moderate, he’s relatively pain-free.
Kathy Cope had a very different expe-
rience. After suffering with osteo-
arthritis in her knees for 20
years, she tried HA
injectionsin
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2022. Taken over two months, the injections
had no effect at all. Cope, 76, a retiree who
splits her time between New York and Florida,
soon went the knee replacement route.

About1in 7 people diagnosed with knee os-
teoarthritis will receive some sort of injection
to treat the painful, sometimes debilitating,
symptoms of the disease. Yet studies in recent
years have found that most of these injections
actually do very little to improve osteoarthri-
tis in the knees and are only slightly more ef-
fective than a placebo.

“They are safe, with minimal downsides;
they may be helpful, and we don’t have
many other great options,” says Scott Rodeo,
codirector of the Orthopaedic Soft Tissue
Research Program at Weill Medical College
of Cornell University in New York.

But medical organizations have pulled
back on their endorsements of knee injec-
tions. In its 2021 guidelines, the American
Association of Orthopaedic Surgeons (AAOS)
“conditionally recommended” the use of one
type of injection—corticosteroids—and ad-
vised against hyaluronic acid injections. Two
other types—PRP and stem cell injections—
are not fully approved by the Food and Drug

Administration and are regarded as experi-
mental by insurance companies.

To help you wade (knee-deep) through the
confusing world of injections, here’s a run-
down of the most common kinds of shots and
what the experts say about them.

& CORTICOSTEROIDS
& What are they? After weight loss,

exercise and anti-inflammatories,

corticosteroids are usually the next option
for treating knee pain. Corticosteroid shots
are a combination of the steroid cortisone and
anumbing agent that is injected into the knee
for fast, temporary relief during a flare-up.
Do they work? Yes. They’re regarded as the
fire extinguisher of knee injections—they
usually start working within 4.8 hours to re-
duce pain and inflammation around the knee
joint. Studies show corticosteroids can effec-
tively provide short-term relief, though some
people report success over a longer period.

“I’ve had patients who received injections
in their knees every three months for several
years,” says Cara Cipriano, an associate pro-
fessor of adult reconstruction at the Perel-
man School of Medicine at the University of
Pennsylvania. “Others feel that over time, the
effects fade. In these situations, we move on
to other treatments.”
What to know: Corticosteroids are typical-
ly administered up to four times a year. Al-
though they’re relatively safe and effective,
overuse may contribute to further deterio-
ration of knee cartilage. People with diabe-
tes or other metabolic conditions should be
aware that they may increase blood sugar
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levels. Corticosteroid injections are covered
by Medicare Part B and other insurance plans.

& HYALURONICACID
& What is it? Hyaluronic acid is a

natural lubricant that mimics the
synovial fluid in a healthy knee joint. Gener-
ally given each week for three to five weeks,
HA gel—or viscosupplementation—acts like
a shock absorber that cushions the space
around the knee joint and allows the bones
to rub against each other with less pain.
Does it work? Anecdotally, yes. In his prac-
tice, Rodeo, head team physician for the New
York Giants, says about two-thirds of his pa-
tients with mild to moderate knee osteoar-
thritis get a few months of relief using HA
injections, though it takes a few weeks before
they feel an improvement. But as research
findings on the effectiveness of HA injections
come under scrutiny, medical experts voice a
chorus of skepticism.

“I don’t think hyaluronic works at all to im-
prove anything,” says Boston University pro-
fessor of medicine David Felson, who chairs
the Osteoarthritis Clinical Trial Network for
the Arthritis Foundation. “We don’t have alot
to offer, so sometimes doctors and patients
have been sold a bill of goods.”

“HA only remains in the joint a few days af-
ter being injected, at which point it’s no longer
in the knee. We're not sure if it works, or how;
the research is not strong,” Cipriano says.
What to know: HA injections are covered by
Medicare and other health plans, but autho-
rization is usually required.

& PLATELET-RICH PLASMA
& What is it? Platelet-rich plasma in-
jections are developed by extracting

blood from a person, then separating out the
plasma, which is rich in platelets, from other

parts through centrifugation. The concentra-
tion of platelets in the new mixture can be 5
to 10 times richer than in normal blood. Re-
searchers say the shots promote healing and
lessen inflammation, which should reduce
pain and swelling.
Does it work? Research is ongoing, but several
studies have found PRP to pack a powerful heal-
ing punch more effective than HA injections.
“Thereisgood evidence fortheuse of PRP;” says
Kenton Fibel, a nonoperative orthopedic sports
medicine specialist at Cedars-Sinai Kerlan-
Jobe Institute in Los Angeles and medical direc-
tor for the Anaheim Ducks. “The injections last
about a year, and pain and function improve.”
But “not all PRP is equal,” cautions Kenneth
Mautner, a professor at Emory University’s
Department of Orthopaedic Surgery and head
team physician for the Atlanta Hawks. Platelets
and growth factors in blood fluctuate based on
time of day, recent meals, hormones, exercise
and other factors. As a result, the composition
of PRP can change day to day, even when it’s the
same doctor using blood from the same patient.
What to know: The Arthritis Foundation rec-
ommends that PRP injections be done by a
specialist, either an orthopedic surgeon or a
sports medicine doctor. Ultrasound imaging is
often used to help target the precise point in the
joint space to insert the needle for maximum
effectiveness. The procedure can be performed
as a onetime injection or every week for three
weeks. Because it’s not fully approved by the
FDA, it’s generally not covered by insurance; a
series of injections can cost around $2,000.

& STEM CELL THERAPY
& What is it? In this process, stem

cells are extracted from bone
marrow or fat, then injected into an arthrit-
ic knee. Theoretically, the stem cells will

promote tissue regeneration in the joint,
though laboratory tests have shown that few
stem cells survive or remain in the joint after
being injected.

Does it work? The efficacy of stem cell in-
jections to treat knee osteoarthritis has not
been proven; benefits reported by patients
may be the result of anti-inflammatory agents
released from the bone marrow or fat.

“Injection therapies are not aimed at regen-

erating anything but rather trying to reduce
inflammation and slow the progression of the
disease,” says Andrew 1. Spitzer, clinical chief
of orthopedic surgery at Cedars-Sinai Med-
ical Center in Los Angeles. “Injection ther-
apies do not regenerate cartilage or change
the course of osteoarthritis.”
What to know: The process for harvesting
bone marrow for stem cells is carried out in
aprocedure room, not a doctor’s office, which
makes it aless accessible treatment. Stem cell
injections are expensive and not covered by
insurance. An injection typically costs at
least $3,000, which makes it an unaffordable
option for many people.

The decision to try knee injections should
be made in concert with a knowledgeable
doctor and with the understanding that
they may not work. In the next few years,
researchers predict that more effective knee
injections and effective regenerative injec-
tions will likely be refined or discovered.

“For now, injections all fit in the ‘might
help, won’t hurt’ category,” Rodeo says. “We
need better solutions.”

*Some names have been changed for privacy
reasons.

Jeanne Dorin McDowell writes about health, well-
ness culture and social issues for national print and
digital publications. She was a correspondent for
Time magazine for 20 years.

Relief on the Way?

SHOTS MAY HELP REDUCE KNEE PAIN

Injections
can help
reduce in-
flammation
in the knee.

But only
some injec-
tions are
effective.

AARP.ORG/BULLETIN



Your Health

THE WHATS AND WHEYS OF

PROTEIN

SUPPLEMENTS

Skip the premade drinks and bars—

and top off your tank with this

BY BEN RADDING

s we hit middle age,

we start to have more

difficulty turning the

protein we eat into
muscle. Adults who don’t en-
gage in regular strength training
can lose 4 to 6 pounds of mus-
cle per decade, reports Harvard
Medical School.

But by exercising regularly
and boosting your protein in-
take throughout the day, you
can slow, and even reverse, this
process, says Kyle Timmerman,
associate professor of kinesiolo-
gy, nutrition and health at Miami
University. “Adequate protein in-
take helps maintain muscle mass
and reduces the risk of falls, frac-
tures, frailty and loss of indepen-
dence in older adults,” he says.
A 2023 study of more than 800
healthy people in their 80s found
that among those who are inde-
pendent and active, “protein in-
take is associated with areduced
risk of all-cause mortality.”

Most older adults consume
50 to 70 grams per day, says
Donald Layman, professor emer-
itus at the University of Illinois at
Urbana-Champaign. That’s not
enough. “Target getting at least 90
grams per day;” he says. The easiest
way: protein supplements.

WHY POWDERS ARE BEST

Though premade protein drinks
and bars are more convenient
than powders—you just open
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and consume—they’re generally
ultraprocessed foods, often con-
taining plenty of sugar and other
additives. Some popular brands,
for example, can have nearly
twice as many ingredients when
they come as a premade drink
instead of as a powder. And bars
can have as many grams of sug-
ar as they have protein. A scoop
of whey protein powder delivers
around 25 grams of protein (de-
pending on the brand) with far
fewer additives.

WHAT KIND OF PROTEIN?

The particular powder to look for
is whey protein powder, which is
derived from milk. One review
in the journal Nutrients found
that whey appears to be better
at stimulating muscle growth
in older adults than either plant
proteins or casein, another milk-
based product.

“Premade liquids are OK op-
tions for older people,” Layman
says, “but I would recommend
buying whey protein powder
and mixing that into milk or yo-
gurts or even oatmeal.” You can
add flavored whey powder to
anything from pancake mix to

cookie dough; unflavored whey
powder can boost soups, mashed
potatoes or even scrambled eggs.

FIND THE RIGHT WHEY

There are two main types of
whey: concentrate and isolate.
Whey isolate has been stripped
of the milk’s lactose and fat, soit’s
up to 95 percent pure protein. It’s
best for those looking for more
protein without more calories,
says Gabrielle Lyon, founder of
the Institute for Muscle-Centric
Medicine and author of Forev-
er Strong. Because the natural
sugars have been taken out, it’s
the best option for those who are
lactose intolerant.

“Whey concentrate, on the
other hand, is typically more
calorie-dense and also contains
carbohydrates and fat,” Lyon
says, so it’s the best choice for
people who are looking to keep
their weight up—a common
problem for people in their lat-
er decades. Regardless of which
you choose, “search for a prod-
uct with the fewest ingredients
possible,” Lyon says. Make sure
the very first ingredient listed on
the label is whey protein.

For protein smoothie reci-
pes like those above, from
AARP’s Whole Body Reset,
visit aarp.org/protein.

SUPPLEMENT—DON'T REPLACE

Many stores have “adult nu-
trition” aisles, where protein
supplements are sold as “meal
replacements.” But these are
ultraprocessed foods and often
too low in protein, says Stuart
Phillips, director of the Physical
Activity Centre of Excellence at
McMaster University. Referring
to one popular meal replace-
ment drink, Phillips points out,
“The number one ingredient on
the label is water. Number two is
maltodextrin, which is a highly
processed starchy powder.”

“I'would not recommend them
as a true meal replacement,”
Lyon agrees.

“My mom asked me about
those, and I told her to get some
yogurt,” Phillips says. “You've got
ablender, throw some blueberries
in, some yogurt, a little protein
powder. That’s all you need.”

Ben Radding has written on health
and nutrition for Men’s Fitness, Men’s
Journal and other magazines.

PEGGY CORMARY; FOOD STYLIST: LISA CHERKASKY
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WHAT YOU

ABOUT THE STOCK

More people are investing,
but doing it on autopilot

BY KAREN HUBE

tocks are down! Now they’re up!
Sharp swings in stock prices
have increased in severity and
frequency since the 1960s; the
early 2020s have been especially
volatile, according to DataTrek, a
market research firm. Take just the past two
years: The total U.S. stock market suffered a
nail-biting 21 percent drop in 2022, only to
be followed by a 24 percent surge last year.
Thanks largely to the proliferation of IRAs
and 401(k) retirement plans, more Americans
than ever have a portion of their wealth invest-
ed in the stock market. Understanding it and
how it has changed can help you make wise
decisions for your overall retirement plan.
This may mean letting go of some old ideas
and accepting the new. Here are answers to
important questions.

Why do stock prices rise and fall so much
these days?

Economic uncertainty and geopolitical
stresses, including wars in Ukraine and the
Middle East, are major factors. High-speed
computerized trading by investment profes-
sionals can make an up-and-down market
even choppier. Another cause is rooted in
the S&P 500, an index of 500 of the largest
company stocks traded in the U.S. and the
most commonly used proxy for the overall
U.S. market. The 10 biggest stocks in the
S&P 500—the ones whose fluctuations have
the biggest effect on its movements up and
down—make up a 32 percent share of that in-
dex, which is around the biggest share the top
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10 have had over the past 35 years, according
to Goldman Sachs. That can make the entire
index sensitive to tremors in just these few
stocks’ daily pricing.

I've heard that “meme” stocks can cause
trading volatility. What are they?

These are stocks that attract an almost feverish
following after being hyped on social media

CONCENTRATION

WEIGHT OF THE 10 LARGEST STOCKS IN THE
S&P 500

20%

32%

1988-2023 AVG 2024
SOURCES: GOLDMAN SACHS, S&P DOW JONES INDICES

platforms. The phenomenon took off in the
early days of the pandemic, when chatter
among homebound investors on sites such
as Reddit and Twitter (now X) latched on to
particular stocks—often tech companies, and
often for reasons having nothing to do with
their realistic financial prospects.

Contributing to meme stocks’ rise are ever-
declining fees for trading stocks. Fifty years
ago, it cost at least $25 to buy or sell $1,000
worth of stock. Twenty years ago, you’d pay
as little as $7. Nowadays, several brokerages,
including Robinhood, E-Trade, Schwab and
Fidelity, let you trade stocks for free.

Meme stocks have included video game
retailer GameStop, movie theater chain AMC,
and the eventually bankrupt home goods com-
pany Bed Bath & Beyond. “My advice when
it comes to meme stocks, especially for long-

term retirement investors, is to stay away,”
says Ayako Yoshioka, senior portfolio manager
at Wealth Enhancement Group in Los Angeles.

Are all my neighbors picking stocks?

Not necessarily. The number of families hold-
ing individual stocks, according to the Feder-
al Reserve, is 21 percent—not much different
from 35 years ago. Yet the percentage of Amer-
ican families with savings in the stock market
hasnearly doubled, to 58 percent. Credit that to
the rise in mutual funds and ETFs (exchange-
traded funds)—professionally managed in-
vestment pools that may hold stock in doz-
ens or hundreds or thousands of companies.
Much of those holdings are in people’s retire-
ment accounts, such as IRAs and 4.01(K)s.

So the people running those funds are
picking stocks?

Less and less. Thirty years ago, nearly all
stock funds were “actively managed,” mean-
ing professional portfolio managers picked
the stocks to buy and sell. Now the market
is dominated by index funds, which simply
mimic the holdings of a particular index and
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aim to deliver returns about equal to the in-
dex they track. That rise in index funds, often
referred to as “passive” investments, is one
element that diminishes the influence of an
individual company’s profits and prospects
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on its stock price. “Now that assets in passive
index funds and ETFs have surpassed assets
in actively managed funds, the flows in and
out of these passive funds and ETFs matter
more than they used to,” Yoshioka says.

It’s no wonder that index funds are so popu-
lar. They’re cheap: Annual expenses charged
by index funds average 50 cents for every
$1,000 you invest, compared with $6.60 for
actively managed funds. And index funds, on
average, do better than stock-picking pros; as
of mid-2023, the five-year returns of 87 per-
cent of actively managed large-company U.S.
stock funds failed to beat the S&P 500.

Didn’'t people live off stock dividend pay-
ments in the past? Can | do that?

It’s getting harder than it used to be. Not all
stocks pay cash dividends, which are a portion

of profits, usually paid to shareholders quar-
terly. And dividend yields—a stock’s annual
per-share total dividend expressed as a per-
centage of the share price—have decreased.
The current dividend yield of all the stocks in
the S&P 500 is 1.47 percent. That’s down from
the 1.8 percent average over the past 25 years,
and the 3.7 percent average over the 25 years
prior to that. A dividend-focused mutual fund
or ETF may yield more, though often at the
expense of price appreciation. The Dow Jones
U.S. Dividend 100 Index, for example, yielded
3.6 percent as of February’s end, but its total
return—the gains from dividends combined
with the changes in stock price—has lagged
the S&P 500’s over the past decade.

Still, dividend-paying stocks play an im-
portant role in portfolios. “Dividend stocks
don’t go up as much during the good times,
but they don’t go down as much in the bad
times,” says Howard Silverblatt, senior index
analyst at S&P Dow Jones Indices.

How will the market do this year?
Nobody knows, and don’t believe anyone
who says they do. Every year, Wall Street

STOCKS FOR THELONG RUN
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firms issue predictions of how the stock mar-
ket will do, and every year they’re wrong.
In 2022, forecasters predicted, on average,
that the S&P 500 would rise 3.9 percent; in-
stead, that important subset of the market
plummeted 19.4 percent. Last year, the out-
look was for a 6.2 percent gain, but the S&P

500 galloped ahead, ending the year up 24.2
percent. “Rather than focusing on forecasts,
it’s better to take a long-term view and re-
member that stocks tend to outperform
other asset classes over time,” Paul Hickey,
cofounder of Bespoke Investment Group in
Harrison, New York.

It seems so uncertain. Should I bother with
stocks at all?

Stocks give you the best chance of having
your savings grow faster than the inflation
rate over the long run. (They don’t always
grow faster in the short term.) If you keep
all your money in cash, for example, infla-
tion will cause those dollars to buy you less
and less over time. “Over longer holding pe-
riods, stocks have had higher real, inflation-
adjusted returns than lower-market-risk
investments like money markets and bonds,”
says Fran Kinniry, head of the Investment
Advisory Research Center at Vanguard in
Malvern, Pennsylvania. Most investors, he
says, need a mix of stocks, bonds and money
market funds that balance the risk of losing
purchasing power against the risk of a de-
clining market.

Soif l invest in stocks, how should I do it?
Broad-based index funds, available from any
major brokerage firm and usually through
your workplace retirement plan, offer the
simplest approach. Buying individual stocks
is highly risky. “If you buy five or 10 stocks and
a few tank, it will have a huge impact on the
value of your portfolio,” says Matt McGrath,
managing partner at Evensky & Katz/Foldes
Wealth Management in Coral Gables, Florida.
If you still want to add individual stocks, be
sure you are using money you can afford to
lose, he says.

KRaren Hube is a veteran financial writer and a con-
tributing editor for Barron’s.
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Live Well for Less

BY LISA LEE FREEMAN

FIGHTING UNFAIR CHARGES

Ways to win credit card disputes

ne of the best reasons for mak-

ing purchases with a credit

card is that you get a built-in

safety net: If something goes
wrong, you can dispute the bill and get
the transaction reversed.

You might ask for such a cancellation,
known as a charge-back, to correct a
double charge or other billing error. Or
maybe that product you bought online
never showed up or turned out to be a
counterfeit. Maybe you never made a
purchase in the first place.

Subscriptions are one of the fastest-
growing charge-back categories, accord-
ing to Ranjita Iyer, senior vice president,
cyber and intelligence, at Mastercard.
Consumers have so many of them, she
says, that they may forget they signed up.
Or they may have trouble canceling them.

Charge-backs, which are on the rise,
can be tricky. Because an increasing
number of consumers are filing fraudu-
lent disputes, many merchants are trying
to put the brakes on these cancellations.
So it’s important to play by the rules, or
you might get turned down.

What’s worse, even if you win, you
could end up losing. Consumers who
have successfully disputed charges have
in some cases been banned by Uber and
other merchants, according to the Elliott
Report consumer advocacy site. Compa-
nies may limit charge-backs to one per
customer and maintain “merchant deny
lists” that are shared with other sellers,
according to Signifyd, one of many firms
that have popped up to help companies
fight charge-backs.

Here are six do’s and don’ts to win cred-
it card disputes and minimize hassles.

Lisa Lee Freeman, a journalist specializing
in shopping and saving strategies, was found-
er and editor in chief of ShopSmart magazine
from Consumer Reports.
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DON'T delay. You may have
just 60 days from the time you
receive your credit card bill to
dispute a charge. So keep close
tabs on your statements and
check carefully for suspicious transactions.
Signing up for purchase alerts can help.

—————
: e—
i e

DON'T leapfrog the
merchant. Unlessit's
outright fraud, card issuers expect

Vendors have an incentive to resolve disputes by
offering, say, a refund, exchange or repair, since
charge-backs can be expensive. Dealing directly
with merchants is often the quickest way to get
satisfaction and can help you avoid trouble later
on. Merchants who lose charge-back disputes
may file lawsuits or use collection agencies to re-
cover funds, according to the Elliott Report.

DO be patient. it might take
up to 90 days or two

you to try to work with the seller first.

DO double-check.

If you don't recognize a
charge, take the time to re-
view the details. Check your
calendar to see where you
were that day, call the toll-
free number that may be
listed with the charge or
do an internet search for
the named merchant.

~ (That's how my
editor learned that
H\ abaffling charge
1 from “TWPSUB”
was his wash-
ingtonpost.com
subscription.)
When you dispute
a charge that turns
out to be legitimate,

it's called “friendly fraud,” and too many

13

) e

false alarms could result in your credit card

being terminated, says Mastercard’s lyer.

DO call your card

issuer ASAP if you i’
suspect fraud.
Also call if the
merchant is
unresponsive.
You can check
your credit
card'’s website
or app for details and
to initiate the process.

Visa, Mastercard and

American Express ad-

vertise zero-liability policies that
promise you won't be responsible
for charges you didn’t authorize.

billing cycles to DON'T

get the prob- lose track of

lem resolved. paperwork. Receipts,

In the mean- contracts, emails, invoices,

time, you online chat transcripts and oth-

have the right er documentation can help you

to withhold back up your claim and complete the charge-back
payment of process. Include backup documents in a letter to the

the disputed
amount, accord-
ing to the Federal Trade Commission.

card issuer. Also, read merchant contracts. I've per-
sonally been burned because of language buried in a
travel agency document.

BEN MOUNSEY-WOOD
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GREAT WAYS
TO SAVE:
SUMMER FUN

BY BETH BRAVERMAN

Become a movie club mem-

ber. Movie chain loyalty programs can pro-
vide value. The lowest tier of the AMC Stubs
loyalty program is free and includes waived
online ticket fees for some purchases. The
free tier of Cinemark’s rewards program
gives you an extra discount on Tuesdays and
lets you earn points redeemable for movie
tickets. At Regal, the free membership earns
you discounts on candy on Mondays, pop-
corn on Tuesdays, and redeemable credits.

Enjoy free outdoor concerts. There's likely
more going on than you realize with free
summer concerts. Sign up for the mailing
list from your town’s (and surrounding ones’)
recreation department to learn about free
community events, says Kimberly Palmer, a
personal finance specialist with NerdWallet.
You might also find out about outdoor mov-
ies, food festivals and other events slated for
the summer months.

Buy at the box office. Online ticket plat-
forms make their money through fees, so

sometimes you can cut them out by pur-
chasing your concert or other event tickets
directly. Verify this by phone or online first;
then if the venue is local, go by the box
office to make the purchase. While you're
there, ask if there is a senior discount, which
might cut the cost even further.

Take in a weekday MLB game. Matinees
can cost less than night games, and week-
day games are even cheaper. Plus, you may
enjoy a less crowded stadium. An analysis
by TicketCity last year found that average
prices for Wednesday games were about
$56, compared with almost $80 for a Sat-
urday game.

Or visit a minor league park. The average
cost of a ticket at a minor league ballpark is
less than a third of that for a Major League
Baseball game. For less than $30, you can
likely not only purchase a ticket but also
park and enjoy a hot dog and a beer—and
have a chance to see future stars. Plus,
many stadiums offer a senior discount.

Look for deals through your credit card.
Many rewards credit cards offer additional
discounts to specific events purchased
through their shopping portal, says Andrea
Woroch, who writes about budgeting. Some
cardholders might get access to presale
events, which allows them to snag tickets be-
fore they go on sale to the general public.

Join fan clubs. Get access to presale tick-
ets through the performers themselves.
Artists including Rod Stewart and Melissa
Etheridge offer fan-club members a limited
number of presale tickets. Snag seats that
way and avoid the secondary market—and
the markup that can come with it.

Look for museum discount days. Museums
often have days when they offer free or dis-
counted admission. The Brooklyn Museum,
for example, has free admission for some
hours on the first Saturday of every month
except September, and the Santa Monica
History Museum has free admission on the
first Sunday of the month.
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MOWNO MORE

Why do the hard work when a robot will graze your lawn?

BY CHRIS MORRIS

h, the dread of summer Satur-
days.
Here in steamy South Carolina,
no matter how early I endeavor
to cut the grass, a sweaty mess is the inevi-
table result. Not to mention, this chore only
gets tougher as the years pass. I've come to
the opinion that life’s too short to spend it
pushing a loud, noxious machine up and
down my little tract of land. If only I could
sit back and let the mower do all the work.

I can? Wait, what?

For nearly two decades, many American
households have used robots to vacuum—
and in some cases, mop—the floors. But only
now are self-guided lawn mowers emerging
as the “it” tech tool to ease wear and tear
on our bones and joints. Bonus: Because a
robot doesn’t get tired—as I do—it takes a
pass across the plot daily, keeping the mass
of green a uniform length and keeping the
homeowners association off my back over
overgrown blades.

Meet Larry. That’s the name I gave the
lawnbot I bought. (This one is manufactured
by Worx; other popular manufacturers are
Greenworks, Husqvarna and Gardena.)
Working with Larry is a bit different from
doing this job myself. First off, of course:
I don’t have to do the job myself. Nor do I
have to pay a neighbor kid to come over and
perform mediocre work. Larry chugs along
while I take a load off. Second, he’s remark-
ably quiet. We’ve all been annoyed by the
roar of a traditional mower waking us up
early on a weekend morning. Now, I'm
the good neighbor. Larry can go about

answer is no. If someone passes by and is
foolish enough to pick up the mower in
operation, it instantly shuts down. Should
someone seek to abscond with the device,
it locks up and won’t start again until the
proper passcode is entered.

It’s important to note that there are two
types of robot mowers: those that operate
within a boundary wire and those that don’t
require a physical pen. It’s probably best to
avoid boundary-wire models. The idea was
to ensure that the mower wouldn’t move
past a designated area. But it takes
hours to set up the perimeter, and
the wire will inevitably get dam-
aged at some point, requiring you
to locate the problem and splice
the wire back together. Most
manufacturers are moving
away from using boundary wire \
in newer models, as advanced
technology allows your yard to
be mapped without it. Smart-
phone apps allow for proper de-
vice management.

Another difference between hu-
man and robot is cutting patterns.

Like anyone who has pushed a mow-

er, I would accomplish the task with
methodical back-and-forth movement
and glory afterward in my straight lines.
Larry prefers to meander the yard in a ran-

his business anytime—day or night—
without disturbing the rest of the street.
What of the dangers? Cleaning floors
is one thing, but a robot wielding sharp
blades? Are we inviting doom? The short
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dom pattern, but one that always results in
a good cut. He’s saving me work, so I don’t
micromanage. When Larry encounters a pe-
rimeter, he turns to avoid it. I set up mag-
netic boundaries around flower beds and
such to train him not to mow there. Pets are
another issue, although a small one. They
might be curious at first, but my dog has
learned to ignore and avoid this mechani-
cal meanderer.

How does the robot empty the bag? It
doesn’t; it mulches the grass instead. Be-
cause it cuts daily, there’s never any need
to worry about excess clippings. It’s kind of
like shaving every day versus getting inter-
mittent haircuts. Unless it’s raining. In that
case, the mower detects water and returns
to its charging station.

Here’s the thing: A robot mower may be

a workhorse and never complain about it,
but all that work will cost you. Prices range
from $700 (for the boundary-wire models) to
$1,500 or even up to $2,500. That’s multiple
times the cost of a basic Toro or Cub Cadet,
although comparable to a lawn tractor.

There are a few neighbors who might
scoff at all this, thinking I'm lazy, but I'm
willing to suffer their judgment, especially
for my health. Avoiding exertion in extreme
heatisincreasingly important as I get older.
Ido get the benefits of fresh air from time to
time; Larry is similar to a human lawn ser-
vice in that his work isn’t perfect. I still need
to put in a bit of manual labor to get a clean
edge along sidewalks. That just takes a few
minutes, though. Then I'm free to go about
enjoying my weekend, while those scorn-
ful neighbors glare at me and soak through
another shirt.

Chris Morris covers personal tech and has written
Jfor Fast Company, CNBC, Fortune and other outlets.

AARP.ORG/BULLETIN

ADVERTISEMENT

KNEE PAIN?

Does knee pain prevent you from doing daily activ-
ities or bother you when simply walking or climbing
stairs? Are you concerned that you might need surgery
or prescription drugs to feel better? You should know
help is available with this new topical treatment.

MagniLife® Knee Pain Relief Gel combines the
best known ingredients for relief of stiffness, swelling,
tenderness, aching and burning pains associated with
knee discomfort, such as Arnica and Croton Lechleri.
Fast-acting gel can be used daily for quick relief. “This
knee cream is my miracle cream!” - Cynthia.

MagniLife® Knee Pain Relief Gel is sold at CVS,
Walgreens and Amazon. Order risk free for $19.99
+85.95 S&H for a 4 oz. jar. Get a FREE jar when you
order two for $39.98 +$5.95 S&H. Send payment to:
MagniLife KG-AB3, 300 State St. #92039, South-
lake, TX 76092 or call 1-800-393-6025. Satisfaction
guaranteed. Order at www.KneePainGel.com

NERVE PAIN IN FEET?

Are you suffering from burning, tingling, numbing
or stabbing pain in your feet or legs? Over 20 million
Americans live with these aggravating symptoms and
put up with the pain because they are not aware of]
this topical treatment available without a prescription.

MagniLife® Pain Relieving Foot Cream contains
eucalyptus oil and yellow jasmine, known to relieve
tingling and burning pain, while moisturizers restore
cracked, damaged, and itchy skin to help keep bacte-
ria out. “It’s the ONLY product that helps relieve the
burning, and tingling feeling in my feet!”” - Mable, NY.

MagniLife® Pain Relieving Foot Cream is sold
at Walgreens, CVS, Rite Aid, Kroger, Target,
Walmart, in footcare and diabetic care and Am-
azon. Order risk free for $19.99 +$5.95 S&H for
a 4 oz jar. Get one FREE when you order two for
$39.98 +$5.95 S&H. Send payment to: MagniL-
ife NC-AB3, 300 State St. #92039, Southlake, TX
76092 or call 1-800-393-6025. Money back guar-
antee. Order at www.MDFootCream.com

RESTLESS LEGS AT NIGHT?

Are you having trouble sleeping due to unpleas-
ant sensations in your legs which make it difficult
to stay still? You should know relief is available in
a topical treatment that calms and relaxes the legs,
so you can rest comfortably.

MagniLife® Relaxing Leg Cream contains vi-
tamins and minerals that quickly absorb to relieve
those aggravating symptoms. “You can imagine my
surprise and delight when my legs kept still that very
first night, and now every night since!” —Dawn, VT.

MagniLife® Relaxing Leg Cream is sold at Wal-
greens, CVS, Rite Aid and Amazon. Order risk free
for $19.99 +$5.95 S&H for 4 oz jar. Get a FREE jar
when you order two for $39.98 +$5.95 S&H. Send
payment to: MagniLife RC-AB3, 300 State St. #92039,
Southlake, TX 76092, or call 1-800-393-6025. Money
back guarantee. Order at www.RLScream.com
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THESE KIDS WANT

MY ADVICE. | FEEL
VERY FLATTERED
ANDHUMBLED
BY THAT.

—GOLF LEGEND JACK NICKLAUS, 84, ON WHAT KEEPS HIM
CONNECTED TO THE GAME AND HOW LIFE IS SO MUCH MORE TODAY

If the 18-year-old Jack Nicklaus could see
where his 84-year-old self ended up, what
would astound him more: 18 golf major
championships or 24 grandchildren?

I don’t know about “astounded,” but I'd be
flabbergasted by either one of those numbers.

You've said you believe you could've won
more tournaments, but you prioritized fam-
ily time. Do you think that’s a value today’s
PGA Tour players share?

Some do. Could my record have been better?

Absolutely—but my family would have suf-

fered for it. As a result, I would have suffered.
I was fortunate to have a good balance.

Is it more difficult for an elite professional
athlete to come to terms with aging?
Ididn’t have any problem with it. When your
time to compete is up, your time to compete
is up. Fortunately, in golf, you can compete
much longer on the senior tour (now the PGA
Champions Tour). I was able to compete rea-
sonably well into my early 60s.

How are you staying healthy and focused?
Ikeep myself busy doing a lot of work with our
[Nicklaus Children’s Health Care] Foundation.
We probably do about 30 events a year. I do
speeches and public appearances. I'm still de-
signing golf courses. Physically, I do my set of
exercises twice a day. So I stay active.

You were a successful all-around athlete.
Was that crucial to your golf success?
When I started out, I played all the sports I
could until I quit to play only golf. But even
then, I played in a rec basketball league until
I was about 40. Then I kept active by being
involved with my Kkids. If they played foot-
ball, I'd get to their football practices a lot.
I’d throw to receivers. I'd Kick with the punt-
ers. For basketball, I used to scrimmage with
the Kkids. For baseball, I used to pitch batting
practice. I justlike all sports, but I don’t think
Iwas ever agymrat. I just kept myselfin con-
dition for golf by playing other sports.

You weren’t playing much golf for atime. Has
your relationship with the game changed?

I don’t play at all now. I haven’t hit a golf
shot since the traditional opening tee shot

~AARP Foundation

For a future without senior poverty.

Find out more at
aarpfoundation.org/39million

39 million older adults
are threatened by poverty.

That’s equal to the
population of California.

Working for and with older adults, AARP Foundation is
on a mission to change that number to zero. Last year,
we secured nearly $1 billion to help seniors meet their
basic needs — through benefits, tax refunds, and good
jobs — and partnered with older adult volunteers who
are lifting up their communities. Together, we’re

building a brighter future.

JAMIE SQUIRE/GETTY IMAGES



at Augusta National [to Kick off the Masters
in April 2023]. Not one. Putting or other-
wise. My relationship with the game now is
talking to the younger players. Most young
people don’t want to listen to their father or
grandfather, but these kids want my advice.
I feel very flattered and humbled by that.
That keeps me active in the game.

For a while, you were constantly linked
with Tiger Woods. Has your relationship
with him evolved through the years?

I haven’t spent a lot of time with Tiger. He’s
something like 35 years younger than I am,
so we don’t have a close bond as two people.
But I like Tiger. Whenever there’s an issue
in the game of golf, one of us will call the
other. We both have the same interests and
want to do what’s best for the game of golf.
Asitrelates to today’s issues, he’s got a good
head on his shoulders as to what’s good for
the game and what’s not, and I think today’s
players look up to him for that.

Your charity work focuses on children’s
health. How did you and your wife, Barba-
ra, get involved with that cause?

A children’s hospital saved my daughter’s
life when she was less than a year old. When
the opportunity came for my wife and I to
get involved with charities, we decided to
start a foundation to improve children’s
health care. I spend most of my time now
working with Barbara on the foundation and
with the children’s hospitals. Barbara is real-
ly, really good at it, and I learn a lot from her.

Your philanthropic efforts are an extend-
ed family affair with children and grand-
children participating, right?

We just set out to start a little foundation.
Now, it’s grown to the point it needs more
support. We're just blessed that our kids see
the same need we do. Then the grandkids
come along and get involved. It’s fantastic.

Back to golf for amoment. Who is the
greatest professional golfer of all time?

I refuse to answer that question on the
grounds that I couldn’t answer it honestly.

jitterbug smart4

Our simplest
smartphone ever.

Easy | The large screen, simple menu,
powerful speaker, long-lasting battery,
voice typing, internet access and Urgent
Response button on the Jitterbug® Smart4
make calling, texting, video chat and
getting help easier than ever.

Helpful | Whether you want to learn more
about your phone, need a ride or have a
health concern, we're here to help. Enjoy
peace of mind knowing you can count on
our kind and knowledgeable, 100% U.S.
based team to go above and beyond, even
in an emergency.

Jr Urgent Respanse Options

° Maps & Directions
A Home

( Flexible, affordable plans as low as )

« Unlimited Talk & Text
$1 9 99 « 24/7 access to our caring team
/mo. « Fast, reliable nationwide coverage

» No long-term contracts
« Keep your phone number?

Callnow! 1.866.932.7726

Data plan required.

. ) BEST available at
Available at: ‘ggy  amazon

lively.com/smart

If you want to take me out of the equation,

5/mo. discount from *24%/mo. price if you choose paperless billing. Monthly
. From
maybe I could answer it.

°

Ilve!y® BEST BUY. Health- fees do not linclude government taxes or fegs and are subject to chaqge.

Plans or services may require purchase of a Lively device and a *35 one-time
activation fee. Not all services available on all plans. See lively.com for plans pricing. Urgent Response, Nurse On-Call and Operator
Services available 24/7. Customer Service available during business hours. Urgent Response tracks approx. location of phone when
phone is turned on and connected to network. Lively does not guarantee an exact location. Lively is not a healthcare provider. Lively
Rides service is arranged through the Lyft Platform. Ride fares are applied to your monthly Lively bill. Consistently rated among
top wireless providers as fast and reliable by IHS Rootscore Reports. Porting is dependent on availability of the phone number
requested and subject to approval of the existing carrier. Screen images simulated. Device appearance varies. Lively and Jitterbug
are trademarks of Best Buy Health, Inc. ©2024 Best Buy. All rights reserved.

I think you answered the question.

Interview by John Lewinski
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AARP STUDIOS
BRINGS THE
WORLDTOYOU

Videos for viewers 50+

obert De Niro stepped outside his
Rpersona as perhaps America’s great-

est living movie star and into the role
of father during a recent video interview with
the AARP Studios team as he got teary-eyed
describing the joy he felt about welcoming a
new daughter to the world at age 80. “It was
very moving,” says AARP Senior Video Pro-
ducer Caitlin Rossmann of the shoot.

The De Niro video, which quickly went viral
online, was all in a day’s work for AARP Stu-
dios. The team took home several prestigious
industry awards last year, including three
Webbys, and a regional Emmy in 2022.

Capturing indelible, exciting moments and
bringing them to AARP’s members and others
is the secret to the success of the Studios team,
which produces everything from full-length
documentaries to a weekly podcast on scams
to nostalgic Gen X videos on TikTok.

AARP Studios is divided into an editorial
unit specializing in videos and podcasts, and a
broadcast unit that produces live video events
and productions from in-house studios. Jason
Orfanon, vice president of AARP Studios, de-
scribes them as the team’s “superpower,” al-
lowing it to react quickly to whatever is hap-

» The Perfect Scam: A weekly podcast hosted by Bob Sullivan that
tells hair-raising stories of the crooks who target older Americans.
Find it on Spotify, Apple News or wherever you get your podcasts.

~ PATRICK
STEWART

WHAT |
KNOW
NOW

»What | Know Now: Short interviews with celebrities
reflecting on life lessons they’ve learned. Available on
youtube.com/aarp.

i P TikToks hosted by

{ Craig Moorhead: Ep-

| isodes such as “Craig

{ Explains the ‘80s” and

pening in the world. . “Pop Culture Trivia”
The producers, editors and strategists who ARG : - spotlight Gen X in fun,
ma1.<e up AARP.Studios.work out of AARP’s » This Week in History: A se- P e T & :ﬁ!?;iggr‘r’]vfé‘za?; to
national office in Washington, D.C., and are | ries for Instagram Reelsthat | pReal People, Real Stories: i
supported by resources across the country. celebrates newsworthy pop = Short videos that profile peo- Gen X ASMR
The AARP Studios professionals understand | culture moments for Gen . ple who have navigated a 8
their older viewers and tailor the work to en- | Xers- For the latest, check .~ life-changing moment. Avail-

. out instagram.com/aarp. |
gage them. “For each piece of content we cre- 9 /aarp - able atfacebook.com/aarp.

ate, every interview we do, our goal is to move
the needle on helping people live a better life

[®] 51w as they age,” Orfanon says.
'_l_ Scan this code to watch award-

winning videos produced by the 50-plus audience. Watch it at

E : team, or go to videos.aarp.org. videos.aarp.org.
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»The AARP Minute: A
rapid-fire daily video series
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. search findings relevant to a
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PORTRAIT ILLUSTRATION BY MICHAEL HOEWELER

Your AARP
Where We Stand

BY JO ANN JENKINS, CEO

MAKING YOUR
TOWNBETTER

AARP works =

hard to help = S
communities o
meet older
residents’ needs ..

s we emerge from the chill of win-

ter into the bright, warm days of

spring, many Americans are get-

ting outside, fixing up their homes
and working with neighbors to improve their
communities.

Some people 50 and older may be asking
themselves deep and important questions:
How can I make my house safer and more
comfortable for the years ahead? Do I need
to move? Is this the best place for me now?
What could make it better? Are there cities
that would be a better fit as I age?

We created the AARP Livable Communities
initiative to help people answer these ques-
tions. We started by asking what makes a
community “livable” Our research shows that
it is one that provides safe, walkable streets;
age-friendly housing and transportation op-
tions; access to needed services; and oppor-
tunities for all ages to participate in local life.

One of the most important choices people
make is where they want to live, in terms of
both their home and their community. We
know that the vast majority of people want
to stay put as they age. Yet as we grow older,
many of us look around at our homes and find
they’re no longer a good fit.

AARP has ideas to help. We have long
advocated universal design elements that
accommodate the needs of people of all ages,
making homes more flexible and a place to
age safely and comfortably.

SAARP e

That’s just part of the challenge. It’s great
to have a grocery store, a favorite restaurant,
a pharmacy, doctors, cleaners and a place of
worship nearby, but it doesn’t mean much if
your community has not fixed the impedi-
ments to getting around.

Far too often, communities that aren’t
planned with older people in mind have

R ———

presisisssniiil Bosomia Give the AARP
i R Livability Index a try
; ot at livabilityindex
= .aarp.org.

built-in barriers that cause people to become
isolated. Such obstacles contribute to seden-
tary lifestyles and ultimately force residents
to make changes they don’t want to make.
We created the AARP Livability Index plat-
form to help people find a place that meets
their needs. This interactive tool measures
every town and neighborhood in the U.S.
for quality of life in areas including housing,
transportation, health, environment, social
engagement and economic opportunity.
The score produced from the index helps
people identify benefits and challenges in
their own town, as well as learn about a new
neighborhood where they might relocate.
We have partnered with the National
Association of Realtors to integrate the Liv-
ability Index tool into the Realtors Property
Resource website and mobile app. This al-
lows more than a million Realtors across the
country to view the Livability Index data for
a property and share that information with
their clients. As a result, more homebuyers
can factor livability into their decisions.
Since 2017, AARP has invested $16.4 million
in nearly 1,400 community challenge grants
to nonprofit organizations and governments
to support community improvement projects
focused on public spaces, transportation,
housing, health and food access, and more.
Spring is the season of change. By working
together, we can bring positive changes and
greater livability to every community.
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State News Massachusetts

ON THE FRONT
LINES OF FRAUD

New AG unit seeks to enhance prosecutions

BY MICHELLE CERULLI McADAMS

hen Mary Freeley
became director
of the Massachu-
setts Attorney
General’s Office’s new Elder
Justice Unit last August, she’d al-
ready spent 25 years investigating
the ways companies take advan-
tage of consumers. She’d worked
cases in the health care, pharma-
ceutical, education and financial
services sectors. She’d tackled
Medicaid and charity fraud.

But even she didn’t quite re-
alize how frequently older Mas-
sachusetts residents were being
targeted and victimized.

On a regular basis, Freeley
says, “We hear of a significant
scam that harms—financially—
an older person.”

The inspiration for the new unit

came to Attorney General Andrea
Joy Campbell (D), who was elect-
ed in 2022 after a campaign in
which she heard “hundreds of
stories” about older adults being
exploited, Freeley says.

They’re cases similar to that of
a Springfield woman indicted by
Campbell’s office in November,
accused of stealing money from
older nursing home residents. Ac-
cording to the attorney general’s
office, the woman forged signa-
tures to grant herself a false pow-
er of attorney, and then used that
to steal from one victim’s bank
account; she also wrote checks
worth “tens of thousands of dol-
lars” from her victims to herself,
authorities say. As of press time,
the case was pending.

The new unit brings together
elder-protection resources from
the attorney general’s office’s

Tax changes now in effect

ue to a $1 billion tax package signed into law by Gov. Maura

Healey (D) last fall, older Bay State residents will see some
big changes that could save households hundreds of dollars each
year. Among them:

A doubling of the senior
circuit breaker tax credit, from
$1,200 to $2,400, for low- to
moderate-income homeowners
and renters 65 and older.

An increase in the rental
deduction cap from $3,000
to $4,000—the maximum that
renters can deduct of their
yearly rent paid.

An increase in the tax credit
for a dependent child, disabled
adult or senior.

Anincrease in the earned
income tax credit from 30 to
40 percent of the federal credit

for low- to moderate-income
taxpayers.

A jump in the maximum al-
lowed in the senior property tax
volunteer program to $2,000—
for older adults who volunteer
with their municipality.

“A tax package of this magni-
tude has not been undertaken
in Massachusetts for many,
many years,” said Jessica Cos-
tantino, advocacy director for
AARP Massachusetts, which
supported the measures.

Learn more at aarp.org/
mass-taxes-2024.

various bureaus and is the cen-
tral point of contact for older
residents seeking help. Freeley’s
mandate is to enhance the pros-
ecution of abuse against older
adults, engage with and educate
older adults, and advocate for
legislation to protect them.

SCAMS ‘FREQUENT, ‘PERVASIVE’

To build the unit, Freeley has
worked on recruiting staff; she
also meets with advisory groups
and those working in elder and
social services to learn what they
see and hear every day.

What’s happening, she says, is
“frequent” and “pervasive.”

In 2023, Massachusetts con-
sumers filed more than 87,000
fraud, identity theft and other
reports, according to the Federal
Trade Commission. Fraud losses
were $142.3 million—likely a mas-
sive undercount.

“Underreporting happens be-
cause people don’t even know
they’ve experienced a crime,”
says Kathy Stokes, AARP’s direc-
tor of fraud prevention programs.

It also has to do with shame.

“We tend to blame victims of
financial fraud in ways we don’t
blame crime victims [who] are
dealing with property or violent
crimes,” Stokes says.

Freeley says everyone likely
knows someone affected by a
scam. She’s come close herself: In
2023, she was on the phone with
her then-90-year-old mother
when a call came in from some-
one claiming to be from her
mother’s credit card company.

“I got on the phone ... and I was
taken in so much that I almost
gave them the information that
they were looking for,” Freeley
says. “And it was a scam.”

Freeley says there are many
types of fraud—from the grand-
parent scam, in which a con artist
calls an older person pretending
to be a grandchild in need of
money, to cryptocurrency scams,

FRAUD VICTIMS
WHATTO DO

» Contact any financial insti-
tution involved with the trans-
action, such as your bank or
credit card company.

»Report the incident to your
local police, the state’s attorney
general, the FBI or other en-
forcement authorities.

»In cases of ID theft, file a re-
port at identitytheft.gov and
consider freezing your credit.

»Block or ignore further mes-
sages from the perpetrator.

For more advice, call the free
AARP Fraud Watch Network
Helpline, at 877-908-3360.

to fake investment opportunities.

She says among the most con-

cerning ones are impostor scams,
in which people pretend to be
representatives of banks, credit
card companies or government
agencies—the Kind that almost
snared her and her mother.

Among the best pieces of ad-

vice she offers is also the sim-
plest: Slow down—and don’t get
caught up in the moment.

Scammers use a “playbook to

get you into a heightened emo-
tional state,” says AARP’s Stokes.
“If I'm going to react out of fear
or anger or panic or excitement,
I'm bypassing logical thinking.”

Like Stokes, Freeley wants

people to know that being a vic-
tim of fraud is not their fault. The
scammers are “very sophisticat-
ed,” she says. “They know exactly
what to say to make you think that
you’re talking to either your bank
or someone legitimate.”

To learn more or toreport fraud,

call the Attorney General’s Elder
Hotline at 888-243-5337, or visit
mass.gov and type “Elder Hotline”
in the search box.

Michelle Cerulli McAdamsisbasedin
Massachusetts and has written for the
Bulletin for 10 years.
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Auto Insurance
Program from

THE

AARP
-
HARTFORD

$57 7 '2 IF YOUR CURRENT INSURANCE IS: YOU COULD SAVE2
L]

ALLSTATE $714

AVERAGE
SAVINGS FOR GEICO $580
MEMBERS PROGRESSIVE $526

AUTO INSURANCE E=

EXCLUSIVELY FOR AARP MEMBERS

THE AARP® AUTO INSURANCE PROGRAM FROM THE HARTFORD!'

ADDED VALUE: New Car Replacement?, 24/7 Claims Service
and many other valuable benefits are available when you switch
to The Hartford.

REASSURANCE: When you choose one of The Hartford’s authorized
repair centers, The Hartford will stand behind the workmanship of
the claim repairs for as long as you own your vehicle.

TRUST: The Hartford was named a ‘World’s Most Ethical Company’
14 times by the Ethisphere Institute.

Scan for your
free quote.

LIMITED TIME OFFER!
Receive this duffel bag FREE
when you request a quote and
provide your email address.
(Not available in all states.)*

THE BUCK'S GOT YOUR BACK"®

Call The Hartford to request ici
a free quote in minutes 1-800-686-31 89 aarp.thehac::f\gfg.com/apr2

AARP and its affiliates are not insurers. Paid endorsement. The Hartford pays royalty fees to AARP for the use of its intellectual property. These fees are used for the general purposes of AARP. AARP
membership is required for Program eligibility in most states.

The AARP Auto Insurance Program from The Hartford is underwritten by Hartford Fire Insurance Company and its affiliates, One Hartford Plaza, Hartford, CT 06155. It is underwritten in AZ, Ml and MN by
Hartford Insurance Company of the Southeast; in CA, by Hartford Underwriters Insurance Company; in WA, by Hartford Casualty Insurance Company; in MA by Trumbull Insurance Company; and in PA,
by Nutmeg Insurance Company and Twin City Fire Insurance Company. Savings, benefits and coverages may vary and some applicants may not qualify. Auto is currently unavailable in Canada and U.S.
Territories or possessions.

'In Texas, the Auto Program is underwritten by Redpoint County Mutual Insurance Company through Hartford of the Southeast General Agency, Inc. Hartford Fire Insurance Company and its affiliates
are not financially responsible for insurance products underwritten and issued by Redpoint County Mutual Insurance Company.

2Average annual savings are derived from 6-month policy terms and based on information reported by customers who switched to The Hartford’s newest rate plan between 9/1/22 and 8/31/23. Your
savings may vary. *Terms and conditions apply. “Gift is a limited time offer and not available in all states. Email address required in most states. Allow 4-7 weeks for delivery. Bottle not included.

“World’s Most Ethical Companies” and “Ethisphere” names and marks are registered trademarks of Ethisphere LLC. 014168
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“"LIVE EVERY BENEFIT TO THE FUL

Member
Benefits

AYa\D2 ]

INSURANCE

- AARP?® Dental Insurance
Plan administered by Delta
Dental Insurance Company

- AARP Long-Term Care
Options from New York Life

- AARP® Vision Plans from VSP EEI

MEDICARE ELIGIBLE

- AARP® Medicare Advantage
from UnitedHealthcare®

- AARP Medicare
Enrollment” Guide

- AARP Medicare Resource Center

- AARP® Medicare Rx Plans
from UnitedHealthcare®

+ AARP® Medicare Supplement
from UnitedHealthcare®

- Oak Street Health Primary Care

I\§ COMMUNITY

EVENTS

- In-Person and Online Learning
through AARP Programs

- AARP Near You

VOLUNTEERING
- AARP Driver Safety

ft HOME & REAL ESTATE
- AARP Foundation Local
Assistance Directory

- AARP° Real Estate Benefits
by Anywhere

¥ FAMILY CAREGIVING

- AARP Family Caregiving

- AARP Family Caregiving Guides

- AARP Care to Talk?™
Conversation Cards

@ HEALTH INSURANCE & WELLNESS

WELLNESS
* AARP’ Health Savings Account

offered by Optum Financial’

- AARP Hearing Center
- AARP® Hearing Solutions™

provided by
UnitedHealthcare® Hearing

- AARP Fitness Center
+ AARP? Physical Therapy

At Home™ by Luna

- AARP® Prescription Discounts

provided by Optum Rx°®

- AARP® Staying Sharp®
- BMI Calculator
+ Calm Sleep, Meditation

& Relaxation App [EI

- Hero® Smart Pill Dispenser
- The National Hearing Test

- AARP Foundation
- AARP Foundation

Experience Corps

- AARP Foundation Tax-Aide
- AARP State Offices
- Create the Good

- American Home Shield
- ADT™ Home Security
- Budget Truck Rental
- Home Resource Center

- Alexa Emergency Assist

from Amazon &1

- CareLinx In-Home Care
- Lifeline Medical Alert Service
- Long-Term Care Calculator

¥ TRAVEL

TRAVEL PLANNING

- AARP Travel Center
Powered by Expedia

- AARP Travel Site

- Medjet Travel Protection
- Park Ride Fly USA

- RushMyPassport

CAR RENTALS

- Avis

- Budget

- Payless® Car Rental

- Zipcar Car Sharing

FLIGHTS, CRUISES, RAIL & TOURS

- Collette
- Collette Spotlights
- Explorations by Collette

WORK & JOBS

- AARP Job Board
- AARP Skills Builder for Work™

Your AARP membership makes life more affordable and exciting. Explore all the benefits
that help you and your family live a more fulfilling life.

- Grand European Travel

- Holland America Line

- Hurtigruten Expeditions [E0
-Vacations by Rail

HOTELS & RESORTS

- All Resort Store

- Best Western Hotels & Resorts
- Choice Hotels

- Extra Holidays

- Hilton Hotels & Resorts

- Karisma Hotels & Resorts

- Motel 6 and Studio 6

- Preferred Hotels & Resorts

- Radisson by Choice

- Red Roof

-Wyndham Hotels & Resorts

- Small Business and

Entrepreneur Resources

(Je TECHNOLOGY & WIRELESS

- AARP Perks™ Browser Extension

- AARP Personal Technology
Resource Center

- AARP Tech Guides
- AT&T

- Consumer Cellular

= GAS & AUTO SERVICES

- AARP Auto Buying Program
powered by TrueCar

- AARP Driver Safety: AARP
Smart Driver™ Course, CarFit’,
Smart DriverTEK", We Need
to Talk

& ADVOCACY

- Government Advocacy

- GrandPad, Powered

by Consumer Cellular

- Norton™ 360
- Norton Ultimate Help Desk
- The UPS Store® Online

Printing Services

- AARP SafeTrip™ App
- Allstate Roadside

- Exxon™ Mobil™
-Valvoline

- Legal Advocacy



@ INSURANCE

VEHICLE INSURANCE

- AARP® Auto Insurance
Program from The Hartford

- AARP° Motorcycle Insurance
Program from Foremost®

- ATV, Golf Cart & Snowmobile
Insurance from The Hartford

- Boat & Personal Watercraft
Insurance from The Hartford

- Collectible Vehicle
Insurance from The Hartford

- Recreational Vehicle
Insurance from The Hartford

LIFE INSURANCE

- AARP Guaranteed Acceptance
Life Insurance from New York Life

© FINANCES

BANKING & INVESTMENTS

- 8-Month No-Penalty CD from
Marcus by Goldman Sachs®

- AARP® Annuity Marketplace
powered by Blueprint Income

- AARP® Digital Banking from
Marcus by Goldman Sachs®

- AARP® Essential Rewards
Mastercard® from Barclays

- AARP® Travel Rewards Mastercard®
from Barclays

- High-Yield Savings from
Marcus by Goldman Sachs®

FINANCIAL PLANNING

- AARP Interview an Advisor™ Tool

- AARP Money Map™

- AARP Life Insurance Options
from New York Life

- AARP Permanent Life Insurance
from New York Life

- AARP Term Life Insurance from
New York Life

PET INSURANCE
- Fetch Pet Insurance

PROPERTY INSURANCE

- AARP° Homeowners Insurance
Program from The Hartford

- AARP® Mobile Home Insurance
Program from Foremost®

- Renters Insurance
from The Hartford

- Online Money Tools

- Savi Student Loan
Repayment Tool

- Trust & Will Estate Planning

FRAUD PREVENTION

- AARP Fraud Watch Network™:
Fraud Resource Center,
Helpline, Scam-Tracking Map,
Watchdog Alerts

RETIREMENT

- AARP Retirement Calculator

- AARP Social Security
Resource Center

- Retirement Resources

- Social Security Calculator

N ENTERTAINMENT

- AARP Theater
- AARP Virtual Community

Center

- Ancest
- Book of the Month

- Free Online Games

- Movies for Grownups
- Paramount+ [E0

ry - TV for Grownups

Find savings on tickets for WALT DISNEY WORLD" and DISNEYLAND®
Resorts, Universal Orlando Resort, Universal Studios Hollywood

and mo

re.

{1 RESTAURANTS

- Auntie Anne’s - Landry’s Seafood®

- Bonefish Grill® - McAlister’s Deli

- Bubba Gump Shrimp Co? - McCormick & Schmick’s®

- Carrabba’s Italian Grill® - Moe’s Southwest Grill

- Chart House® - Outback Steakhouse®

- Cinnabon - Rainforest Cafe®

- Corner Bakery - Saltgrass Steak House®
-Denny’s - Schlotzsky’s

-Jamba - The Oceanaire® Seafood Room
- Joe’s Crab Shack®

i SHOPPING & GROCERIES

- Daily Harvest [[E1 - Proflowers

- FTD Flowers & Gifts - Silver Cuisine™ by bistroMD
- Landry’s Kitchen - The UPS Store®

. Naked Wines Shipping Services

available exclusively online!

MAGAZINES & RESOURCES

- AARP Bookstore
- AARP Bulletin

- AARP Members Only Access to
Special Content

- AARP Rewards
- AARP The Magazine

Scan or visit aarp.org/benefitsnearby

AARP membership is not required for all benefits. AARP is a nonprofit, nonpartisan organization that makes
available a wide variety of benefits to its members. Commercial-type member benefits are provided by
third parties, not by AARP or its affiliates. Those providers pay a royalty fee to AARP for the use of AARP
intellectual property. Amounts paid are used for the general purposes of AARP. Some offers are subject

to change and may have restrictions or may expire. The offers are current as of 2/20/2024. For the most
up-to-date information, visit aarp.org/benefitsnearby. Please contact the provider directly for details.
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BY DENA BUNIS

I got mailed a Medicare card with a new

number. | never asked for it. What gives?
Someone would get issued a new card if there was a problem
identified with their Medicare number, according to the Cen-
ters for Medicare & Medicaid Services. A CMS spokesperson
wouldn’t specify what exactly might trigger such a move, but
she said it would be made to protect an enrollee. If you wish,
verify the validity of the card by calling 800-MEDICARE. Then
give the new number to your health care providers, pharmacies
and, if on original Medicare, Part D and supplemental insurance
providers as soon as possible, CMS says. Shred your old card.
Don‘t worry: Your benefits and coverage will remain the same.
Also note there are several ways to get a replacement card if
you lost yours: Request one at Medicare.gov; print an official
copy from your online Medicare account; or call the Medicare
hotline (800-633-4227) and ask for a card to be mailed to you.

I’'m about to go into a nursing home. What happens to my Medi-
care? Will it still cover my health care costs?

Your Medicare coverage will continue as it did before. When
you or a loved one goes into a nursing home or other skilled
nursing facility, you still pay your Part B premi-
um for doctor visits and outpatient care; your
Part D premium for prescription drugs; and

if you have it, your Medigap coverage pre-
miums. Though Medicare doesn’t routinely
cover everyday nursing home costs, your
policies still provide medical coverage just
the same as before you entered the long-term
care facility. That applies if you go to a hos-
pital, get care from a doctor, need access to medical supplies
or are prescribed medicines. If you belong to a Medicare Ad-
vantage (MA) plan, you'll still need to pay your Part B premium
and any additional premium your plan requires. If you receive
Social Security, your Part B premium is automatically deducted
from your monthly benefit. You can also choose to have Social
Security deduct any Part D and MA plan premiums you are re-
sponsible for.

MEDICA

80001\?':1"? j
e

(800-633- 1105567’)

MEDICAR
LINE; £
med:care gov

My doctor wants me to take one of the new weight loss drugs,
but my pharmacist says my Part D prescription drug plan
doesn't cover it. Is that true?

Based on your description, yes, that's true. The law that governs
Medicare specifically excludes prescription drugs labeled as
being for “weight loss” or “weight gain.” That would include the
spate of medications approved for patients with diabetes but
that in recent years have become popular for nondiabetics who
want to lose weight. Note that Medicare will cover these drugs
for enrollees diagnosed with diabetes; it just won’t cover them
for off-label usages. That said, Medicare does cover some treat-
ments for obesity. That includes an initial assessment to deter-
mine your BMI (body mass index); a nutritional evaluation; and
ongoing counseling to promote long-term weight loss when
those appointments are held in a primary care setting. Unless
you have some specific health conditions, Medicare generally
does not cover consultations with a registered dietitian or nu-
tritionist. If your BMI is 35 or higher, Medicare covers bariatric
surgery if your doctor determines it's medically necessary.

Send your questions about Medicare to medicare@aarp.org. Due to the volume
of inquiries, we can’t answer every question.

SHOPPERS’ DEALS AND DESTINATIONS

AGE SPOTS?

Are unsightly brown spots on your
face and body making you uncomfort-
able? Liver spots, also known as age
spots, affect the cosmetic surface of the
skin and can add years to your appear-
ance. Millions of people live with dark
spots and try to cover them with make-
up or bleach them with harsh chemicals
because they are not aware of this new
topical treatment that gently and effec-
tively lightens the shade of the skin.

MagniLife® Age Spot Cream uses
botanicals, such as licorice root extract
to naturally fade age spots, freckles, and
age-associated discolorations. Emol-
lients soften and smooth skin while pro-
tecting against harmful external factors.
“It is fading my liver spots. This prod-
uct actually works!!!” - Patricia C, NJ.

MagniLife® Dark Spot Care is sold
in the first aid section at CVS, Wal-
greens and Amazon. Order for $19.99
+$7.95 S&H for a 2 oz jar. Get a FREE
jar when you order two for $39.98
+$7.95 S&H. Send payment to: Mag-
niLife AC-SC3, 300 State St. #92039,
Southlake, TX 76092 or call 1-800-
970-7130. Satisfaction guaranteed.
Order at www.AgeSpotSolution.com

TV-EARS

A Better Way to hearTV

- @
Ultra-soft ear tips
Headset weighs 20z.
Rechargeable Battery

((( WIRELESS)))

Voice
Clarifying
TV Headset™

Over 2.5 million satisfied customers
hearing TV better since 1998

TVeEars Original™
_$19:95
SPECIAL OFFER
NOW $69.95

Use promo code 36508
30-day risk free trial

For fastest service, call toll-free

1-800-218-0527

www.tvears.com

STAY SAFE

IN THE HOME YOU LOVE

DID YOU KNOW?

\/ 1in 4 seniors will fall this year.*
/ Most falls happen on the stairs.

‘/ Acorn Stairlifts has the best
solution to stay safe on the stairs.

" CALL NOW TO
‘i ekl SAVE $300”

=" AND RECEIVE:

® A FREE STAIRLIFT BUYING GUIDE
® YOUR FREE INFO KIT & DVD
® ANSWERS TO ANY QUESTIONS YOU MAY HAVE

1-866-235-3295

)

*According to the CDC. *Not valid on previous purchases.
Not valicl with any other offers or discounts. Not valid on
refurbished models. Only valid towards purchase of a NEW
Acorn Stailift directly from the manufacturer. $300 discount
will be applied to new orders. Please mention this ad when
calling. AZ ROC 278722, CA 942619, MN LC670698, OK
5010. OR CCB 198506, RI 88, WA ACORNSI8940B, WV
WV049654, MA HIC169936, NJ 13VH07752300, PA
PA101967, CT ELV 0425003-R5, AK 134057 HIC.0656293.
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SHOPPERS’ DEALS AND DESTINATIONS

"GON

.;::‘____,:s MPLIFY TRAVELS

WeatherTech.com
Auto. Home. Pet. Find Your Fit.
1-800-441-6287

© 2024 MacNeil IP LLC

NEW HOMES

FROM THE $100’s
IN'BEAUTIRUL SOUTHWEST

FLORIDA
\P

. IMMEDIATE
* 0CCUPANCY.
L ACTIVE 55+ \ X
* COMMUNITY

at Home &
On-the-Go

‘f%.ife Alert

BATTERIES NEVER

For a FR brochure caII
1-800-830-2095

DESIGNING

For a FREE BROCHURE or no obligation home visit

Call 1-800-404-5530

Choose
a homelift,
not a

Stay in the home and the
neighborhood you love with
a Stiltz Homelift.

¢ Affordable
* Small Footprint

e Full Safety Features

¢ Clean, Quiet Operation

* Low Power Consumption
¢ Freestanding Design

¢ Wheelchair Accessible
e Carry Laundry or Pets
e Fast Installation

e Full Warranty

Stiltz

or visit www.StiltzLifts.com

AARP,

SReC1al

EMBER OFFER

Enjoy the ease of

Showering Safely

So you can stay in the home you love!

Introducmg tl:e‘
ALL NEW <

Walk-In
Shower!

Call today and receive
exclusive savings of up to

31250 OFF

FOR A LIMITED TIME ONLY
Call Toll-Free 1-800-905-83108

|y safestep

NNNNNNNNN

www.SafeStepBathing.com
With p: k-
howe .

LIMITED WARRANTY
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You both take
CARL: Scrabble too

My wife knows I've been seriously.

BRUCE: cheating. She found my BART:
I can’t open this hidden letters. No, never! ...
attachment. It Do you But you know
says the file is gossip? who does? ...

corrupt.

JULIAN: Well, you look

JILLIAN:

You look weird to

I hate my job. Every- Maybe : : weird to me
one justsitsaround | NASA's not me W';Tatshs%sse thick without them.
staring into space. for you. ’

W

W
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/off
66When you get married, it’s the heaviest

Quotables contract you will ever sign.
—O0zzy Osbourne, 75, on life with wife Sharon
66People have realized that women just
get sexier as they get older. They get more
learned and more rich with character.
—Jennifer Lopez, 54

661 think my face represents
who I am. I like it.99

660ne of my secrets: | remain —Actor Justine Bateman, 58, on aging
the biggest kid in the room.99

—Snoop Dogg, 52 66I'm gonna die not knowing anything else

but baseball because | love it so much.
—Former All-American Girls Professional
Baseball League player Maybelle Blair, 97

(14 quit after every tour. Then two
days later, I'm ready to go back.99

—Willie Nelson, 90 66What's all this stuff about ageismin
66I'm going to keep working. | don’t A 4 g _ Hollywood? How did I get left out of it?299
want to get up and watch Netflix.99 T i 1 Il  —ActorEllen Burstyn, 91, on her

—Recently retired football coach
Nick Saban, 72

thriving career

66Make good trouble wherever and
whenever you can.
—Singer and activist Joan Baez, 83

“My flip phone, my mom jeans—
she thought it was hilarious.99
—Actor Jason Priestley, 54, about his

daughter watching Beverly Hills, 90210 66People say, ‘Well, such-and-such

course is easy. | want to see the easy
golf course. I've never played that
one.
—Smokey Robinson, 84,

on his love of golf

661've lost interest in the days of corsets
and high heels.99

—Jodie Foster, 61, on getting to play
characters in comfortable outfits
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Jaevzzi

Waiving All

Installation Costs”

PLUS

NO Interest
NO Payments
for up to 1 Year

If paid in full by end of 12 months.

Fall in love with your bathroom
without breaking your budget.

K Fits existing space
o Certified installers
Amazing style selection

Safety features available

*One day completion of remodel will not be possible in
some instances. Offers valid on purchase and installation of
qualifying complete bath/shower system from participating
third-party licensed Jacuzzi Bath Remodel dealer in your
area (“Dealer”). Timing of work, available options, and
products will vary by dealer and project. Offers not available
everywhere or combinable with other offers. Offers subject
to change. ‘Financing offer available through third-party
lenders under terms of applicable loan program. No interest
or payment for 12 montbhs if paid in full within 12 months.
Interest will be charged to you from purchase date if
purchase balance is not paid in full within 12 months. Subject
to credit approval - not all buyers will qualify. Terms and
conditions apply. See Dealer or call the provided toll-free
number for details. Not actual before and after depictions.
Expires 6/30/24.

BATH  YOUR DREAM BATHROOM

‘e |N 1 DAY

~ Or visit us
online at’




BUY ONE, GET ONE

o .  J
OFF OFF each window

and patio door’

WIndows and Patlo Doors-lgﬂl;rrltl:?ausl]of4 Minimum purchase of 4.
m $o Money Down | $o Interest | $° Monthly Payments for 12 months?

Minimum purchase of 4. Interest accrues from the date of purchase but is waived if paid in full within 12 months.

TESTED, TRUSTED, AND TOTALLY PROVEN.

“My overall experience was great. | love the More 5 Star
window, and from sales to scheduling, the Reviews
experience was very good. The installers /'

are highly skilled professionals and | would *‘ p I\ ‘\* e
recommend Renewal by Andersen to all —_— Nation's Best
Than Other Leading Full-Service Warranty!

my contacts.” Window Replacement
LYNN E | RENEWAL BY ANDERSEN CUSTOMER Companies'

DERSEN
waL BYANT
RENEWAL 2X

170”

KEEP THE COOL AIR IN AND THE HEAT OUT! ity

SUMMER2
Solving your window problems and having a comfortable home
is easy and enjoyable when you choose Renewal by Andersen. SmartSun
Take advantage of this great offer to save money on your window
project - and help save on high energy bills for years to come!

RENEWAL Offer Ends June 30

by ANDERSEN Call for your FREE consultation.

FULL-SERVICE WINDOW & DOOR REPLACEMENT

¢ 855-807-3674

MYWINDOWDEAL.COM

1DETAILS OF OFFER: Offer expires 6/30/2024. Not valid with other offers or prior purchases. Buy one (1) window or entry/patio door, get one (1) window or entry/patio door 40% off, and 12 months $0 money down, $0 monthly payments, 0% interest when you purchase four (4)
or more windows or entry/patio doors between 4/3/2024 and 6/30/2024. 40% off windows and entry/patio doors are less than or equal to lowest cost window or entry/patio door in the order. Additional $50 off each window or patio door, minimum purchase of four (4) required,
taken after initial discount(s), when you purchase by 6/30/2024. Subject to credit approval. Interest is billed during the promotional period, but all interest is waived if the purchase amount is paid before the expiration of the promotional period. Financing for GreenSky® consumer
loan programs is provided by federally insured, federal and state chartered financial institutions without regard to age, race, color, religion, national origin, gender, or familial status. Savings comparison based on purchase of a single unit at list price. Available at participating locations
and offer applies throughout the service area. See your local Renewal by Andersen location for details. CA License CLSB #1050316. Central CA License #1096271. License #RCE-50303. OR License #198571. WA License #RENEWAP877BM. WA License #RENEWAW856K6. FL
License #CGC1527613 All other license numbers available upon request. Some Renewal by Andersen locations are independently owned and operated *Review aggregator survey of 5-star reviews among leading full service window replacement companies. December 2022
Reputation. It is the only warranty among top selling window companies that meets all of the following requirements: easy to understand terms, d bility, llation coverage, labor coverage, geographically unrestricted, coverage for exterior color, insect screens
and hardware, and no maintenance requirement. Visit renewalbyandersen.com/nationsbest for details. 2Values are based on comparison of Renewal by Andersen® double-hung wmdow U-Factor to the U-Factor for clear dual-pane glass non-metal frame default values from the
2006,2009,2012,2015, and 2018 International Energy Conservation Code “Glazed Fenestration” Default Tables. 3Based on testing of 10 double-hung units per ASTM E2068 20 years after installation"Renewal by Andersen” and all other marks where denoted are trademarks of
their respective owners. © 2023 Andersen Corporation. All rights reserved. RBA13700 *Using U.S. and imported parts.
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